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SAVE WAYS with 
HUEBSCH . 
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Huebsch Factory Network (5 plants located nation- 
wide, and now a sixth in Toronto) cuts transportation 
costs and delivery time significantly. You save as 
much as $40.00 or more for each Huebsch 37 x 30 
gas heated tumbler dryer in transportation costs alone 
and up to one week or more in shipping time. The 
Huebsch 37 x 30 tumblers are shipped F.O.B. nearest 
factory to save you time and money. Why not cash 
in now on these savings? 


SAVE WITH HUEBSCH ON INSTALLATION... 


Special Huebsch built-in features save on installation 


time and costs: Adjustable feet for quick, easy level- 
ing and alignment of tumblers; automatic back-draft 
damper prevents hot air and lint from blowing back 
through tumbler into room; and safe, too, with High 
Temperature Limit Control, Air Flow Switch, and keyed 
locks on access panels. 


CONSUMER DESIGNED 


HUEBSCH TUMBLERS 


MAKE FRIENDS AND CUSTOMERS 


Tor you / ‘ 
SIMPLE, SAFE LOADING DOOR SAVE WITH HUEBSCH ON OPERATION — 


TEMPERATURE RANGE FOR ANY LOAD OR 
FABRIC © NO LINT WORRIES © COOLER, Huebsch quality construction guarantees you a long- 


SURROUNDINGS ¢ COLORFUL TUMBLERS life tumbler with a minimum of care and attention: 
CHOIGE OF ANY. COLOR © STANDARD self-cleaning lint screen and Magic Carpet for quick, 
OR COIN OPERATED MODELS easy lint removal; trouble-free drive; no hidden 

; i i r r 

ieeiiise simeeris $7530 2 gears. All controls readily accessible from front fo 
fast, easy servicing and adjustment; sealed ball bear- 


ings, no oiling required. 


HUEBSCH ORIGINATORS 


MILWAUKEE 1, WISCONSIN 
FIRST IN TUMBLERS...FIRST IN FEATURES 





For shirts 
= VE) that really 
a aeSCecar well... 


8:30 a.m.: Ten buttons to button, and not one of ‘em balks! 





use Wyandotte 
Primary Size 





It’s just what the customer ordered . . . the 
all-day neatness of starch, without the stiff, 
boardy feel. Now thanks to Primary Size, 
your customers do not have to put up with 
the stiffness that used to be necessary for 
a non-wilt, non-curl collar. 


With Wyandotte Prrmary Sizx, fabrics 
are firm in texture, and finish to a silky 
sheen. Collars look crisp, and stay com- 
fortable. Buttons press beautifully without 
sticking. 

PRIMARY SIZE is easy and economical to use. 
And it contains CMC for extra whiteness. 


Have you tried this modern sizing on your 
work? If not, get in touch with your Wyan- 
dotte man, today. Wyandotte Chemicals 
Corporation, Wyandotte, Michigan. Also Los 
Nietos, California; and Atlanta, Georgia. 
Offices in principal cities. 





yandotte 
CHEMICALS 


J. B. FORD DIVISION 


11:20 p.m.: Still sharp for the late, late show! Specialists in laundry washing products 
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“*Divco really answers the rug cleaner’s 
pick-up and delivery problems!°? 


SAYS G. P. BERGMANN, PRESIDENT, BERGMANN CLEANERS, WASHINGTON, D.C. 


wager = “We were pleased to find that our 22-foot 
» DIVCO DIVIDENDS could carry 20-foot 


—__ carpets.” DIVCOs are route-designed. That 

wey means they not only carry more of every- 

| . thing (including bulky rugs, dry cleaning 

racks and laundry carts), but they’re easier 

P to load and unload, thanks to DIVCO’s 
{ large-cube, squared-up design. 


“Our 47 DIVCO-—first of our fleet of 69 DIVCOs—still gives 
us trouble-free service.” DIVCO specializes in multi-stop 
trucks engineered to give you first-rate economy and maneu- 
verability in mid-town service plus the over-the-road speed 
you need to service widespread in-store outlets. And DIVCOs 
are really built to last—as any DIVCO fleet operator will be 
glad to tell you. 


“For years, we've used SNUB-NOSE models for laundry 

. now the large DIVIDEND meets the needs of our 
increased rug cleaning business.” Only DIVCO gives you 
the industry’s widest range of production-line options to 
scientifically tailor body styles, door openings, engines and 
other features to your operating conditions. Whatever your 
special problems, DIVCO is equipped to solve them 
economically. 


Why not discover the difference DIVCO Multi-Stop trucks can 
make in your pick-up and delivery costs? Call your DIVCO 
Dealer soon for a demonstration at your convenience. No obli- 
gation, of course. 


ROUTE-DESIGNED for PROFIT-STOPS 
L61-1 


DIVCO Approved Service Parts The Most Modern Truck Leas- 
and Accessories at All Author- ing Plan in the Industry. Write 
ized Divco Dealers. for Free Booklet. 


DIVCO TRUCK DIVISION - 22000 Hoover Rd., Detroit 5, Michigan 
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DOUBLE or TRIPLE YOUR SHIRT VOLUME 


with an AJAX Supermatic Shirt Unit! 


Efficient, versatile, smooth operating AJAX 
Supermatic Units are geared to handle the 
growing volume that comes from customer 
satisfaction with a fine-quality finished shirt. 
The increased operator efficiency at top- 


CABINET 
BOSOM BODY 
PRESS 


Single or Double-Buck, 
the exclusive expand- 
ing Buck fits every 
shirt . . . flexible and 
versatile for volume 
variations, 


speed with AJAX Supermatic Shirt Units, 
helps you keep your regular customer well- 
pleased and insures repeat business from 
new customers — giving you More Volume — 
More Sales — and a Greater Profit Margin. 


Ce ™™ MTH 
COLLAR-CUFF 
PRESS 


a Presses. 18 1 elas 
high velocity heads 
press collar while cuffs 
cre being laid. 





DECEMBER, 


CABINET 
SLEEVE 
PRESS 


Finishes both sleeves 

automatically : 

features AJAX exclu- 

sive ‘‘Magic Eye’’ 

Seam Indicator for ‘ 

varying sleeve lengths. = 


%& AJAX has a FULL LINE of Laundry and Dry 
Cleaning Presses for every purpose. Contact your 
AJAX Representative or write directly to AJAX, 
P. O. Box 449, Salt Lake City, Utah. 
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FOLDING 
TABLE 


Provides simple, fast 
operation. Full or 
semi-automatic models 
with stand-up or lay- 
down collar blocks. 


AJAX -PRESSES 


619 SOUTH 5th WEST «+ SALT LAKE CITY, UTAH 
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PUBLIC RELATIONS: Irving G. Garcelon, chairman of the National Public 
Relations for Professional Laundries Committee, announces the endorsement of a 
group-action program to foster the industry's new image. 


MANAGEMENT: po you know the law governing 
the relocation of businesses to make way for government- 
financed building projects? This could be an important piece 
of information for your future file 





Special Report: An 18-Year History of Pricing Practices 
Accounting: Tax Aspects of Bad Debts 
Textiles: Nonwoven Fabrics George H. Johnson 26 
Purchasing: So You're Going To Buy a Truck Henry Jennings 28 


Marketing: Mobile Store Saves the Day 


Sales Trends: How's Business? 
Conventions: 
MALE's Hear Howe Predictions 
Metropolitan Laundry Managers Elect 
Engineering: For Better Air-Compressor Operation Joseph C. McCabe 44 
Production: An Answer To Hospital Blanket Problems? Oren Sutter 48 
More on Perc Solvent Operation 


Annual Index: Listing of 1960 Articles 


Departments: New Products and Literature Bellew Prints 
Allied Trade News Have You Heard the Latest 
Issue in Brief News About People 
Editorial Obituaries 
The Button Trap Convention Calendar 
Fibers and Fabrics Advertisers in This Issue 
In the Wash 


MAIL CHANGES OF ADDRESS AND SUBSCRIPTION ORDERS TO: 


te The Laundry Journal, Reuben H. Donnelley Corp., 466 Lexington Avenue, New York 17, New York. Changes of address 
‘ should reach us one month in advance 


SUBSCRIPTIONS: United States and Canada, $4.00 per year; foreign countries in postal union, $6.00 in advance. Single Copy: 
United States and Canada, 50 cents; foreign, 75 cents. Guidebook issue: $2.00. 

THE LAUNDRY JOURNAL, December, 1960. Published monthly by Magazine Publishing Division. The Reuben H. 
Donnelley Corporation. Executive and Editorial Offices, 466 Lexington Avenue, New York 17, N. Y. Publication Office, 109 
W. Chestnut Street, Lancaster, Pa. Volume 67, No. 12. Entire contents of this publication covered by general copyright 1960. 
The Reuben H. Donnelley Corp. All rights reserved. Entered as 2nd class matter June 1, 1948, at the Post Office, Lancas- 
ter, Pa., under the act of March 3, 1879. 








the new, super heavyweight nylon 
knitted net... by GIBRALTAR 


u 
fea 


strongest point on 
the GRANITE NET . 
the spot where most 
nets wear out first! 


*Guaranteed 742 pounds 
per dozen, 24”x36” size. 
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Extremely heavy for long wear (712 Ibs. per doz., e Available in white or 8 chrome-dyed colors; guar- 
24x36 size) anteed never to fade or bleed. 


Unique 5 bar construction. Lock knitted and rein- 
forced; resists pin damage, does not snag buttons; 
ideal for easy, rapid pinning. 

Seams double-sewn; guaranteed not to open for COLORS SIZES 

life of net. 

“Gibraltarized” —— Pre-Shrunk, for maximum re- WHITE, RED, BLUE, GOLD, 14”x20” 21x36” 
tention of capacity and shape. 21” x 36” GRANITE GREEN, BROWN, ORANGE, 18”x30” 24”x36” 
has same capacity after washing as 24” x 36” of VIOLET AND BLACK 21 "x33" 30x40" 


GIBRALTAR easnics, inc. 


254 — 36TH STREET, BROOKLYN 32, N. Y. 


e FREE SAMPLE—send request on your letterhead. 








GIBRALTAR’S PRODUCTS ARE SOLD THROUGH LEADING DISTRIBUTORS EVERYWHERE 
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Two girls, each averaging up to 50 top-quality 
shirts per hour, can easily handle a typica) start- 
ing volume of two, three or four thousand shirts 
a week, 


But what about next year when your business in- 
creases ? (Statistics show that it will, you know.) 
That’s when American’s Double-Buck Formatic 
Unit proves what a shrewd businessman you 
really are. 

f 


Don’t change a thing! Just add one girl, and 
instantly your Formatic Unit is geared to handle 
up to an extra 2000 shirts a week ! 

But that’s not all. This unique 2 and 3-girl inter- 
changeability also guarantees maximum operator 
efficiency when volume fluctuates between peak 
loads and those occasional slow days. 

These are but a few of the reasons why the 
Model-CT Double-Buck Formatic Unit is the ulti- 
mate in top-speed, fine-quality shirt finishing. Ask 


your nearby American representative to show you 


one in action today, or mail the coupon for com- 


plete information. 






; 


: . : 
——_ _ — 


Be sure to see this American Mode)-CT Double-Buck Formatic Shirt Unit in action soon. Watch the amazingly simple 


operation, the exceptional balance of time and motion designed into each sequence of duties. Watch the way every move 


of each operator is so natura) and so highly productive. Also, see how convenient controls and simple, easy press lays 


reduce operator training time and fatigue, guarantee a fast, coordinated flow of quality-finished shirts throughout the day. 


TRE AMERICAN LAUNDRY MACHINERY COMPANY, CINCINNATI 12, OHIO 
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z 
get more from merican 


The American Laundry Machinery Company ALM-706 
Cincinnati 12, Ohio 


Send complete information on the Model-CT Oouble-Buck Formatic 
Shirt Unit. 
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INDUSTRIAL PANTS PRESS 

This 
pressing machine designed es- 
pecially for the industrial laun- 
dry claims a beginner’s training 
period of only 15 minutes. 
Claimed production is 60 pair 
of pants per hour with one ma- 
chine, 120 per hour with two 
and 180 with 
include an 
band-stretching auto- 
matic alignment of inseam and 


new automatic pants 


Features 
waist- 


three. 
automatic 


device, 


outseam, and )eg adjustment. 

Colmac Industries, Inc., P. O. 
Drawer 167, 119 S. Oak St., 
Colville, Wash. 


COIN-OP WASHER-EXTRACTOR 

Aldwash washer-extractor, oc- 
cupying 8 square feet of floor 
space, is said to handle 25 
pounds of wash in half an hour. 
Features include an automatic 
meter with 
tamperproof vault, 
tumbler, choice of water selec- 
tion. Available in all-enamel 
finish, all stainless-steel, or 
enamel with stainless-steel front. 

Ald, Inc., 7045 N. Western 
Ave., Chicago, III. 


conceale 1 
reversing 
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NEW SOFTENER 


Lemco Water Softener is 
completely automatic, features 
special blend of zeolites and 
Anthrafilt filtering agent, Multi- 
port Electric Flow Control, 
oversized piping for rapid flow. 
Conditioner and brine tank are 
of copper-impregnated %-inch 
flange steel plate. Also available 
with semi-automatic and man- 
ual controls. 

Lynn Engineering and Manu- 
facturing, 507 Poplar St., Lan- 
caster, Pa, 


SWEDISH WASHER 

Wascomat high-speed wash- 
er-extractor comes in 16-, 25- 
and 40-pound sizes, features re- 
verse wash action and simplified 
maintenance. Replacement parts 
are available from domestic 
sources. The machine has a 
completely automatic 30-min- 
ute cycle. 

Wascator & 
America, Inc., 1 


5 
St., New York, N. Y 


Wascomat of 
118th 


2 E. 


IMPROVED CONVEYOR 

Call-Ette Garment Conveyor 
has been improved with com- 
pletely enclosed conveyor roll- 
ers for easy cleaning and quiet 
operation, plus Dial-Ette elec- 
tronic panel for selection of the 
package or garment desired by 
number, 

Nu-Mac Manufacturing Com- 
pany, Inc., 2536 24th Ave. S., 


Minneapolis 6, Minn. 


PARISIAN PROMOTION 


A promotion kit to launch 
Per-Chlo, a solvent produced by 
Pechiney Company of Paris, in- 
cludes poster-style art window 
cards, over- 


posters, counter 


wire banners, newspaper ad 
mats. 
International Selling Corpo- 


ration, 220 E. 42nd St., New 


York 17, N. Y. 


AUTOMATIC PANTS TOPPER 

The new 
Form pants topper has an ad- 
justable automatic steam cycle, 
adjustable automatic air cycle, 


automatic Adjusta- 


outside controls, automatic 
timer, and canvas rack to keep 
cuffs off the floor. 

Wichita Precision Tool Com- 
pany, Inc., 450 N. Seneca, Wich- 
ita, Kans. 


COIN-OP SUPPLIES VENDER 

This new 9-column selecter 
vender features fluorescent light- 
ing, full-size mirror, choice of 
six decorator colors. It is manu- 
factured by the makers of 
Smoothie concentrated — pack- 
aged detergents, soaps and allied 


products. 
Abso-Clean 


17325 Lamont Ave., Detroit 12, 
Mich. 


Chemical Co., 


VINYL BASKET LINER 

Basket liners made of Hercu- 
lite 20, a lightweight combina- 
tion of industrial nylon and 
vinyl plastic, are resistant to rot 
and mildew, fit all standard 
baskets, and are available in five 
colors for separation of lots, de- 
partments, etc 

R, D. Bussard & Son, 505 E. 
Fifth Ave., Albany, Ore. 

Continued on page 70 
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For further information or literature write the manufacturer on your business letterhead, mentioning THE LAUNDRY JOURNAL. 
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WESTERN PROSPERITY Laundries, Inc. is one of the largest laundry businesses on the West Coast with a 


volume of approximately $1,500,000 a year. The Hollywood Laundry & Dry Cleaning Co., one of Laundries, Inc.’s four 
divisions, devotes itself to efficient family service. Forty-seven trucks cover the metropolitan Los Angeles area with a network 
of fast delivery—and five flat bed ironers produce a steady stream of quality work. To help maintain its high standards, 
Hollywood Laundry & Dry Cleaning has used Prosperity Apron Cloths for over 25 years. This is another example of how 
fabrics produced by Mount Vernon Mills and the industries they serve are serving America. 


UNIFORMITY ( _ 
Makes The ount ae ills, inc. f ro RNER HALSEY 
Big Difference . i 


In Industrial A LEADER IN INDUSTRIAL TEXTILES 
Fabrics 


Main Office and Foreign Division: 40 Worth Street, New York, N.Y. Branch Offices: Chicago + Atlanta » Baltimore + Boston * Los Angeles 
ee es Se Se ee ee ee 


Always look for this purple stripe in all PROSPERITY” and ORIOLE fabrics. It’s your 
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assurance of fine performance and longer life in apron duck and cover cloth “fabries. 


PROSPERITY and ORIOLE purple stripe fabrics are available ONLY from these laundry supply jobbers: 


THE CARMAN CO., Denver, Col. * CARMAN-CONLEY, INC., Chicago, Ill., Indianapolis, Ind., Milwaukee, Wis. * CARMAN-MITCHELL-WING CO 
Stoneham, Mass. * CARMAN OHIO CO., INC., Cincinnati, Ohio * CARMAN PITTSBURGH INC., Pittsburgh, Pa. * CARMAN SUPPLY CO., Cleveland, 
Ohio * C. C. CHEMICAL CO,, Sunnyside, 1. ], * JOHN P, LYNCH CO., San Francisco, Calif., Los Angeles, Calif. * MORRIS & ECKELS, INC., Alexandria, 
Va., Norfolk, Va., Baltimore, Md. * MORRIS & ECKELS CO., Jacksonville, Fla., Atlanta, Ga. * OSMUND & CO., Portland, Ore. # ROCHESTER 
CARMAN SUPPLY CORP., Rochester, N. Y. * JAMES E. ST. JOHN, Philadelphia, Po ° E. 3. THOMAS CO., Columbus, Ohio * THOMPSON-HAYWARDO 


CHEMICAL CO.—CARMAN DIVISION, Fort Worth, Tex., Houston, Tex., Kansas City, Mo., Qmaha, Neb., St. Louis, Mo., San Antonio, Tex, 


*Trademark Mount Vernon Mills, Inc 
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THE LAUNDRY JOURNAL’S 
BIG PRE-CONVENTION ISSUE 


Featuring the 
Full A. |. L. Convention Program 
and in addition the 
Complete N. |. D. List of Exhibitors 


with Floor Plan 


If you plan to attend the conventions 
you will want to have the January Issue 
to help you plan your busy convention 
schedule, and— 

If you will not be able to attend, you 
will want this issue to keep informed as 
to what is going on in your own industry. 


THE LAUNDRY JOURNAL 


466 Lexington Ave., New York 17, N. Y. 





You're Going to Be HIT — 
How Badly Will you be HURT? 


Another Jab by Poke 


One of the pledges of the President- 
elect is that he will push through Con- 
gress in the first ninety days of his ad- 
ministration a $1.25 minimum wage 
law. I believe he will make good on 
this promise. A million additional peo- 
ple will be covered under a minimum 
wage by the proposed bill. Where will 
he find these? A lot of them will be 
found in the laundry industry. Even if 
our industry were exempted you 
would still be affected. You would be 
competing in a higher priced labor market. 

I don't have to tell you what this is going to do to your 
business. The question you must decide is whether or not 
you are going to be able to stay in business. To do so you 
must find ways and means to cut costs or increase pro- 
duction, or both. The most productive place to start is on 
your flatwork ironer. 

Do you belong to the AIL? If not, you should; it is a 
wonderful organization. It is dedicated to the smaller 
laundry plants. They have provided their members with 
many useful ideas about production, many of them about 


M. A. Pocock 


large flatwork ahead of the ironer. To my knowledge, 
they have not included the use of full identification for 
sheets alone, whereby ironer speed often can be mate- 
tially increased to double or triple your present rate of 
ironing family flatwork. 

STOP! Think what can be done by identifying 1200 
sheets or more a day, washing them in “lots”; shaking by 
lots and running through the ironer at the highest possi- 
ble speed at which they can dry. This speed should be 
60, 70, or even 80 feet per minute over a 6 roll ironer, or 
up to 100 feet on an 8 roll machine. Figure for yourself 
what a difference this would make in your production 
costs, increased sheet production and NET PROFITS. 

I still find many plants MIXING pillow slips, side feed- 
ing them with sheets and, consequently, operating the 
ironer at less than 30 feet per minute. There is but one 
profitable way to run an ironer: feed it nothing but 
sheets as long as your lots have them, then switch to 
slips. Feed the slips clear across the entire surface, at 
least four rows, and at 27 feet you should finish 40 slips 


a minute—dry in one pass. 


MH. 4. (Poke) Pocock 


Modernize for PROFIT With a SAGER 


A New England Laundryowner Writes: 
“We feel that it is the best purchase from every standpoint that 
we have ever made in over 70 years of business.” 


A West Coast Laundryowner Writes: 
“Our Spreader has been in use about 12 years and has saved 
more per dollar invested than any equipment we have ever had.” 


More Sheets— * Write For Full Facts 


Fewer Operators 


With a SAGER Spreader, one girl 
does the work of two or more hand 
shakers and does it easier and 
faster. With a SAGER “B,” you 
can handle up to 3,000 sheets and 
spreads per day. Above that quan- 
tity, you probably need a SAGER 
ot ” 


Reduces Labor Turnover 


No more back-breaking lifting and 
nerve-wracking hand work. Your 
SAGER operators like their jobs 
and stay on them. You know what 
this means to your social security 
accounting, as well as to general 
efficiency. 


No Price Increase! 


In spite of greatly increased manu- 
facturing costs, the selling prices of 
SAGER SPREADERS have not 
been raised. The tremendous in- 
crease in SAGER sales volume has 
made this possible. 
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If yours is a laundry handling 1,200 
or more sheets and spreads per day, 
you can’t afford to be without a 
SAGER Spreader in these times of 
high labor and tough competition. 
Write today for details and the 
names of progressive laundries all 
over the world which have reduced 
their flatwork ironing costs from 
40% to 60% with these labor sav- 
ing machines. But write us only if 
your sheet and spread production 
is 1,200 or more daily. 


View of Sager B Spreader. Handles 
1,200 to 3,000 sheets and spreads per day 


Please send us full facts about your labor-saving Sager Spreaders. 


M. A. Pocock 


1236 Central Ave., N. E. 
Minneapolis 13, Minnesota 


Re ae a ee 


Street__ 
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Print your name_ = 








auieo trade news 


ROBERT V. DALLAS STANLEY KENT 


Cowles Chemical Company has added three laundry sales 
representatives. They are Robert V. Dallas for the Houston 
territory; Stanley Kent for portions of Los Angeles, Southern 
California and Nevada; Jay G. Aldridge for a new territory 
with headquarters in Roanoke, Va. 


Wichita Precision Tool Company, Inc., is using this 29-foot 
trailer to demonstrate its new Adjusta-Form Fashioner 
Model A-3 and new Adjusta-Form pants topper. Clinics in 
actual finishing will be held in the self-contained unit, using 
its 3 hp. steam plant and 5 kw. electric plant. Jack Godfrey 
and Jack Godfrey, Jr., will conduct the demonstrations in 
the Great Lakes, Midwest and Southwest areas. 

For information on when the trailer will be in your area, 
write the company at 450 N. Seneca, Wichita, Kans. 


The Dobeckmun Company, Division of The Dow Chemical 
Company, produced this printed plastic shirt bag for Swift 
Cleaning & Laundry, Cleveland. Thé bag recently won an 
award in the 1960 National Flexible Packaging Association 
contest. The bag features easy product identification and a 
special top to permit ease of loading while not allowing the 
shirt to fall out 


Robert F. Daily, legal counsel of A. E. Staley Manufacturing 
Co., has been elected secretary of the company. He suc- 
ceeds Ray C. Scherer, who recently retired after 48 years 
with the company. Mr. Daily continues in his post as legal 


counsel and head of Stalev’s law division. 


Luke P. Carroll, managing editor of the Chicago American 
and former assistant executive editor of the New York Her- 
ald Tribune, has been elected a director of Diveo-Wayne 


Corporation. 
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JAY G. ALDRIDGE ROBERT W. PAUL 


Whirlpool Corporation has promoted Robert W. Paul to 
sales administration supervisor for RCA Whirlpool appli- 
ances. He had been assistant manager of the sales analysis 
section of the market research department. In his new 
position, Mr. Paul will assist in coordinating the functions 
of the sales and distribution division with company sales 
representatives and distributors of RCA Whirlpool products. 


Clarke Floor Machine Company, Muskegon, Mich., is now 
a division of Studebaker-Packard Corporation. Ernest 
Cooper, Clarke president, has stated that there will be no 
changes in company policies, management or field person- 
nel. He added that this affiliation will result in greater re- 
sources for Clarke. 


Pantex Manufacturing Corporation Southern Division rep- 
resentatives recently attended a meeting conducted in At- 
lanta by Gary Sheppard, division sales manager. The group, 
which made plans for expanded Pantex sales service 
throughout the South, included, left to right, back row: 
W. C. Wilkinson, Knoxville, Tenn.; Carroll Rice, Atlanta, 
Ga.; Mr. Sheppard; Robert Dentz, Raleigh, N. C. 

Front row: George Brendel, Birmingham, Ala.; Prentice 
Veal, Jacksonville, Fla.; Wade Johnson, Greensboro, N. C. 

The men also reviewed new and improved Pantex equip- 


ment during the meeting. 


F. H. Ross & Company, Charlotte, N. C., has acquired 
through merger the Amica Burnett Chemical Company, 
Jacksonville, Fla. H. T. Skaggs, president of Amica, will be- 
come general manager of the Amica Division of F. H. Ross 

Continued on page 68 
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The issue 
in brief 


Pricing practices 


John Carruthers warns laundry managements to 
watch their wage-price-cost relationships closely. 
He believes the imposition of price controls to off- 
set another inflationary spiral may prove disastrous 
for those who wait too long to make adjustments. 
There is no evidence in his 18-year study to support 
the idea that you can price yourself out of business. 


Urban renewal 


Many older laundries in run-down neighborhoods 
face the prospect of relocating to make room for the 
ever-growing program of road construction and city 
redevelopment projects. Since the compensation al- 
lowed condemned properties is limited, survival 
depends on your knowledge of the law and careful 
planning. This article deals with moving expenses 
and direct loss of property which the law says shall 
not exceed a maximum of $3,000 regardless of the 
size or nature of the business. 


Hospital blankets 

What's the best blanket for hospital use? One cen- 
tral purchasing agency endorses Dynel; in Cali- 
fornia an LM gives a favorable report on leno-weave 
Thermal Cellular all-cotton blankets developed in 
England specifically for British hospitals. 


Nonwoven fabrics 


While there is little to fear from such textiles in the 
immediate future, you'll probably be surprised by 


the variety of applications which have been found 
for these materials in household and industrial prod- 
ucts. George Johnson turns an analytical textile-eye 
on these developments to give you a better under- 
standing of what they are and how they behave. 


Industry meetings 


You have only a month left to prepare for the AIL- 
NID national conventions which will take place in 
Philadelphia, January 31 through February 5. AIL’s 
show will stress sales and the major attraction 
should be Armour Research’s report on Distribu- 
tion./LJ also reports on two New York City meet- 
ings which are of general interest to plantowners 
and institutional laundry managers. 


Truck selection 


A transportation expert takes into consideration 
such things as size and shape of vehicles, body, 
chassis, driver's seat, and other components. You 
might match your purchasing procedures against 
his. 


Public relations 


It was bound to happen. The National PR for PL 
committee approves laundrymen working coopera- 
tively to promote a better image of the industry. 
Joint efforts (such as those in Columbia, South Caro- 
lina, and San Diego, California) serve to open up 
new areas heretofore denied plantowners working 
individually with limited budgets. 


Air compressors 


To make the most efficient use of this important 
piece of equipment you must consider six factors: 
(1) power source, (2) controls, (3) accessories, 
(4) installation planning, (5) air intake, and (6) 
your distribution system. 


Annual index 


You'll want to keep this key issue of our publication 
since it contains an index of all the major articles 
we've carried during the year 1960. 
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| Whats Behind the Door? 


Big things are going on at ye 


y. 


the Cissell Manufacturing Company, Inc.! 


Your jobber will have the news! Consult him soon! 
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The new leaf 


With the close of another year, it is only natural to wonder what the 
next twelve months wil) bring. This is a perfectly normal reaction 
and, of course, your guess is as good as anybody else's. 

A look at the events of the past, however, does help to bring the 
future into clearer perspective. For example, we recently reread a 
back issue of our publication to find out what laundrymen were 
thinking about 50 years ago. Here are some of the surprising things 
we discovered: 
¢ The lead article of the January 1911 issue discussed the LNA’s 
new cooperative advertising campaign for the industry. We were 
trying to raise $20,000 to take a full page in The Saturday Evening 
Post. 
¢ A feature story warned about “The Folly of Price-Cutting” and 
a soap manufacturer's advertisement urged readers to use his prod- 
uct to get the most value for “the cheapening dollar.” 
¢ Elsewhere in the same issue was a report that the State Capitol in 
Albany, New York, had replaced cloth towels in its public wash- 
rooms with paper towels to reduce costs and discourage souvenir 
hunters. 
¢ There was also a notice inviting inquiries from laundry equipment 
and supply manufacturers who wished to establish trade relations 
with Russia. 
© Perhaps the most revolutionary idea of the day was a cost com- 
parison story on horse-drawn vs. horseless delivery wagons. (You 
can draw your own analogy between this development and any one 
of more recent vintage without half trying. ) 

With this knowledge of the past, it seems fairly safe to predict 
that next year will be pretty much like this year. 

May we take this opportunity to wish you all a very Merry Christ- 
mas and a Happy, Prosperous New Year. , ; 
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You can’t afford to stand still. New profit 
opportunities are yours with the 


NEW ALDWASH “TRIPLE-LOADER” 
25 Ib. WASHER-EXTRACTOR 


It’s a must for coin-operated laundries. 


Reversing tumbler provides professional wash action 
obtained through aqua-surge reverse wash action. 
Tumbler reverses in wash cycle 3 times per minute. 


One unit handles 50 Ibs. an hour of top quality 
laundering . . . and in Jess than 8 sq. ft. of floor space. 


You attract new markets. Solicit commercial bundles 
from neighborhood businesses. Handle big family 


washes, heavy drapes, blankets...even 9x12 shag rugs. 


Your customers want it. They deserve it. Now they get 
3 times the washing done, automatically extracted ... 


in 1 simple-to-operate console style machine. 


e Your 9 |b. washers and dryers are kept free for small 
family bundles. Waiting time is cut all around. 

The new ALDWASH Washer-Extractor gives your customers 
a choice of water selection of ‘‘hot’’ or ‘“‘warm,"’ with the 
following wash-rinse-spin cycle: 8 minute wash, 1 minute spin, 
4 minute deep rinse, 1 minute spin, 4 minute deep rinse, 
1 minute spin, 4 minute deep rinse, 7 minute spin dry. 

The fully automatic drop-coin meter is self-clearing... 
rejects slugs. Coin vault is concealed and tamper-proof. Indi- 
vidual locks and access panels provide separate coin collection 
and service entrances. Rear half of top panel removes for easy 
maintenance. The ALDWASH gives you fine engineering built 
up to a standard . . . not down to a price. 





AVAILABLE IN ALL ENAMEL, ALL STAINLESS STEEL, OR 
ENAMEL WITH STAINLESS STEEL FRONT. 





Now is your chance to cash in on new market opportunities 
with the sensational ‘‘Triple-Loader’’ ALDWASH. Want to know 
more? Clip out and mail the coupon right now. 


ALD continues to set new standards for the laundry store industry ite alate 


ALD, Inc., 7045 N. Western Avenue, Chicago 45 


SOUNDS GREAT! zis" 


Please see that | get full information. 


Cail me at_ 





Signature. 





7045 North Western Avenue, Chicago 45 
Address. 





Offices in principal cities 


ALO Canada, Ltd., 54 Advance Road, Toronto, Ont. 
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Finished work and “specials” are handled at 
lowest cost by the INTERNATIONAL Metro- 
Mite.® Bumper-to-bumper length is only 


Bigger loads and less truck weight — plus no body rust — are features 
of INTERNATIONAL Trucks with Metro-Lite® bodies built with strong 
metal alloy and fiberglass reinforced plastic. Body capacities range 
from 352 to 468 cu. ft., lengths from 9-ft. 8-in. to 12-ft. 8-in. Gross 
vehicle weights from 5,400 to 11,000 Ibs. 
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13-ft., yet 1000 Ibs. of laundry or 120 clean- 
ing bags fit easily in the body. Metro-Mites 
can park almost anywhere, turn around in 





CGA | 
most city streets. And with 4-cylinder power, 


a few gallons of gasoline go a long way. It’s 
America’s lowest-priced walk-in truck! 





Best known silhouette in the laundry business — INTERNATIONAL 
Trucks with standard Metro® bodies. Smooth “one-piece” look and 
high, wide side panels provide a smart rolling billboard for your busi- 
ness. Capacities range from 243 to 301 cu. ft., body lengths from 7-ft. 
9-in. to 9-ft. 6-in. GVW ratings from 5,400 to 11,000 Ibs. 
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INTERNATIONAL TRUCKS with Metro® Bodies are factory-matched 
to save time and cut costs on any 


| i laundry or dry cleaning route... 
a load-matched to help owners make 
: more dollars of weekly sales. See your 
INTERNATIONAL Dealer or Factory Branch for the mode} you need! 


Large mixed loads and long routes are serv- ft. of payload space for apartment hcuse and through design — and ease of handling on 
iced ideally by INTERNATIONAL Trucks with industrial area pickups and deliveries. Driv- crowded streets. Body lengths to 16-ft. 7-in., 
Metro® Van bodies. They offer up to 790 cu. ers appreciate the ease of walk-in, walk- GVW ratings to 16,000 Ibs. 





CORROSION PROTECTION IS BUILT INTO 
METRO BODIES AT THE FACTORY! 
Before the first of many protective coats of paint 
are applied, body and component parts of new 
top-grade steel are sprayed with a 175-degree prep- 
coat solution which imparts a phosphate coating 
as it removes dirt, grease and oil, to provide a clean, 

warm surface for maximum paint adhesion. 








INTERNATIONAL TRUCKS “23°: FA. 


International Harvester Company, Chicago e« Motor Trucks ¢ Crawler Tractors « Construction Equipment * McCormick® Farm Equipment and Farmall@® Tractors 
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LAUNDRY & CLEANING SALES TRENDS 
Week of October 1, 1960, as compared to 


Week of November 8, 1958, as compared to 
Week of October 3, 1959 


Week of November 9, 1957 


Same | _ Less 


More | Same | Less More 
Laundry Sales in Dollars 35.6% | 1.7% | 62.7% — Laundry Sales in Dollars 50.00% | — | 50.0% 
No. of Laundry Bundles 34.6% 1.8% 63.6% No. of Laundry Bundles 48.1%| — | 51.9% 
Pounds of Laundry Work | 26.0% | 2.0% 72.0% — Pounds of Laundry Work | 28.6% | 7.1% | 64.3% 
Number of Shirts 40.4% | 7.0% | 52.6% Number of Shirts 50.0% | 6.3% | 43.7% 
Average Ldy. Bundle Sale | 52.1% 4.2% | 43.7% Average Ldy. Bundle Sale | 56.0% | 8.0% | 36.0% 
D.C. Sales in Dollars 57.1% | 3.6% 39.3% D.C. Sales in Dollars 88.9% | 2.8% 8.3% 
No. of D.C. Bundles 57.8% 4.4% 37.8% No. of D.C. Bundles 78.3% — (21.7% 
Average D.C. Bundles Sale | 61.0% | 4.9% | 34.1% Average D.C. Bundle Sale | 82.6% | 4.3% | 13.1% 
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history of pricing practices 


by JOHN CARRUTHERS 


John Carruthers & Co., Inc., 
Boston, Mass. 


Both laundry and drycleaning 
prices have been relatively 
stable during the past 

two years. And volume 

of sales has varied within 
rather close ranges. 

Under such conditions, the 
less aggressive laundryowners 
and drycleaners have lost 
volume in both services. 

The more sales-minded 
have, as usual, succeeded in 
getting more than their share 


of the available business. 


q The pattern of price in 
in the industry tends to 
follow the cost of living inde 
except during pert ds O 
price control 

If you wait too long t 
adjustments, you may 


in a price squeeze 


4 Plantou ners t day are 

more optimistic than they wer 
two vears ago when the 

last price survey Was madi 

H ywever, their views on 


, ’ 
laundry tonnage havent 
— bh]; 
henge appreciaoy 
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Eight times in the past 18 years we 
have sent out questionnaires asking 
for information regarding prices 
charged for laundry and drycleaning 
services. The ninth survey was made 
for the week ended October 1, 1960. 
Response to our request was reason- 
ably satisfactory, although data from 
the Midwest and Southwest are too 
incomplete to be representative. 

As in previous surveys, we request- 
ed each respondent to price a 15- 
pound flat and fluff-dry bundle, con- 
taining 4 shirts and 26 other pieces. 

We also asked the charge for dry- 
cleaning a man’s two-piece suit in 
the most popular service. 

From previous experience we _ re- 
gard these two prices as the most 
representative items in the largest 
number of laundries and drycleaning 
establishments. 

It is significant to note that there 
have been very slight increases in 
either laundry or drycleaning prices 
during the two-year period since No- 
ver:..-r 1958 when our last price sur- 
vey was made. 

The average laundry bundle price 
has increased from $3.53 to $3.65 or 
3.3 percent. And the charge for dry- 
cleaning a man’s suit from $1.39 to 
$1.42 or 2.1 percent. 


TAKE CAUTION 

The President-elect h + promised 
repeatedly very substantial Govern- 
ment expenditures for various projects 
during the next four years. Experi- 
ence of the last 30 years has shown 
that free Government spending has 
led to inflation. The liberal economist’s 
solution to this has been the estab- 
lishment of price control. When we 
add to this the possibility of a 25 per- 
cent increase in minimum wages, it 
is quite evident that businessmen en- 
gaged in service occupations must 
watch the relationship between wages, 
prices and other costs in the years 
immediately ahead. To be caught in 
a price squeeze by the imposition of 


controls would be disastrous to those 
who wait too long. 

A Republican victory would have 
probably resulted in a continuance of 
free enterprise with a minimum of 
Government interference. Even so, it 
is doubtful that some costly liberal 
legislation could have been avoided. 

Over the 18-year period, the pat- 
tern of price increases is quite con- 
sistent, a steady rate rather than one 
closely following the cost of living, 
retarded in periods of price control 
and accelerated in the months fol- 
lowing decontrol. 

The range of prices charged for 
the same service is amazing. Certain 
areas have consistently higher prices 
than others, the highest laundry price 
being found in New York State, and 
the lowest in Maine and New Hamp- 
shire. 

Within the same competitive areas 
the spread between lowest and high- 
est prices is much greater than any 
possible cost differential could justify. 
With a few notable exceptions, the 
most successful and fastest-growing 
plants charge higher than average 
prices. There is no evidence to sub- 
stantiate the frequently made claim 
that there is any particular point 
where the laundry or drycleaner has 
“priced itself out of the market.” 


PRICE CHANGES 

Altogether, we asked tour ques- 
tions on our survey. To the second 
question: “Have you increased or de- 
creased prices since October 1959?” 
some 63 percent of the respondents 
replied “Yes” in respect to laundry 
service. And 54 percent answered in 
the affirmative regarding drycleaning 
service. This compares with 70 per- 
cent laundry and 56 percent dryclean 
ing in the last survey. 


CASH-AND-CARRY SALES 

We now have eight years of reports 
on our third question: “What percent- 
age was cash-and-carry for the specific 
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Pricing practices... 


continued 


week?” The answers from year to 
year ran as follows: 

June 1953 18.9 percent 

June 12, 1954 20.4 percent 

December 10, 1955 . 22.6 percent 

December 8, 1956 ... 23.6 percent 

November 9, 1957 ... 27.6 percent 

November 8, 1958 ... 26.9 percent 

October 3, 1959 24.0 percent 

October 1, 1960 23.6 percent 

A large majority of plants included 
in this survey have built their business 
with routes although they were do- 
ing an increasing amount of business 
through drive-ins and cash-and-carry 
stores up to three years ago. 

Since 1957, the percentage of cash- 
and-carry work has been decreasing 
slightly, probably because the total 
volume of laundry sales has tended 
to decrease, and drycleaning can no 
longer be relied upon for rapid in- 
creases of sales volume either on laun- 
dry routes or in cash-and-carry out- 
lets. There has been transfer of 
volume to coin-operated stores, the 
income of which has generally not 
been included in laundry sales. 


PLANTOWNERS OPTIMISTIC 

Our last question was one of fact, 
rather than quantity. Each respondent 
was asked in respect to the week end- 
ing October 1, 1960, whether eight 
specific items were greater, substan- 
tially the same, or less than in the 
corresponding week of the previous 
year. The results are shown in the 
chart labeled “Laundry and Cleaning 
Sales Trends.” 

Some people obtained the answers 
to these questions from available sta- 
tistics at their plants. Others expressed 
their opinion on a rather complete 
knowledge of conditions in their 
plants. 

The answers to these questions are 
rather surprising because they indi- 
cate a more optimistic viewpoint 
toward the factors which make up 
the sales trend than is commonly 
found among laundryowners. There 
were more favorable answers to every 
question than in the previous survey 
conducted in the fall of 1958. OC 


This article is reprinted from the Car- 
ruthers’ Bulletin for October 1960, 
with the author's permission. 


CPA’s tell what you 


should know about the 


TAX ASPECTS 


DEBTS CAN GO BAD in any business, whether you are 
selling products or services. However, if you are using the 
accrual method of accounting, uncollectible business debts 
are deductible in computing your income tax. The circum- 
stances under which the debt will be considered uncollect- 
ible for tax purposes and the manner in which you can 
deduct it are explained here by the American Institute of 
Certified Public Accountants. 

Bad debt deductions are allowable not only for debts 
arising out of your business, but for nonbusiness debts as 
well. However, the nonbusiness debts are deductible only 
within the limits applicable to capital losses. This article 
will be concerned with business bad debts, which are debts 
created or acquired; these are fully deductible. 


WHEN DOES A DEBT BECOME BAD? 

The deduction must be taken for the year in which the 
debt becomes bad. You need not always wait until a debtor 
is declared bankrupt before you can claim a bad-debt de- 
duction. In some cases, it is clear before a bankruptcy set- 
tlement is reached that a debt is worthless. Bankruptcy may 
confirm beyond any doubt that a debt is worthless but 
this in itself does not require that you wait for bankruptcy 
proceedings to be completed. Worthlessness is the test. In 
other words, the debt must seem uncollectible now and in 
the future. This is after you have made every effort to 
collect it. 

Just how far you go to collect depends a great deal on 
sound business judgment. It isn’t always necessary to take 
a debtor to court. If you can show that even if a lawsuit 
were won you would still be unable to collect, then it 
would be foolish to throw good money after bad. 

It is not necessary for the entire debt to be uncollect- 
ible. You are permitted to claim a deduction for a partially 
worthless business debt where it can be shown that the 


debt is recoverable only in part. 
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Bad debts defined 


Bad debts are defined as amounts of uncollectible ac- 
counts with ledger customers and sales or delivery per- 
sonnel. Including direct charges or, where bad debt re- 
~serve is used, the charges to establish the reserve. 

Thanks to a uniform classification of accounts, family 
laundry, linen suppliers, industrial launderers, drycleaners, 
rug cleaners and diaper service men all keep track of bad 
debts the same way under Office and Administrative Ex- 
pense. There are two ways to do this— 

1. Bad debts can be charged directly to Account No. 87. 

2. Those electing to use the reserve method on income 
tax returns may use Account No. 271. 


OF BAD DEBTS 


HOW TO TREAT BAD DEBTS ON YOUR BOOKS 

The first year in which a debt becomes worthless to 
your business, you must decide on an accounting method 
for handling bad debts. This method must then be fol- 
lowed each year unless you get permission from the Com- 
missioner of Internal Revenue to make a change. Your 
choice will be between deducting the debts as they become 
uncollectible or deducting an estimated reserve each year 
for debts that are expected to become uncollectible. 


RESERVE OR CHARGE-OFF METHOD? 

Your choice between using the charge-off or the reserve 
method for claiming bad-debt deductions should be made 
with some care. There are many situations in which the 
reserve method can make a significant tax difference. For 
example, an automobile dealer may want to use the reserve 
method to offset, in part, the reserves witheld by finance 
companies which the courts have held to constitute tax- 
able income to the dealer. 

Generally, a reserve for bad debts will be based on 
experience. You cannot arbitrarily guess at the percentage 
of your accounts receivable that is likely to go bad. A 
certified public accountant, for instance, will determine an 
adequate reserve for bad debts as a normal part of his 
audit procedure. To do this, he will analyze the accounts 
receivable in light of discussions with your company’s 
credit manager or with whoever handles your collections, 
and decide on the amount that may not be collected. A 
reserve based on a factual analysis such as this will almost 
invariably be acceptable to the Internal Revenue Service. 

If you do not have a CPA, and have to decide for your- 
self whether you are better off to use the charge-off or 
reserve method for claiming bad debts, you will need to 
know how the reserve works. Say, for example, that at the 
end of the year you show accounts receivable of $20,000. 
Based on un analysis of your accounts, you determine that 
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In the latter case, the entries have been standardized as 
follows: 

Debit—bad debts actually charged as uncollectable. 

Credit—estimate of allowance for bad debts charged to 
cost (Account No. 87) made each period or at the end 
of the fiscal year. 

Balance—estimate of future losses on present accounts 
receivable. 

According to the American Institute of Laundering’s 
Operating Cost Percentage Report No. 255, bad debts for 
all plants averaged .13 percent of sales in 1959. 

Generally speaking, plants averaging $7,000 to $10,000 
a week had the lowest percentage of bad debts (.08) 
while those doing under $2,000 made the poorest show- 
ing, averaging .19 percent of sales. 


$600 would be a reasonable estimate of accounts that 
are likely to become uncollectible, so you deduct the $600 
as a reserve for bad debts. 

During the following year, $550 worth of receivables 
actually go bad, leaving $50 in your reserve account. Your 
receivables are now up to $25,000, and you estimate that 
$750 will become bad debts. Your reserve still has $50 left 
over from the previous year, so you deduct an additional 
$700 as a reserve for bad debts, and bring the total reserve 
up to the estimate of $750. This same procedure would 
then be followed each year. 


WHAT HAPPENS WHEN A BAD DEBT IS RECOVERED? 

There are several instances in which a seemingly un- 
collectible debt could be repaid. For example, a debtor 
may be in such bad financial condition that there is every 
justification to consider his debt to you uncollectible. A 
few years later, the success of your debtor’s business 
finally results in payment of the debt. 

If you receive payment at a later date of a debt that 
you had charged off in an earlier year as uncollectible, you 
must report the payment on your tax return as income, but 
only to the extent that the earlier charge-off helped reduce 
your taxes. The amount of tax you saved when you made 
the deduction has nothing to do with it. It is the amount 
of the bad debt that you were able to use advantageously 
as a deduction that should be considered here. 

The foregoing applies only to a taxpayer who has been 
deducting bad debts on a charge-off basis. Those taxpayers 
who are on a reserve basis will credit any recoveries to the 
bad-debt reserve. 


ADDITIONAL INFORMATION 
If you need additional information on your bad-debt 


deductions or on any other business problems, consult 


a qualified advisor. [J] ] 





MANAGEMENT 





MANY LAUNDRIES ay 
been condemned in slum “@fearance 
projects and to make way for other 
government-financed programs such 
as interstate highways and Federal 
buildings. And it’s not unlikely that 
others will face the same fate in the 
future. 

The purpose of this article is to 
point out the fact that there are speci- 
fic rules and regulations laid down by 
the Federal government to guide the 
Local Public Agency for a Title I 
project. 

These rules and regulations govern 
the acquisition of business real estate 
or leasehold and the relocation of its 
machinery, equipment, fixtures, sup- 
plies, etc. 

The subject of relocation payments, 
for example, is covered under 106 (f) 
of the Housing Act of 1949. Let’s take 
a closer look at this section of the law 
since it is of particular interest to our 
highly mechanized industry. 

In the accompanying box we have 


Do you know the law 
governing business 
relocation payments ? 


THIS could happen 


ried to summarize briefly some of the 
things that Urban Renewal Relocation 
Payments do and do not cover. 

You will note that in addition to 
moving expenses, Relocation Pay- 
ments also cover the actual direct loss 


of property. 


PROPERTY LOSS DEFINED 

The law recognizes that some of the 
existing equipment and machinery in 
your plant may be physically impos- 
sible or prohibitively expensive to re- 
move. 

An old press, for example, might 
last another five years in its present 
location but it would be uneconomical 
to unhook, rig, transport and repipe it. 
Similarly, boilers, hot water tanks, 
water softeners, etc., are very often 
built right into a building and it would 
not be practical to dismantle and 
move them. 

In such cases, the actual direct loss 
of property would be “the difference 
between (1) the fair market value 
for continued use at the present loca- 


~ a pn” 


tion fair market value 
delivered r location. This 
does not include losses sustained as a 
damaged during a 


result. of property 
move. 


CLAIM PROCEDURE 

To receive compensation for such 
losses, however, takes quite a bit of 
doing. 

First, the fair market value of the 
property must be ascertained. The 
best way to do this is to call in a qual- 
ified appraiser to determine the value 
of the property for continued use at 
your present location. (Some plant 
managements have two separate ap- 
praisals made of their building, land 
and all equipment that can be moved 
—as a double check. ) 

The formula for determining the 
fair market value for continued use is 
as follows: 


Original cost X 
remaining useful life when sold 


useful life at time of purchase 
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RELCCATION PAYMENTS 


... Cover moving expense including 


dismantling 
crating 
insuring 
transporting 
reassembling 
reconnecting 
reinstalling 


of machinery, equipment, fix- 
tures, etc., exclusive of the cost 
of any additions, improve- 
ments, alterations in or to the 
structure in which these will be 
housed. 


AND actual direct loss of property 


do not cover 


rent 

loss of goodwill 
loss of profit 
appraisal costs 
storage charges 


repainting or relettering trucks 


license or inspection fees 


You can document your original 
cost for an item with a bill of sale, but 
do not include installation cost in the 
price. 

Second, you must dispose of the 
property by a bona fide sale. Briefly 
stated, this meas that you have to get 
rid of the property at the highest price 
offered by transferring its ownership 
to someone other than a relative ora 
business associate. 

You must sell it, trade it in, auction 
it off or junk it, since you cannot retain 
possession and still claim compensa- 
tion for loss. 

If the amount realized from such a 
transaction after deducting any or- 
dinary and reasonable expenses of the 
sale is less than the fair market value 
for continued use, the difference be- 
tween the net amount realized and the 
fair market value represents the 
amount of the direct loss of property. 

If you've tried every means of dis- 
posing of the property and still receive 
no offers, the fair market value for 
continued use may be paid as the 
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actual direct loss of property by the 
Local Public Agency—provided the 
Agency is satisfied that all require- 
ments for a bona fide sale were met. 
In any event, you will be obliged to 
relinquish your claim to the property 
in question. 


PAYMENT LIMITATIONS 

If by this time you've concluded 
that you are not going to make a prof- 
it on a move, you are quite right. 

The Urban Renewal Service’s Tech- 
nical Guide #2 titled “Questions and 
Answers on Relocation Payments” 
says: “Just remember that Relocation 
Payments aren't supposed to give the 
occupant a windfall. The payments 
are merely intended to compensate 
him (within certain limitations) for 
actual direct loss of property and for 
moving expenses. He is expected to 
keep the loss and expenses to a min- 
imum, just as he would do if he were 
paying them out of his own pocket.” 

The limitations, as spelled out in 
Title Housing 


24—Housing and 


Credit, 3.107, are that the 
amount of compensation for both mov- 
ing expenses and actual direct loss of 


Section 


property shall not exceed a total of 
$3,000 in the case of a business con- 
cern. 

Elsewhere, the law spells out that 
the Local Public Agency has the op- 
tion of making or not maki..~ ~ * 
tion payments. (Most of them do.) 
The Agency is within its rights to 
deny a claim of an otherwise eligible 
business concern that has defaulted in 
its obligations to the Local Public 
Agency. 


WHAT YOU CAN DO 
There are several things you can do 


should the time when your 
business is condemned to make way 


come 


for an urban renewal project. 

* Work closely and cordially with 
your Local Public Agency and comply 
with its prescribed regulations. 

* Secure the services of a consulting 
engineer to appraise your property, 
land and equipment. Get estimates for 
moving, installation and other related 
costs to document your claim. 

* Hire an attorney who understands 
your problem and is familiar with all 
the facets and ramifications of Urban 
Renewal (We have 
scratched the surface in this article.) 
* Consult with other laundrymen who 
have been through this experience. 
You will have time to do this since the 
period between the first notice of con- 
demnation and the final 
move can stretch out to months and 
even years. 

* Decide whether you will suspend 
operations entirely or whether you will 


Law. only 


notice to 


go ahead and build, buy or rent 
another building. Then plan accord- 
ingly to smooth the transition. 
Perhaps the most important thing 
for laundry managements to remem- 
ber is that condemnation needn’t mean 
the end of the line. Many manage- 
ments have survived this experience 
by relocating and reorganizing their 
operations to come out in better shape 
than before. Planning, patience and 


persistence are the guideposts. [J ] 





NONWOVEN FABRICS have a variety 


of applications but they pose no threat 


NONWOVEN FABRICS* are of in- 
terest to laundryowners even though 
articles made from them, in the main, 
are not intended to be laundered. 
Launderable nonwoven items, to date, 
include only certain collar, dress and 
suit interlining fabrics. However, 
laundries are interested in trends in 
this field. [Linen suppliers, in fact, 
have been selling linen substitutes for 
years where their many advantages 
can't outsell) the higher quality of 
cloth.—Editor’s Note] 

At the present time, nonwovens ac- 
count for about 1% percent of the 
total annual U. S. mill consumption 
of fibers, which reached 6.8 billion 
pounds in 1959, but the field is grow- 
ing. 

Laundrymen should not confuse 
paper 
Paper napkins, towels and the like 
pulp. Non- 
wovens are made from short fiber 
ends of cotton, rayon and acetate, and 
sometimes from the various waste 
chemical fibers. The National Cotton 
Council of America lists the following 
major fiber sources for nonwovens: 


nonwovens with products. 


are made from wood 


* Cotton—chiefly combed waste and 
shoddy. Very little staple cotton is 
used. Advantages of cotton are ab- 
sorbency, adhesive qualities, softness 
and wet strength. Cotton waste also 
is low-cost. 

* Rayon — often 
Used because of low cost, luster, great- 
er fiber length and cleanliness. Disad- 
vantages are low wet strength and 
poor resistance to abrasion. 

* Diacetate—used chiefly as thermo- 
plastic binders, due to its low melting 
point. 

* Nylon—provides good wet and dry 
strength, resiliency, abrasion resist- 
ance. Also quick-drying due to _ its 


Grade B_ quality. 


* “Bonded Webb” has been proposed by Amer- 
ica’s Textile Reporter as a new name for what 
have been termed nonwoven fabrics. In England, 
nonwovens are known as “bonded fabrics.” 


hydrophobic nature. Finds greatest 
usage for apparel purposes. A higher 
cost fiber. 

* Other Fibers—only small amounts 
of Dacron, Orlon and Dynel, ete., are 
reported to be used and then chiefly 
for special purposes. Glass fibers also 
are coming, into use in this field, again 
for special end uses. 

In addition to thermoplastic fibers, 
used for binding purposes, other prod- 
ucts used include natural and syn- 
thetic rubber. latex, acrylic resins, 
polyviny] acetate as well as vinyl] and 
polyvinyl chlorides. Starch, casein and 
gums also are used, especially as pre- 


liminary binders. 


AREAS OF USAGE 

In the main, the nonwovens fall 
into one of four general areas of us- 
age, including apparel, household, in- 
dustrial, and sanitary textiles. 

The American Viscose Corporation 
estimated in 1957 that about 60 per- 
cent of the nonwoven fabrics used 
that year were for industrial purposes, 
none of them of a launderable nature. 

At the moment, the nonwovens pose 
no serious threat to the family laun- 
dry business. Their impact, to date, is 
far less, for example, than that of 
paper in such fields as handkerchiefs, 
towels and napkins. 

As viewed by the National Cotton 
Council, “interlinings and paddings 
represent the only apparel uses in 
which nonwoven fabrics have become 
firmly established.” Even here only 
4 to 5 percent of an annua) total of 
175 million pounds of materials used 
in interlinings are nonwovens. Now 
that polyurethane foam has entered 
the interlining field, competition has 
become greater than ever. 

In the case of durable wearing ap- 
parel, many observers feel that the 
lack of proper hand, draping quali- 
ties and durability are so great that 
little progress is likely to be made in 
this field under present conditions. 


In the case of nonwoven disposable 
garments, lower priced reinforced 
paper is strongly competitive and in- 
itial cost is high. Until costs can be 
reduced, the major uses of disposable 
nonwoven garments are expected to be 
in such items as laboratory frocks and 
radiation protective coats. Another 
use is for disposable coveralls aboard 
oil tankers or at refineries. 

To date nonwoven fabrics have not 
made a serious impact upon the house- 
hold textile market with the possible 


exception of draperies. 


HOW NONWOVEN FABRICS ARE MADE 
1. The first step in producing a nonwoven 
fabric is to open all fiber stock and prepare 
it for blending. When blending is completed, 
webs of parallel fibers are prepared in a 
continuous wide sheet or web. 

* Oriented Web: By this method sev- 
eral webs are laid over each other to 
produce what has been termed a lap. 
The lap then is treated with a bonding 
ageat. With such a construction cross- 
wise strength is poor. 

* Cross-Laid Web: In a second meth- 
od, the crosswise or transverse strength 
of a nonwoven fabric is increased by 
cross-laying the web. For example, 
fibers are laid vertically in the first 
web and horizontally or at an angle 
in the second. This process is repeat- 
ed until the desired thickness of the 
lap is reached. 

» Air-Lay Web: A third method is 
known as air or random laying. Sepa- 
ration and redeposition of the fibers 
are accomplished by aerodynamic 
methods, which have the advantage 
of producing a random distribution 
of fibers. The chief problem experi- 
enced with this method is obtaining 
uniform distribution of fibers through- 
out the web. 

* Wet-Lay Random Web: Siill a 
fourth method, termed wet-lay ran- 
dom web, utilizes paper-making ma- 
chinery. The wet fibers are chemically 
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to the industry at this time 


treated and processed through beaters 
and pulpers. The resulting slurry is de- 
posited on a wire screen and the ex- 
cess liquid drawn off. A web forms, 
which then is processed as are the 
other types of nonwoven webs. The 
principal advantage of the wet-lay 
random web method is the high rate 
of speed at which nonwovens are pro- 
duced. However, the system is not 
adapted to the production of smal 
lots of different types on nonwoven 
fabrics. The end product can resemble 
paper. Other limitations that have 
been reported are the short fiber 
lengths that have to be used (less 
than one-half inch) and lack of uni- 
formity of the web. 

2. Bonding is the next step in producing 
nonwoven fabrics. It is accomplished in sev- 
eral ways: 

* Discontinuous Bonding: The lap is 
striped at intervals with an adhesive, 
which binds the webs together. Adhe- 
sives used for this purpose include 
starch, glue, casein, rubber latex or a 
suitable resin. Diamond or dot pat- 
terns also are used to bind the webs. 
+ Saturation Bonding: Also referred 
to as immersion or solution bonding. 
The web is passed, while supported, 
through a suitable liquid binder bath 
and then between squeeze rolls to 
eliminate the excess binding material. 
Saturation bonding is the most widely 
used system. 

A modification 
wet-roll bonding, a process by which 
rolls pick up the binder and apply it 
to the web. Suitable adhesives include 
prevulcanized rubber latex, acrylate, 
methacrylate, and polyvinyl acetate 
emulsions. Cellulose xenthate (vis- 
cose) or cellulose diacetate also may 
be used. 


of this method is 


» Spray Bonding: As the name indi- 
cates, the binder is applied to the web 
as a fine spray. Bulkier nonwoven fab- 
rics are produced by this method 
rather than by saturation bonding. 

* Solvent Bonding: By this method 


DECEMBER, 1960 


by GEORGE H. JOHNSON 


the fibers in the webs are partially 
dissolved so that they adhere to one 
another as they dry. A closed system 
is required so that the unused solvent 
is recovered and workers are protect- 
ed from fumes. 

* Thermoplastic Fiber Bonding: A 
definite proportion of such thermo- 
plastic fibers as Vinyon or saran is 
blended into the web. With the appli- 
cation of heat and pressure, the therm- 
oplastic fibers melt and, when cooled, 
bond the fibers. 

« Thermoplastic Powder Bonding: A 
suitable thermoplastic powder is 
sprinkled or distributed by air pres- 
sure throughout the web. With suffici- 
ent heat, the powder melts. When the 
fabric cools the web has been bonded. 
3. Regardless of the bonding method that is 
used, drying and curing usually follow, 


CONCLUSION 
Although the future of nonwoven 
fabrics appears promising, there are 
a number of problems that require 
solution before consumers generally 
can be expected to accept bonded 
articles as substitutes for woven goods. 
Problems that require solution are: 
Improved styling 
Softer hand or feel 
Improved seam strength, and 
Reproducible quality 
According to the Daily News Rec- 
ord (F. M. Buresh, May 24, 1960), 
in 1960 in the United States there are 
54 companies, including six synthetic 
fiber producers and chemical firms, 
that operate nonwoven-fabric pilot 
plants. Product growth has occurred 
chiefly in the automotive and furniture 
cushioning and trim fields, filtration, 
abrasive pads, wall-covering backing, 
and in the laminating and shoe fabric 
fields. Considerable promotion has 
been released concerning such dis- 
posable products as wiping cloths. 
However, launderers have little to 
fear from such textiles in the immedi- 
ate future. O00 


: 


Ee 


sie 
Sees 
See 


TYPICAL USES 
OF NONWOVEN 
FABRICS 


Apparel! 


Suit and dress interlinings 
Collar interlinings 
Padding for suits, handbags, 
guilted garments, shoe 
and petticoat fabrics 
Outerwear such as aprons, caps, 


skirts and coveralls 


Household 
Bibs 

Diapers 

Dish and dust cloths 





Draperies 


Handkerchiefs 

Hospital sheets 

Napkins and tablecloths 
Tea bags 

Towels 


Vacuum-cleaner bags 


Window shades 


Industrial 


Backing for oilcloth 

Backing for maps and wallpaper 
Bags and containers 

Book bindings 

Casket-lining padding 

Filtration cloths 

Luggage 


Decorative items 


Sanitary 


Bandages and dressings 

Dental bibs 

Bed pads 

Disposable pillowcases (airline) 
Permanent-wave end papers 
Wiping cloths 


Hair-wave pads 





SO you're going 


to buy a truck gp 
EEL 


Here’s a basic guide 


in making your decision 


by HENRY JENNINGS 


SELECTING a route truck for a laundry is essentially the 
same process as selecting a truck for any other business. It 
makes little difference if you are selecting trucks for 
hauling gasoline in bulk, ready-mixed cement or bottled 
milk—the method is about the same, but the values and 
the specific considerations vary widely. 

It is entirely possible that requirements within a given 
industry are similar but under different conditions would 
be sufficiently far apart to make a sharp difference in what 


Job requirements 





So to determine the choice of vehicle it is first necessary 
to make a job analysis to find out what the truck is sup- 
posed to do and how much of it. This requires experience 
in the laundry business and not experience in operating 
trucks. Always keep in mind that the appropriate truck 
can be provided and the purpose is to make the truck fit 
the job—not fit the work to the truck. 

Remembering always that the real limiting factor on 
this truck, as well as the most expensive one, is the driver, 








might appear to the casual eye to be identical trucks. 

If a new employee is to be hired the procedure is to 
list all of the things that he is supposed to do. Then when 
the applicants are examined, the requirements are matched 
up with the qualities of the applicant. 

The same is true with selecting new trucks, with one 
exception. That is, the qualities desired can be built into 
the new vehicle. Components can be varied by choice in 

is is scarcely possible in the employee. 


the following questions are the pertinent part of the job 
analysis. 
* What is the minimum amount of laundry that must be 
handled to make a route pay? 
* How much does it weigh? 
* How many cubic feet are required to house it? 

Other questions closely related to this expensive driver 
are: What minimum number of stops per day wili make a 
route profitable, and is the route ex St 


Size and shape (= 





A quick calculation shows that weight is a very simple 
requirement to cope with, for two reasons: 
* First, the weight remains fairly constant. There is always 
about the same amount of cargo on the truck. It varies only 
‘in the proportion of clean and soiled linen and this does 
not change the weight. 
* Second, the density of the laundry is very low. Except 
where an abnormal amount of flatwork, such as bed sheets, 
is carried, weight considerations are almost negligible. 
Almost any truck that will house the load will accom- 
modate the weight without strain. 
* Body volume is something else again. The physical 
volume of the cargo does not begin to provide the answer 
to what the body volume must be. Laundry cannot be 
stacked like cord wood. Therefore the body must be fitted 
with dividers or shelves to prevent crushing and provided 
with the means for hanging drycleaning. 
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* The driver must also have easy access to the cargo. If 
he makes 100 stops per day, that means that he has to get 
in and out of the body 100 times, and he must have storage 
room for his pickups without covering his deliveries. In 
addition, the truck must be loaded in order of his stops so 
time is not lost either in the loading or in locating the 
laundry at any given stop. 

No laundry route truck will ever be large enough or 
heavy enough to run into legal restrictions, so there is no 
reason to compromise with sensible requirements. This 
being the case the most important part of the truck se- 
lection is to get the interior body design and size to suit 
the job. 

There is no danger of the truck being topheavy, and 
reasonable height not only increases cargo space but it 
permits the driver to enter the body quickly and with little 


fatigue. 
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Body requirements 


With the size and configuration of the body zeroed 
it may seem that we are ready to pass on to the chassis. 
But not quite yet. There are a few other requirements that 
rate some attention. 

One of these has to do with that elusive thing called 
quality. A survey of laundries shows that the average 
laundry truck is retained 5.1 years before it is retired. This 
is just about the norma) depreciation period and is not 
good enough. It is an odds-on bet that it is body troubles 
that lead to retirement. 

Chassis have improved immensely during the last dec- 
ade with the result that bodies and body failures assume 
a more important place in the normal operation costs. 

The biggest and most expensive enemy the body has is 
corrosion. It is severe everywhere but to a greater degree 
where the truck operates in salt atmosphere. 

Salt atmosphere exists not only near the seashore, as 
might be supposed. Industrial environments where a great 
deal of brine is used can be equally corrosive. Other in- 
dustrial materials such as acids, particularly sulfuric acid, 
are even more damaging. A naturally humid atmosphere 
causes rapid corrosion and this is compounded where in- 





dustrial wastes escape into the air. 
Practically every urban area where snow falls uses sa 


Choosing drivers’ seats 


One other item that might be considered part of the 
body is the driver’s seat. There are usually options at dif- 
ferent prices. It always pays to buy the best although this 
does not always mean the most expensive. While the load 
is not sensitive to ride, the driver is, and the best ride you 
can give him will turn out to be an economy. 





Mrthe streets. This coats the vehicles and subjects 
them to constant corrosion during the winter months. New 
York City uses several million dollars worth of salt each 
year on its streets, and it is estimated that about half of it 
winds up on the vehicles that traverse the streets. 

This corrosion can be avoided almost entirely with 
aluminum bodies. But let’s face it. Steel bodies cost less 
at the time of purchase and for that reason more operators 
buy them than buy aluminum bodies although the trend is 
towards aluminum. Where the steel body is used there are 
some measures to be taken to resist corrosion, and these 
should not be merely a subject of conversation. They 
should be insisted upon. 

Back painting with a corrosion-resisting paint can help 
a great deal. It is natural to assume that this is always done 
and, since the surfaces are hidden, it takes some effort to 
be sure that it is. However, experience gained in the 
maintenance shop shows that all too often it is glib con- 
versation and not fact. 

Coating interior surfaces and underside with a bitumi- 
nous material is an accepted method of slowing down 
corrosion. When properly applied it is useful. When care- 
lessly applied it car: create water traps and thus undo all 


Le 


A more readily measurable economy is the life of the 
seat. There is no reason why a driver’s seat should not 
last the life of the truck. Buying a second one for replace- 
ment is much more expensive than buying an adequate one 
when the truck is new. Watch for levers or knobs which 


Other considerations 





Chassis: Since the foregoing discussion of bodies has urged 
generous proportions for the body, for reasons of access to 
load and provision for emergencies and growth, how then 
to keep the vehicle from becoming too large to be maneu- 
verable in the urban areas in which it is to operate? Traf- 
fic driving and parking dictate that the vehicle must be 
kept as small as possible consistent with the requirements 
of the driver and load. 

Maneuverability in a route truck is a matter of wheel- 
base first and over-all length second. With the flat-faced 
cowl type, the forward-control type or the close-coupled 
type of vehicle, the saving is a good 24 inches in wheel- 
base and more than that in over-all length. This more than 
balances the generous body because some of the increased 
body capacity that is desirable is gained in increased width 
and height. 

Commercial routes can require almost any kind of a 
vehicle up to a tractor and semitrailer. But for the average 
route a walk-in body having a load space 8 feet long would 
be adequate in most cases and a 9-foot load space would 
be generous. A body of this length can be put on a chas- 
sis of less than 110-inch wheelbase, which is shorter than 
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most passenger cars, and the over-all length would be 
shorter than most passenger cars. Certainly the driver is 
not handicapped by the ability of the truck to negotiate 
the route under the conditions he will encounter. 

Analysis show that this combination wiil give close to 
the desirable weight distribution of 35 to 40 percent on 
the front axle and 60 to 65 percent on the rear axle. If 
the front axle loading is insufficient, the steering is un- 
stable on slick highways, and if the rear axle is under- 
loaded the vehicle lacks traction when the road conditions 
are bad. 

Such a vehicle could be put on the street in aluminum 
at just over 4,000 pounds—perhaps at 4,200 pounds. It is 
very doubtful if it would carry 2,000 pounds of cargo 
unless it was crammed to the top with wet towels. Thus it 
is a vehicle of about 6,000 pounds gross vehicle weight. 
Some passenger cars weigh more than that. Thus it ap- 
pears that the driver has a pretty efficient working tool. 

Some route trucks of the general type used by laundries 
are offered as a complete package. Even these have some 
options which make the truck more adaptable to a given 
set of conditions. The exact specifications may not always 
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be available but if an analysis has been made the operator 
can compromise on the least important features. 


Components: There are arithmetical formulas which will 
tell with reasonable accuracy the horsepower, gear ratio, 
rolling radius and other factors necessary to permit a 
truck to travel at a given speed or climb a given grade. 
However, there does not appear to be much reason for 
using these in connection with a route truck, however use- 
ful they may be in specifying a maximum-size, maximum- 
weight truck. This reason is that for satisfactory perform- 
ance there are chassis components readily available. The 
formulas are cumbersome to the uninitiated and subject to 
interpretation. Why bother when you don’t have to? 

The high-production six-cylinder engines will provide 
ample power for the type of truck outlined, and for a 
smaller truck used on short routes and level streets the 
smaller four-cylinder engines are of ample capacity. 
These engines are economical and easy to maintain. For 
some time delivery truck operators bought eight-cylinder 
engines but these proved to be expensive in purchase price 
as well as fuel consumption and maintenance. 

There is no reason for a route truck to go over 55 miles 
per hour. If the truck is operating any substantial part of 
its time where it is legal to travel faster than that, there 
should be a review of the route because customer density 
is questionable. For that reason the engine should be 
governed at 45 to 50 miles per hour. This will contribute 
to economy of both maintenance and fuel consumption. 

A rear axle of 4,500 pounds will be ample. This axle 
gear ratio should be selected for acceleration and not top 
speed because there is no occasion to use high speed. But 
since the truck operates in traffic and makes a large number 
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of standing starts every day the high numerical ratio will 
be more satisfactory. A front axle of 3,500 pounds will 
handle the load nicely. 

A review of tire manuals shows that tires size 7-17.5 
will be ample for the load. There is a tendency to under- 
size or underply tires on new vehicles, largely to hold the 
purchase price down. This is a mistake. It is better to get 
the best tires you can of ample capacity because one flat 
on the road will probably cost more than the difference 
in the original tire cost. 

Many delivery truck operators like four-speed transmis- 
sion. The driver does not need four forward speeds for 
performance and he probably will not use the low speed 
much. The reason for the preference is that four-speed 
transmissions are more substantial and last longer. 

A large clutch is needed, again because of the large 
number of stops. This will probably be an 11-inch clutch, 
and this size has proved satisfactory. 


Truck maintenance p=e ) ¢ 


A very important part of vehicle selection has nothing 
to do with the vehicle itself. This refers to the availability 
of replacement parts of supplies. This is by no means uni- 
form from one locality to another. Local investigation is 
the only way to determine if service is good in your lo- 
cality or not. If a vehicle is in the shop for a week because 
parts are not available locally, the cost of operation goes 
up rapidly. And do not think this does not occur—even in 
some of our large metropolitan centers. [_[_] 


@ The North Carolina Workman’s 
Compensation Act provides that if an 





Nation watching 
New York 
truck levy fight 


@ Most of the country’s larger mu- 
nicipalities and many firms whose 
operations depend on truck transpor- 


New York City’s just-enacted truck 


Court rules 
coin-op customer 
responsible 
for staining 


tation are watching the fight over M In Massachusetts a customer 
claimed her clothes had been stained 


employer disregards any statutory re- 
quirement or any lawful order of the 
N. C. Industrial Commission, for the 
safety of employees and injury or 
death results—the compensation is 
increased 10 percent. 

(Workman’s Compensation Insur- 
ance covers only “normal” liability 
and does not cover penalties. ) 

However, if the employee fails to 
use a safety appliance or fails to per- 
form a_ statutory duty by willful 
breach of any rule or regulation 


tax. The cost is $20 per year on com- 
mercial vehicles under 5 tons, $30 
for heavier ones and $100 on taxicabs. 

Despite strong protest by truck op- 
erators and the Teamsters Union, 
chances of the levy not going into 
effect are said to be very slim. Most 
likely next step is a court test of its 
legality. The tax is defined as one for 
the “privilege” of using the city’s 
Streets. 
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when she used the equipment in a 
coin-operated laundry. Rather than 
settle the claim, the owner of the 
coin-op went to the Small Claims 
Court. The judge here ruled that any- 
one using equipment in a coin-oper- 
ated laundry who brings his clothes 
in, puts them in a machine, and oper- 
ates the machine himself used the ma- 
chines at his own risk.—Massachusetts 
Laundryowners’ Association Bulletin. 


adopted by the employer and ap- 
proved by the Commission and 
brought to the employee’s knowledge 
prior to the injury, the employee com- 
pensation is reduced by 10 percent. 

Also, “No compensation shall be 
payable if the injury or death was 
occasioned by intoxication of the em- 
ployee or by the willful intention of 
the employee to injure or kill him- 
self or another.” 
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PUBLIC RELATIONS 





United effort enables laundrymen to use media which would be prohibitive 
for one to carry alone. Here Anne Sterling (sitting), the National Industry’s 
image, visits with Ruth Gottlieb, Columbia’s feminine voice, on her TV show 


Group action plan endorsed 


National Public Relations committee 
stands ready to aid interested parties 


A new “Group Action” program de- 
signed to help laundrymen conduct 
cooperative public relations, advertis- 
ing and promotion activities in their 
communities has been announced by 
the National PR Program of the pro- 
fessional laundry industry. 

Several group programs already are 
operating successfully. An outstand- 
ing example is one being carried on 
by seven laundries in Columbia, S. C., 
under the name of “The Professional 
Laundry and Cleaners Association of 
Greater Columbia.” Another is a 
group of 11 laundries in San Diego, 
Calif. 

National PR Chairman I. G. Garce- 
lon explained that the new Group 
Action program supplements and 
complements the individual PR for 
PL program. 

“Group Action promotes the gen- 
eral concept of professional launder- 
ing in a community,” he said. “It 
creates the climate, puts the public in 
the right mood to patronize the pro- 
fessional laundry. 

“Laundrymen working together can 
do many big, dramatic things that 
they may not be able to do individu- 
ally. Television is an outstanding ex- 
ample. Others, to name a few, are car 
cards, billboard, large-scale civil good- 
will projects, classroom programs, co- 
operative advertising in newspapers 
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and other media, displays and exhibits 
at fairs, home shows and other such 
events and systematic publicity pro- 
grams. 

“The PR program is prepared to 
supply full guidance, counsel and tan- 
gible materials to groups everywhere. 
We are ready to help laundrymen in- 
terested in forming a group to lay the 
groundwork and set up a cooperative 
venture.” 

Mr. Garcelon explained that there 
will be no charge for this service. The 
only requirement is that members of 
the group belong to, or agree to join, 
the PR for PL program. 

National PR leaders have been fol- 
lowing the Columbia venture with 
great interest since its inception over a 
year ago. They feel the Columbia as- 
sociation has provided a strong af- 
firmative answer to the question as to 
whether a group of laundries can 
work together to the mutual advan- 
tage of everyone. (For further details 
see “Adventures in Cooperation,” No- 
vember 1960 issue of THe LAUNDRY 
JouRNAL, page 40.) 

Laundrymen interested in Group 
Action should get in touch with the 
American Institute of Laundering in 
Joliet, Ill. PR representatives are pre- 
pared to sit down with interested 
laundrymen for a discussion of the 


CT) 


program. 


THE button 
trap 


| UNEVEN EXCHANGE: In Richmond, Vir- 


ginia, a coin laundry operator recently 
acquired a collection of 82 Mexican 
10-centavos pieces but he isn’t happy 
about it. He found them in his coin- 
changer. They’re worth about 65 cents 
in American money, whereas the cul- 


| prit who stuffed them in there got 


$20.50 worth of change. 


> 


| RUSSKY-MATS: Moscow radio recently 


announced plans for building Ameri- 
can-style shopping centers complete 
with washaterias and parking lots in at 
least four Soviet cities. 


WHAT NEXT? A washable pizza cover 
is now being offered to the public to 
keep those take-out orders piping hot 
on the way home from the pizzeria. 


ROUGHING IT: In California’s Yosemite 
Park, there’s a mobile “Laundercar” 
that makes the rounds picking up 
laundry from tourists at their camp 


sites. 


GNAT’S GOOD: There are -bugproot 
socks.on-the-market now which are so 
woven that insect’s stinger cannot 
make the right angle necessary to 
reach and penetrate the wearer's skin. 


TEXAN CLAIM: An Austin lady ecently 
laid claim to owning the cleanest 
black cat in the world. She found and 


| rescued the pet from her automatic 


washer after it had gone through 
a 20-minute wash-and-rinse cycle. 
Lucky was in a-coma for three days, 
but survived the ordeal. 


CHICAGO SPECIAL: The Portland (Ore- 


| gon) East Side Laundry recently of- 


fered this inducement to sportsmen 
customers. For one week only the firm 
advertised: “We repair Bullet Holes.” 


ANTI-SEX: The Newmarket General 
Hospital of Newmarket, England, ad- 
vertised for a “lady superintendent— 
male or female.” 


"EAR NOW: A Tuckahoe, New York, in- 
ventor designed a bath towel which 
has attached small pieces of cloth 
made especially for ear drying. 





MARKETING 

A BRANCH OFFICE did right well in a small shopping 
center in Paducah, Kentucky, for R. E. Fairhurst’s Padu- 
cah Laundry & Cleaners. That is, until a large bowling 
alley was erected, extending a short leg of the V-shaped 
shopping center building. Then parking near the bowling 
alley got so congested customers couldn’t approach the 
laundry’s store, even for curb service. 

Finally, Mr. Fairhurst persuaded the landlord to rent 
him bare parking space in the corner farthest from the 
store building. The V of Cardinal Point Shopping Center 
opens toward an intersection of busy highways. All inter- 
vening space is for parking, except for a service station 
in the outer corner facing the intersection. 

The laundry’s drive-up store backs up to this servicc 
station, so it faces the main buildings across the parking 
area, A marked lane approachey its drive-up window from 
both streets. The store is also free of conflicting traffic 
because all shoppers having no business with the pickup 
station drive in closer to the other buildings. 

So the landlord gets unanticipated rent from a relatively) 
unused portion of the property, while the pickup station 
is out in the open where it can do business. 

That it does—as much as 50 percent more than the best 
it could do in the main-building location. This despite 
having to eliminate a washeteria that was in the former 
site. 

Such a location has permitted, or even dictated, several] 
unique features in the store’s design. It is mobile, in that 
it can be loaded on a lowboy trailer and moved to another 
place at very little expense. Only utility provided is elec- 
tricity, as use of the restroom was arranged at the service 
station 

The store being visible from three directions, the walls 


are glass on three sides. This goldfish-bow] display attracts 
attention in a manner impossible to achieve while buried 
in the main building. Especially when all lit up at night! It is 
possible to make all storage facilities double as promotion 
displays. 

Most of the shirts, for instance, are stored on a “shirt 
bar.” This is a tier of three shelves lining all the front 
windows on one side. The shelves are sloped at a 60 degree 
angle, so the shirts can be seen from the parking lot. 

The shirts-only bundles are kept were. Shirts belonging 
to family bundles are kept with their bundles on the bac!: 
shelf. Since the shirt bar faces north, the sun in the win- 
dow is no problem. 

The all-glass walls have an intangible but important 
value in enabling the attendant to see cars that are lining 
up outside. When she spots a familiar car coming, even 
before it arrives, she often starts picking out the driver's 
finished order. 

Also, the attendant can be seen by waiting drivers. 
Realizing that she is busy picking out an order, they tend 
to wait more patiently. This isn’t always true when a clerk 
disappears for a long time behind a solid wall. 

The centrally located drive-up window and entrance 
door appear best suited to an efficient store layout. They 
are immediately off the end of the marking counter (the 
attendant works behind the counter facing the parking 
lot). A single cross aisle gives access to both the counter 
and all the storage facilities. 

Hampers are between the counter and the end wall. 
The latter is solid to a height of 3 feet, so hampers and 
the floor around the counter are pretty well screened from 
outside view. 

Normally, there is an open space in front on the storage 


Mobile store saves the day... 
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side. This gives autoists a clear 
view of the large sweater bar at 
the wall end of this space, as well 
as a sweeping vista of the plastic- 
packaged drycleaning rack. There 
is space here for special promo- 
tional displays that normally go in 
a store show window. 

When volume gets heavy, extra 
rack capacity is provided in this 
front space with temporary roll- 
ing racks. 

This branch store keeps shop- 
ping-center hours, which means 
keeping open in the evenings. At 
the former location three women 
were employed on staggered and 
split shifts to tend the store and 
washeteria. In the drive-up sta- 
tion, a single widow and two teen- 
age daughters handle a substan- 
tially increased volume. 

Technically, the woman is in 
business for herself. The laundry 
pays her a specified percentage of 
gross volume to manage the store. 
She in turn is to provide what help 
she needs out of that management 
fee. 

This arrangement has worked 
out very well, both for this inde- 
pendent family and for the Padu- 
cah Laundry and Cleaners. OO 


for a plant 

that got “buried” 
in an expanding 
shopping center 


“Like a goldfish bowl with every- 
thing on display, this store auto- 
matically draws attention. At night, 
bright lighting makes it doubly ef- 
fective and increased sales serve to 
prove the point 


SLCRASER, 19460 
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ROOF OVERHANG LINE 


Interior view shows how compact quarters are put to most 
efficient use. Sloped shirt display rack has ledge to keep 
bundles from sliding against window. Two rows of lights 
provide ample illumination 





fibers 
AND fabrics 


NEW L22 STANDARDS PUBLISHED 


Publication of the recently approved American Standard 
L22 has been completed and copies are available from 
Dept. PR175, American Standards Association, 10 East 
40th Street, New York 16, N. Y. 

The two-volume standard, costing $6, sets down the 
performance requirements for a variety of textile fabrics 
regardless of fiber content, and the test methods to be used 
to determine compliance with these requirements. The 
formulas were established to evaluate the performance of 
textiles that are expected to withstand repeated laundering 
or drycleaning. 


MAKERS OVERCOMING WASH-WEAR PROBLEMS 


According to a production survey report in a recent 
issue of Daily News Record, the wash-and-wear apparel 
lines which were causing such consternation and upheaval 
in textile plant production just a few seasons ago are now 
being handled with relatively few difficulties. This is due 
to the concerted efforts of machinery makers and plant 
production men, coupled with the development of superior 
fabrics and finishes. 

Some garment manufacturers maintain that some prob- 
lems remain to be hurdled or that they have to make com- 
promises in handling certain fabrics. Yet they are generally 
turning out garments which, by and large, are said to have 
licked the stubborn “puckering” problem, and have suc- 
ceeded in making wash-and-wear a staple item for the 
nation’s consumers, the publication reports. 


PERMANENT CREASE SET FOR WOMEN'S GARMENTS 


Following the lead taken by manufacturers of men’s 
slacks, Zella of Beverly Hills, California, is introducing the 
permanent crease in ladies’ skirts, dresses and slacks. Said 
to last the life of the garment, the pleats are designed to 
hold their sharpness through rain, drycleaning and even 
high humidity. The process for achieving permanent 
creases and pleats for wool was developed in Australia 
and is being introduced to American manufacturers by 
the Woo) Bureau. 


OFFER NEW NON-YELLOWING WASH-WEAR RESIN 


A new non-yellowing cotton wash-wear resin in the 
lower price class has been developed and is now being 
marketed by the Dexter Chemical Co., New York. The 
resin, called Dextraset, is said to represent the first low- 
priced resin in the wash-wear field that will not lose color, 
is not chlorine-retentive and will not yellow. It was adapted 
from a Japanese process. 


NEW NYLON WHITER THAN EVER 


A new whiter nylon yarn designed for use in foundation 
garments has been developed by Du Pont. Known as type 91 
nylon, it is said to be able to retain its whiteness indefinitely 
with normal care, and to be virtually unaffected by indoor 
lighting and chlorine bleaches. Resistance to acid and alka- 
line perspiration and gas fume fading is called equivalent 
to that of other nylon yarns. 


HOW GOES WASH-AND-WEAR SALES? 


A recent report of a survey made by Daily News Record 
shows the degree to which wash-and-wear fabrics are used 
and sold in men’s and boys’ garments in stores throughout 
the country. Highlights are: (1) wash-wear’s slice of the 
retail sales pie ranges from a low of 30 percent of the 
men’s suit business to as much as 85 percent of the boys’ 
cut-and-sewn sports shirt dollar; (2) for all categories 
except men’s slacks, wash-wear in 1960 is responsible for 
a larger share of total business than in 1959; (3) depart- 
ment stores generally are leading exponents of wash-wear 
in men’s wear, relying on these fabrics for a greater per- 
centage of their men’s clothing and furnishings dollar than 
do men’s specialty stores; in boys’ wear both store types 
depend on wash-wear for the bulk of their sales dollar; 
and (4) in the area of consumer returns, retailers say 
that wash-wear fabrics pose no more of a problem than 
do non-wash-wear; many stores report consumer com- 
plaints on wash-wear are below those for other fabrics. 


NEW PAPER TOWELS SAID TO RIVAL LINEN 


An advertisement by Goldsmith Bros., a large New York 
office supply store, promotes a new kind of paper towel 
“that’s tough as linen, does everything linen does but elimi- 
nates storage problem and laundry costs.” The ad copy 
claims that the disposable paper towels cost less to use 
than the average rented towels, are designed for use in 
offices and homes, and can even take sterilization for medi- 
ca] use. A dispenser tray is offered for convenient storage. 


TREATED SWEATERS TO REDUCE LAUNDERING? 


Helping to resist water-borne stains and reduce the pene- 
tration of moisture in a new line of sweaters by Talbott are 
silicones. The sweater firm’s entire line of fur-fiber 
sweaters has been so treated, and the reduction in staining 
is expected to result in a corresponding reduction in the 
number of launderings. 
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at looks better 
NEW STYLE IN ut wears better 

at launders better 
V0 LU NTEER’S ...dt’s equipped with 

Stainless Steel 
SMOCK . CRIPPER 


Snap Fasteners 








Stainless Steel GRIPPER Snap Stainless Steel GRIPPER Snap Fasteners 

Fasteners on front opening make on smock cuffs are individually 

this smock wear better, look better. adjustable; make garment more 
convenient, easier to maintain. 


Note the Stainless Steel GRIPPER Snap Fasteners on the front opening and 
cuffs of this Volunteer’s Smock. They’re big reasons why this new garment 
will save you time and money. Think! No more buttons to replace—no more 
button holes to mend. And, they’ll keep your personnel satisfied with your 
laundry service. Stainless Steel GRipPER Snap Fasteners are almost inde- 
structible. They’re not affected by bleaches and other chemicals used in the 
laundry—will last the full life of the garment they’re on. For more facts on 
efficient, economical Stainless Steel GRIPPER Snap / 
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Fasteners, write: SCOVILL Manufacturing Co., PC j: Ce 
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Laundry Section, Waterbury 20, Connnecticut. 
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TOTAL WASHERS SOLD Business Trends 





HOW'S 
at BUSINESS? 


TOTAL DRIERS SOLD 


Home washer sales showed a fall upturn with the dollar 
volume increasing 19 percent over August. But sales were 
down 11 percent from the previous September and off 14 
percent for the first nine months of this year. 

Drier sales made a better showing over last month with 
a 57 percent increase noted. But here, too, sales are still 
off 9 percent this year to date. 

The appliance market, in general, has been soft this 
year and even price cuts and special promotions have 


WL «1959 
BEEBE = i960 


failed to stir consumer lethargy. 

The Avco Corp. (which makes laundry equipment and 
stoves for Philco Corp.) laid off 800 workers at its Nash- 
ville division in November and doesn’t expect to resume 
appliance production until some time in January. 
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Total dollar sales for New Jersey plants are up about 1% 
percent for the first nine months of this year as compared 
to last, according to Phil Lewis’s Monthly Reporter. Route 
laundry sales during the same period were up a little bet- 
ter than 1 percent while drycleaning showed just under 
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a 1 percent improvement. 

The average laundry bundle processed by plants re- 
porting in September (including list-price bundles) 
weighed 9.8 pounds. The average income was estimated 
at 28.5 cents per pound. And the average revenue per 




















bundle was $2.78. 
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Laundry business trends 
New England 


New York 


New Jersey 


four weeks ended Sept. 24 
Laundry route sales 
—3.0% less than last year 


Drycleaning sales 
—4.0% less than last year 


Total sales 
—3.0% less than last year 


New Jersey Laundry and Cleaning 
Institute 


Sept. 3—4.2% less than last year 


Sept. 10—6.5% 
Sept. 17—4.8% 


Sept. 24—-2.2% 


less than last year 
less than last year 


less than last year 


Carruthers & Co., Boston 


four weeks ended 
Sept. 24—2.6% less than last year 


M. R. Weiser & Co., New York 


Southeast 


than last 


Sept.— 8.0% less year 


J. R. Wilson & Co., Atlanta 
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My friends say 


I’m a bagful of 


washing efficiency ! 
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It’s true! OZOIW TLS is the complete detergent 
that gives you better results at lower cost! 











Have you used Ozonite lately? If you haven't 
you’re missing the best Ozonite ever built for 
washroom efficiency and economy! 

Ozonite has been improved by advanced scien- 
tific research in the famous Procter & Gamble 
Laboratories. It’s a ready-to-use balanced blend 
of high titer soap and alkaline builders made the 
special Ozonite way that works to perfection in 
your washroom equipment. 


& PROCTER & GAMBLE, Manager, Bulk Soap Department, P. 0. Box 599, Cincinnati 1, Ohio ~~ 


SBEeCeEeneenr. 1960 


When you use Ozonite you can count on supe- ' 
rior soil removal . . . white whites and bright b- iis 
colors. And you get all this with broad safety to 
fabrics. What’s more, Ozonite is simple and easy 
to use . . . even inexperienced washmen get top 
results with it. 

For more information on Ozonite and how it 
can help you increase your efficiency and profits, 
write to: 


N 





AIL’s National Convention next month 


73rd annual program scheduled 
for Philadelphia, January 31 — February 2 


{T’S NOT TOO EARLY to make your 
plans now. The American Institute of 
Laundering’s 1961 convention will 
take place at the Bellevue-Stratford 
Hotel in Philadelphia, Pennsylvania, 
on Tuesday, Wednesday and Thurs- 
day, January 31 through February 2. 

The AIL meeting will immediately 
precede the National Institute of Dry- 
cleaning convention and _ exhibit 
which will be held on February 2-5. 
NID’s_ business meetings will be 
held at the Sheraton Hotel, and the 
exhibit will be at Convention Hall. 

Laundrymen attending AIL’s con- 
vention will be admitted to the NID 
exhibit February 2 merely by present- 
ing their AIL registration badge. No 
additional registration will be neces- 
sary. 

Plans for AIL’s three-day program 

are fast nearing completion and have 
been tentatively scheduled as _ fol- 
lows: 
* The first day will be devoted to the 
subject of cutting costs on routes and 
in stores. The highlight of this ses- 
sion will be the report of the Armour 
Research Foundation on its study of 
the costs of collection, delivery and 
over-the-counter operations. 

Armour’s 10-month study was an- 
nounced at the 1960 convention in 
Chicago. The four-phase project got 
under way in March and has contin- 
ued throughout the year in all sections 
of the country. The final phase of the 


M.A.L.E.’s 


Harold Howe, who represents the 
American Institute of Laundering in 
Washington, D. C., was the guest 
speaker at the Metropolitan Area 
Laundry Executives’ first supper meet- 
ing of the 1960-61 season. It took 
place at Cavanagh’s Restaurant, New 


38 


Here are some of the highlights 


>» Armour Research to report on distribution cost study 


>» Industry’s Public Relations effort to be related to over-all 


sales 


b Speakers to emphasize successful sales campaigns 


program involves the testing of recom- 
mendations made by the _ research 
team based on the results of the first 
phases of the study. 

*Gray and Rogers Advertising 
Agency of Philadelphia will conduct 
the second day’s session. The national 
Public Relations for Professional 
Laundries program will be the subject 
of this meeting as the agency relates 
a good public relations effort to the 
over-all sales program. 

* The third day’s program will fea- 
ture a laundrymen’s panel on selling. 
The speakers here will describe some 
of their most successful sales promo- 
tion campaigns. 

Part of the 1961 convention will be 
the meeting of the Advisory Commit- 
tees. These committees are tentatively 
scheduled to convene at breakfast ses- 
sions. 

Other meetings and events include 
a reception and meeting of the 
Alumni Club, the annual advertising 


York City, November 15. Mr. Howe 
divided his talk into two parts. In the 
first, he tried to indicate the tenor of 
the new administration, and in the 
second, the legislation which it was 
likely to enact. 

He saw President-elect John F. Ken- 


contest luncheon, a ladies’ luncheon 
and style show, presidents’ and direc- 
tors’ reception and dinner, and the 
annual get-to-gether party. 

The AIL board of directors will 


hold its meetings before the conven- 


tion, January 29 through 31. 


A partial listing of speakers for the 
AIL program includes: Barney Van- 
der May, Blue White Laundry, Staten 
Island, New York; Bill Hamilton, 
Royce-Superior Laundry, Springfield, 
Massachusetts; T. C. Allin, New York 
Laundry, Jacksonville, Florida; A. E. 
Friedgen, Friedgen and Associates, 
New York City; Kenneth Duncan, New 
Castle, Indiana; Richard K. Newman, 
Sparkle Cleaners, Bakersfield, Califor- 
nia; Richard Lutts, Saiem Laundry, 
Salem, Massachusetts; William Mc- 
Brien, Holland Laundry, Philadelphia, 
Pennsylvania; and _ Robert Birer, 
Hempstead Family Laundry Service, 
Staten Island, New York. UO 


hear Howe predictions 


nedy as a strong, liberal, partisan, un- 
emotional leader who would fight hard 
for what he wants. He will dominate 
Congress and may act on his own 
rather than staff-made decisions to get 
his way. His only drawback is his lack 
of experience as an administrator. His 
JOURNAL 
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ONLY TROY | FLEXIMATIC™ 


FOLOS WITH JETS OF AIR 


For that EXTRA CARE of AIR-FOLDED. a, the 
vroy FLExtMATic Air Jet Folder is your ONLY 
choice. Compare this truly modern way of fold- 
ing linens with the stress and strain . . . clank 
and clatter of outdated blade folders, 


The fas: FLExIMATIC Folder virtually eliminates 
folding by hand because linens are taken directly 
from the ironer and automatically folded in 
halves and quarters. 


The FLEXIMATIC Air Jet replaces three receivers 
and folders by accurately measuring linens from 
towel size to double bed size, locating the two 


folds and directing the air jet folding. All these 
operations are done 100% automatically! 
TROY alone offers one through six lane folder 
models in the NEw low silhouette design s@ you 
can match perfectly linen load and rod ca- 
pacity. Lint-proof motors can time up to 6 arti- 
cles at once! 

TROY FLEXIMATIC Folder provides random fold- 
ing of towels and sheets . . . even bib aprons 
with strings can be folded. Stacker equipment 
is available for folding small pieces. The simpli- 
fied design of the FLeximaTic reduces costly 
shutdowns, 
For the full story on the original and only linen 
folder entirely air-operated, see your TROY rep- 
resentative or write at once... 
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“AIR-JET IS A REGISTERED TRADEMARK OF AMERICAN MACHINE AND METALS, INC. 


Tinow LAUNDRY MACHINERY 


DIVISION OF 
American Machine and Metals, Inc. 
Dept. LJ-1260, East Moline, Illinois 


1960 


Divisions of American Machine and Metals, Inc. 


TROY LAUNDRY MACHINERY . RIEHLE TESTING 
MACHINES ¢® DE BOTHEZAT FANS ¢* TOLHURST 
CENTRIFUGALS ¢ FILTRATION ENGINEERS ¢ FIL 
TRATION FABRICS ¢ NIAGARA FILTERS ¢ UNITED 
STATES GAUGE ¢ RAHM INSTRUMENTS @¢ LAMB 
ELECTRIC COMPANY @¢ HUNTER SPRING COMPANY 
GLASER-STEERS CORPORATION 





economy never came 
in. such a choice! 


NEW FORD 
TRUCKS. 


619 new models! All engineered with one idea % é 


in mind . . . economy! New Econoline mcdels ——— 
that pack bigger loads in three feet less truck 
length! New ¥%-ton chassis for multistop serv- 
ice! New ‘‘Big Six’’ power for 2-tonners! All at 
prices that give you a flying start to long-term 
savings on any type of truck you need. And... 
on all 1961 Ford Trucks, each part, except tires 
and tubes, is now warranted by your dealer 
against defects in material and workmanship for 
12 months or 12,000 miles, whichever occurs 
first. The warranty does not apply, of course, 
to normal maintenance service or to the re- 
placement in normal maintenance of parts 
such as filters, spark plugs and ignition points. 





New! Light Duty Models 


The 1961 Ford Light Duty models are available 
with new cowl for simplified special body mount- 


ing. And look at these savings: 


Save on price! Traditionally, Ford Trucks have 
been priced below other leading makes! Save up 
to $219 on gas! Ford Sixes beat all leading com- 
petitive sixes in certified tests—scored up to 27% 
more mpg. That figures out to $219 in 50,000 
miles! Save up to $150 on tires! In certified tests 
of leading trucks, Ford front tires lasted up to twice 
as long. In 50,000 miles, that can add up to $150! 





FORD DIVISION, Gord MotorGe: . 
Tord if LOT OLY ANY, 


FORD TRUCKS COST LESS 


YOUR FORD DEALER'S “CERTIFIED ECONOMY BOOK” PROVES IT FOR SURE! 


THE LAUNDRY JOURNAL 








New! P-100 
Parcel Delivery 


Ford’s Parcel Delivery Series offer the 
ultimate in operating economy for door- 
to-door service. New 14-ton models, 
available as stripped-chassis units, are 
designed to fill the need for special 6- 
to 9-ft. low step-in bodies with load- 
space up to 250 cu. ft. Ford supplies 
the chassis and you select the body 
best-suited for your needs in four basic 
series with GVW’s up to 15,000 Ib. 








New! Econoline Van 
America’s lowest-priced* van! 


Meet a revolutionary new delivery unit that saves 
more ways than any truck you’ve known! Modern cab- 
forward design pares away over a thousand pounds 
of dead weight. It’s three feet shorter over-all, yet 
there’s as much as 57 more cubic feet of cargo space 
than conventional ¥2-ton panels. Floor is level, too— 
no rear engine hump! You get lively performance and 
proven gas economy with the popular Falcon Six! 


*Based on a comparison of latest available 
monvfacturers’ suggested retail delivered prices 











ee 4 = 2? = 
New! “Big Six” Engine 
More power for America’s savingest 2-tonners with a big 262-cu. 
in. Six designed to give the durability of heavy-duty construction 
and the gas economy of 6-cylinder design! Available early 1961. 
New 2-ton toughness, too, with a stronger, heavier frame... 
new riding comfort with new, smoother-acting springs ... 
and a rugged front suspension that can give up to twice the 


tire life of ‘‘soft’’ suspensions! 


New! Highway-Proved Heavies 


Ford’s Heavy Duty models are built for unprecedented dura- 
bility! Compact 102-inch BBC permits longer bodies for a 


given over-all length. Wide power train choice, short 28-inch 
front axle setting and new more durable cabs and sheet 
metal are typical of the advancements that add up to greater 


earning power for you. 
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administration will have a pro-labor 
flavor but not violently so. 

Legislation-wise, Mr. Howe felt it 
would be more difficult for business 
interests. With the Democratic party 
in contro] he saw—the medical-care 
program going through with an in- 
crease in socia] security taxes; the 
minimum wage will go to $1.25; pub- 
lic housing and public works wil] in- 
crease, aid will be given to depressed 
areas, etc. 


The laundry industry will probably 


lose its exemption unless it can unite 
on a unilateral course of action and 
pick up 12 more favorable votes in the 
Senate. Industry support in this battle 
was especially weak during the last 
session of Congress. 

Robert Vander May of Blue-White 
Laundry, Staten Island, is president 
of the group and presided at this 
meeting. Other officers for the year 
are Jack Hewson, vice president; Jack 
Ryan, treasurer, and Kenneth Weiser, 
secretarv.—Henry Mozdzer 


MILMA’s new officers. Sitting, left to right: President Morton Weissberger, Sheraton- 
Atlantic Hotel; Vice-President Maurice Kirby, Kings County Medical Center. Standing: 
Treasurer Regina Vorenberg, Beth Abraham Home, and Secretary Al Fierman, Mount 


Vernon Hospital 


Metropolitan 
Laundry 
Managers 
Elect 


APPROXIMATELY 50 members and 
allied tradesmen turned out for the 
monthly meeting of the Metropolitan 
Institutional Laundry Managers As- 
sociation at the Manhattan Eye, Ear 
and Throat Hospital, New York City, 
November 16. 

The educational program _ this 
month featured a panel of widely ex- 
perienced laundry managers who tack- 
led a variety of institutional problems 
submitted to them by the membership. 

The panelists were John Kenny, Irv- 
ing Stern, Dan Berlent, Al Halstead. 


Cross-Infection: There seemed to be a 





difference of opinion here as to the 
value of a germicide in the laundering 
operation. One panelist said they 
used it on everything; another restric- 
ted its use to blankets and bedside 
curtains, It was eventually concluded 
that a good laundry formula was as 
good as any germicide or bacteriocide 
sold. However, the value of such 
agents lies in protecting the linens 
after they have been laundered. The 
agents leave a residual activity which 
prevents the development of staph 
on finished work. 

Central Laundries: There was some 
concern as to the trend towards cen- 
tralized hospital laundry systems. 

+ In one case, a panelist expressed the 
opinion that an 8-cent-per-pound pro- 
duction figure quoted in one Eastern 
Seaboard city which is contemplating 


this move would prove too low. He 
felt experience would show it to be 





closer to 12 cents. 

* Participating hospitals would have 
to restrict their inventories since cen- 
trals are only successful if they stan- 
dardize linen items. 

* Experience with centrals in England 
indicates that once a plant exceeds a 
certain volume it loses efficiency. 


Pillow Talk: One hospital solved its 
pillow-cleaning problems by switching 
to Dacron pillows, which have under- 
gone as many as 200 successful wash- 
ings. Another hospital finds it just as 
economical to buy disposal pillows at 
a dollar apiece. 


Miscellaneous: It was _ generally 
agreed: 
+ The best way to remove lint and 
dust from equipment, pipes and laun- 
dry floors was with a heavy-duty in- 
dustrial vacuum cleaner. 
* Discarded linen is more readily 
identified if it is dyed. 
Dues Upped: During the business 
session, the group agreed to raise their 
membership fees from $12 to $15 per 
year. Also, allied tradesmen registra- 
tion fees of $1.50 per attendance have 
been raised to $2.35 per meeting. 
The next monthly meeting will take 
place January 18 at Lever House. The 
afternoon program will include a tour 
plus a guest speaker —Henry Mozdzer 
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Laundry oul iehor 


costs 50% with WASHEX 


WASHER - EXTRACTORS 


It’s a fact! By replacing their conventional washers and 
extractors with three 600 pound waAsHEXx Machines, 
Hershey Laundry* has cut labor cost 50%, yet produces 
more work in fewer hours, 


...reports Mr, T. R. Banks, Vice President of Hershey Estates, 
“We now confirm the wisdom of our decision to modernize 
our washroom with WASHEX laundry washex-extractors. In 
addition to the labor savings, we have realized sizeable sav- 
ings in time and costs for water and utilities from the shorter 
WASHEX formulas, Each man now handles two to three times 
more volume than before, yet the reduced effort and im- 
proved working conditions have boosted the morale of our 
help.” 


Yes, you too can realize money-saving benefits from WASHEX _ ] Lorge doors and easy, slide-out unloading are exclusive features 
laundry washer-extractors! Write for brochure SB-141. No  {0f WASHEX machines. 
obligation, of course! *Hershey Laundry handles hospital and hotel linens, 
WASHEX WASHER-EXTRACTORS are 
available in capacities from 350-600 pounds. 
WASHEX MACHINERY CORPORATION 
® 192 BANKER STREET, BROOKLYN 22,N.Y. ®@ 


industrial uniforms, and family work. 
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Fig. 2. Good installation when machine is first set up means that a minimum 
amount of moisture gets to air tools. It also cuts down maintenance and 


assures good service 


For better 


air-compressor operation 
consider these six factors 


TO PUT COMPRESSED AIR to 
work in all the possible applications 
within your plant requires planning. 
It’s the only way to avoid having a 
compressed air system “grow like 
Topsy” and produce the headaches of 
carefree growth. Figure 1 is an illus- 
tration of an ideal arrangement. 
Actually, it is not too different from 


by JOSEPH C. McCABE 


a well-planned electrical system and it 
should be approached in the same 
way. There should be enough outlets 
so that you can move equipment fairly 
easily if you want to rearrange plant 
layout and, more important, add some 
units without upsetting the whole 
works. Further, with Fig. 1 you can 


lay out your air-using devices to estab- 


lish a balance on the demands for 
compressed air. This goes a long way 
in holding down over-all costs. 

In the matter of over-all costs you 
must reckon with power sources, con- 
trals, accessories, the installation plan- 
ning, air intake and the distribution 
system referred to above. 


1. Power Sources 


The type of drive for your com- 
pressor depends entirely upon the 
economics of your situation. You may 
want an electric motor drive, steam, 
gasoline, or maybe even a diesel. 

* Steam-driven compressors, 15 hp. 
and up, fit almost any boiler pressure. 





Steam units are very useful where ex- 
haust steam is needed for process or 
plant heating. 

* Synchronous-motor drive — solves 
many electric power-line headaches 
because the motor increases the power 
factor on line. These motors can be 
mounted directly on the compressor 
shaft, the same as a flywheel. You 
need no couplings, belts, etc. The 
motor’s electrical efficiency is high. 

* Engine-driven compressors may 
save you money for some applications. 
Use a diesel-driven machine where 
electric power is from a diesel-driven 
generator. Here, the prime mover is 
built into the compressor. You don’t 
have to buy a steam or gas engine, or 
an electric motor, and then buy a com- 
pressor. Buy a steam-driven compres- 
sor, an_ internal-combustion-engine- 
driven compressor, or an electrically 
driven machine. The compressor and 


its drive are engineered as a whole. 


2. Controls 





Control of compressor output is 
needed to keep discharge pressure 
within limits and to compress air as 
used. A range of 10 pounds between 
loading and unloading points is close 
enough for normal use, but you can 
use a smaller range. The compressor 
maker can supply this, but don’t ask 
for close-range regulation unless abso- 
lutely needed. The more often a regu- 
lator operates, the greater the wear 
and more frequent the load change on 
the driver. 

Three general types of controls are 
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manufacturers of 


METSO DETERGENTS 


For top quality always, use Metso in your formulas—white loads, colored loads, 


short formulas, 


METSO GRANULAR 


Metso Granular, pentahydrate sodi- 
um metasilicate, is a silicate alkali 
(29.5% NazO with properly bal- 
anced SiO.). It maintains a constant 
pH over a wide range of concentra- 
tion. Its wetting and deflocculating 
powers effectively remove the dirt; 
hold it in suspension. Metso Granu- 
lar is a white, granular, free-flowing 
product, readily soluble in hot or cold 
water. Popular for washing average 
soiled loads. Packed in muttiwall 
paper bags—100 Ibs.; fibre drums— 
300-325 lbs. For details request 
folder #26-28. 


METSO 99 


Metso 99, sodium sesquisilicate, is a 
Silicate detergent of high alkalinity 
and pH. It maintains a constant pH 
until nearly all the alkali is neutral- 
ized, offering high emulsifying power 
and prevention of redeposition of 
dirt. Metso 99 is a white, granular 
material which quickly 
without causing heat. Effective against 
heavy soil. Used either dry or in solu- 
tion. Packed in multiwall paper bags 
—100 Ibs.; fibre drums—350 Ibs. For 
details request folder #26-22. 


dissolves 


METSO FORMULA CHARTS 


Metso Formula Charts are heavy coated 
cardboard designed for posting near wash- 
wheels. They help the washman maintain 
your precise, established formulas, thus 
minimizing guess work, poor quality washing 
and wasted supplies. Charts are set up with 
space for the laundry manager to fill in 
individual formulas with ink or crayon. 
Request free charts for each of your washing 
Classifications, 


linen supplies, overalls, 





 METSO 


SOOIUH METASILICATE ARWYDREN 


diaper washing, wiping rags, 


/ 
' 
j 
’ 


rug washing. 


METSO ANHYDROUS 


Metso Anhydrous, anhydrous sodium 
metasilicate, provides a well-balanced 
ratio of alkali and silica for superior 
laundry work. Metso Anhydrous con- 
tains approximately 49% 
kali. It is water free and therefore 
economical in washwheel formulas— 


active al- 


particularly for heavy soil classifica- 
tions. It is a white, granular, 
flowing product. Packed in multiwall 
paper bags—100 Ibs.; fibre drums— 
400 Ibs. For details request folder 
#26-41. 


free- 


METSO 200 


Metso 200, concentrated sodium or- 
thosilicate, has an alkali content ol 
approximately 60% WNa:O which de- 
velops and maintains a high pH. 
Combined with high silica (SiO:) 
component, Metso 200 is particularly 
useful to laundries processing heavily 
soiled commercial and linen supplies. 
It emulsifies or saponifies oils quickly. 
Small white granules are carefully 
sized for quick solubility. Packed in 
fibre drums—400 Ibs. Ask for folder 
# 26-39. 


FREE LITERATURE SORES SESEEHEEEEEHEEEHEHHEHEEE®D 


THE QUESTION AND 


ANSWER BOOK OF 
WASHROOM PRACTICE 


The Q & A Book is available to any laundry 
manager or owner. It is a series of loose leaf 
data sheets offering practical information on 
varied and timely washroom problems. 
Issued as a monthly series, the sheets are a 
particular help to new personnel and “re 
freshers’ for the more experienced 


Write to: PHILADELPHIA QUARTZ COMPANY, 1160 Public Ledger Building, Philadelphia 6. Pa. 
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available and they depend on prime 
mover and compressor application. 
These include: 

(a) Automatic stop-and-start con- 
trol. In this instance the unit runs 
steady at full load until air pressure 
builds up to a set maximum. Then 
the machine stops until pressure falls 
to a lower set value. Automatic start- 
and-stop units are always electric-mo- 
tor-driven. 

(b) Variation control, as on steam- 
driven units and on gas-engine units. 
With these you can usually vary speed 
with compressed-air demand, with the 
lower limit set by the minimum speed. 
This is probably the most satisfactory 
of all controls, but it’s not economical 
for electrically driven units. 

(c) Constant-speed controls, such 
as you find on electric units, are for 
constant-speed machines. Where auto- 
matic start-and-stop isn’t used, some 
form of output control is needed. It 
must vary the capacity while the ma- 
chine runs at full speed. Hence the 
term “constant speed control.” There 
are two types. “All-on, all-off” means 
that the unit delivers full capacity or 
none. “Step” control means that ca- 
pacity is varied in steps to give full, 
three-quarters, one-half, one-quarter 
and no load; or full, half and no load. 

Controls come in many combina- 
tions for special uses. But don’t com- 
plicate your operation with more con- 
trols than needed. 


3. Accessories 





Air filters, aftercoolers and air re- 
ceivers are integral parts of a well- 
engineered system (Fig. 2). Filter the 
air, since dust or foreign matter 
sucked into the machine wears work- 
ing parts rapidly. Particles form a 
coating on valves and cylinders. You 


can use severa) standard makes of air 


filters. Make sure the filter is large 
enough to allow air to flow freely. 
Common filters are the oil-wetted and 
oil-bath types. For nonlubricated cy]- 
inders, use only dry-type filters. 

Pipeline filters are used for air- 
distribution lines. They keep scale or 
other foreign matter from harming 
tools and equipment. 

An aftercooler should be used by 
most plants. It offers many advantages 
and is a must above 15 to 25 hp. An 
aftercooler removes most of the con- 
densable oi] and water in air, elimi- 
nates dangerous temperatures caused 
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by faulty compressor operation or use 
of improper oils. It prevents excessive 
expansion and contraction strains on 
piping. 

An air receiver is needed on any 
system to allow the compressor contro! 
to operate less often. The receiver also 
reduces wide and rapid variation in 
operating pressures. It collects mois- 
ture condensed in the aftercooler but 
does not remove all of it. One big ad- 
vantage: It reduces pulsations in the 
discharge line. Also, a steady flow 
takes place through the piping beyond 
the receiver. Pulsating flow in this 
piping always increases pressure drop. 
In some cases the compressor may be 
overloaded. Build the air receiver to 


conform to the ASME Code. 


4. Installation Planning 


Placirg compressors in relation to 
all points of air use is important. A 
central plant for housing all compres- 
sors has advantages of unified opera- 
tion and care, better supervision, and 
usually cuts down labor cost. Also, no 
more compressors need run than are 
needed to maintain pressure. This 
gives you higher over-all efficiency of 
the entire plant. 

Sometimes you cannot have a cen- 
tral plant without excessive piping 
costs. So divide the plant into two or 
more zones near load centers. Inter- 
connect the piping so air may be dis- 
tributed either way to meet peak 
load needs. Place the plant as close as 
possible to the larger load centers. 
This reduces piping costs, gives you 
higher pressure at equipment and 
closer control of pressure. 

Allow enough room around each 
machine and auxiliaries for mainte- 
nance and safe operation. A well- 
lighted room, with suitable founda- 
tion, pays a handsome dividend. 

Never place a compressor in a 
room where ventilation is poor. Don’t 
place it in a corner. Have proper cir- 
culation of air around the machine, 
especially if it is air-cooled. Then the 
compressor won't run hot; it will need 
less maintenance and have a longer 


life. 


5. Air Intake 


On a unit of any size, say over 15 or 
25 hp., it's usually best to take intake 
air from outdoors. Take it from as cool 
a place as possible. Air must also be 








as clean as_ possible. The intake 
shouldn’t be near steam exhaust or ex- 
haust from a ventilation fan. Place at 
least 10 feet above ground to cut down 
on wind-blown dust. 

Cool intake air results in a big 
saving. Reduction of 11° F in average 
intake air means a reduction of 2 per- 
cent in power needed for air at air- 
operated devices. 


6. Distribution System 





Any drop in pressure between the 
compressor and the point of use is an 
unrecoverable loss. The distribution 
system is, therefore, one of the most 
important elements of a compressed- 
air plant. Observe the following gen- 
eral rules in planning it: 

(a) Size piping large enough so 
pressure drop between receiver and 
equipment (including hose if used) 
won't exceed 10 percent cf initial 
pressure. Provide for reasonable fu- 
ture growth. 

(b) Where possible, use a loop 
system around the plant and within 
each department. This gives a two- 
way distribution to the point where 
air demand is greatest. 

(c) Long air lines should have lib- 
eralized receivers near far ends or at 
points of occasional heavy use. Many 
peak demands for compressed air are 
instantaneous or of short duration. 
Storage capacity near such points 
avoids excessive drop. 

(d) Provide each header or main 
with outlets as close as possible to 
point of use. This permits shorter hose 
lengths, avoids large pressure drops 
through hose. Always locate outlets at 
the top of the pipeline to prevent 
condensed moisture carryover to proc- 
essing equipment. 

(e) Slope all piping toward a drop 
leg or moisture trap. Then condensed 
moisture is removed to prevent carry- 
ing into air-operated devices. Always 
slope air lines away from the com- 
pressor to prevent condensate from 
draining back into the compressor 
cylinder. 

Oversized piping is usually a good 
investment. The additional cost is 
small since the major expense is for 
installation labor. Larger-sized piping 
also allows for future expansion. 

Consider all these factors carefully. 
Some smart planning now will bring 
you many years of trouble-free per- 
Ci 


formance. 





Choose the night Inonen 


FOR YOUR NEEDS 


Whether you need an ironer for a new 


laundry operation or to replace an 


obsolete machine, it will pay you to 


get information and a quotation on a 
Chicago Ironer. Seven different basic 
sizes are available to meet 100 to 5000 


pounds daily capacity requirements. 


\" TOP QUALITY FLATWORK 
l” REASONABLE INVESTMENT 
\” SMALL FLOOR SPACE 

l” LOW OPERATING COSTS 
\ STEAM OR GAS HEATED 
\” ADVANCED ENGINEERING 
\" PROVEN PERFORMANCE 


Capacity ratings shown are based on Institutional Flatwork 


First ta Flatwork Finishing 
CHICAGO DRYER COMPANY 


2212 NORTH PULASKI ROAD 


@ CHICAGO 39, ILLINOIS 


udu your mashurtry duutributer o waite ou Uiratung today 








MODEL 36 IRONER 


Available 100’, 110” or 120” long. 
- Capacity gas heated—5,000 Ibs. 


per day. Capacity steam heated 
—4,000 lbs. per day. 


DECEMBER, 1960 


MODEL 30 IRONER 


Available 100”, 110” or 120” long. 
Capacity gas heated—-3,400 lbs. 
per day. Capacity steam heated 
—2,800 Ibs. per day. 








MODEL GA8 IRONER 


Available 60", 85” 100” or 110” 
long. Capacity gas heated—350 
Ibs. per day. 





MODEL 11 IRONER 


Available 60”, 85” 100” or 110” 
long. Capacity gas heated—600 
lbs. per day. Capacity steam 
heated—500 Ibs. per day. 





MODEL 16 IRONER 


Available 60”, 85” 100” or 110” 
long. Capacity gas heated—1,000 
Ibs. per day. Capacity steam 
heated—800 lbs. per day. 





MODEL 18 IRONER 


Available 60”, 85” 100” or 110” 
long. Capacity gas heated—1,200 
lbs. per day. Capacity steam 
heated—-1,000 lbs. per day. 








MODEL 24 IRONER 


Available 100”, 110” or 120” long. 
Capacity gas heated—2,300 Ibs. 
per day. Capacity steam heated 


—2,000 lbs. per day. 
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Thermal 


cellular 
blanket 


... An 
answer to 
hospital 
blanket 


problems? 


by OREN SUTTER 
Director of Laundry 
and Linen Services, 
White Memorial Hospital, 


Los Angeles, California 


BECAUSE PATIENTS’ bed blankets 
can harbor staph germs in large num- 
bers, I was requested to wash all 
blankets so as to eliminate the possi- 
bility of cross-infection. This was a 
simple request, but it took two years 
before we found a blanket which was 
suitable for our purposes. 

We wanted a blanket which was 
easy to launder, lint-free, would not 
build up static and which could be 
sterilized by laundering. On top of 
that, it had to be comfortable, warm, 
lightweight and durable. 

We tested all-wool, part-wool and 
acrilan blankets but none met all the 


above requisites. Finally, in April of 
this year, we discovered what we be- 
lieve to be the most suitable hospital 
blanket; namely, the all-cotton Ther- 
mal Cellular blanket. 

The leno-weave Thermal Cellular 
blanket was developed in England 
several years ago for use in British 
hospitals where cross-infection was 
also a problem. Only within the last 
six months have American manufac- 
turers been able to produce in the 
United States the all-cotton Thermal 
Cellular blanket which is being used 
so successfully throughout England. 

We arranged for the purchase of 
36 of these blankets from the first lot 
made in the United States. Thirty of 
these were placed in service. Two 
were marked so as to be run con- 
tinuously through the laundry—one 
was washed and tumble-dried; the 
other was washed and run through the 
flatwork Both were marked 
each time. 

The supervisors of the White Me- 
morial Hospital worked closely with 
the laundry on the actual patient-use 
test. The nurses’ as well as patients’ 
reactions were most enthusiastic. We 
were especially pleased to learn that 
the new blankets were found to be as 
warm as wool and yet they weighed 
only 3% pounds. It was also interest- 
ing to note that many patients found 
the open-knit leno-weave more attrac- 
tive than our regular colored bed- 


ironer. 


spreads. 

As far as laundering is concerned, 
we are confident that we can save 
thousands of dollars annually by the 
economical precessing of the Thermal 
Cellular blankets in our laundry. They 
can be washed in the same manner as 
sheets, pillowcases, towels, etc., after 
each patient’s use, so as to kill all 


germs, and particularly the staph 
germs. 

We have found very little difference 
as to finish and change from the orig- 
inal dimensions in the blankets which 
were dried in the tumbler and those 
dried in the flatwork ironer. There- 
fore, we feel that they can be proc- 
essed either way, depending on the 
laundry load. 

Our test blankets have been proc- 
essed over 100 times each with no 
appreciable change in weight or ap- 
pearance. We now believe that the 
Thermal Cellular blanket can be laun- 
dered more than 200 times and still 
be very serviceable. 

In view of their laundry perform- 
ance, the patients’ and nurses’ ac- 
ceptance, and purchase price, we are 
so enthusiastic that we have decided 
to replace our present blankets, as 
they are removed from service, with 
all-cotton Thermal Cellular blankets. 
—From The Clean Sheet, official or- 

gan of the Southern California As- 

sociation of Laundry Managers 





MEANWHILE .. . 


Blankets woven of 100 
Dynel modacrylic fiber offer the best 
quality for all-around hospital use, 
according to Hospital Bureau, Inc., a 
nonprofit central purchasing agency 
for 300 member hospitals. 

The report by the Bureau’s research 
department was based on controlled 
laboratory and actual use tests of six 
types of hospital blankets. Chief 
among the advantages cited for Dynel 
blankets for institutional use by 
the bureau are exceptional tensile 
strength, minimum shiinkage, stain 
resistance and non-flammability — 
Modern Textiles 
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Announcing= 


PLUMBING ELECTRICAL PACKAGE 


4 Conk 


FAST ® CONVENIENT @ EASY UTILITY 
SERVICE FOR AUTOMATIC AND 
COIN OPERATED WASHING MACHINES 





we 





jar a 


vt 


A COMPLETE 
APPLIANCE PACKAGE 


Reduces “lease improvement” costs; 
can be financed. 


Available in 2 heights, 42” or 48”. Back-to- 
back or in-line models. 


Manufactured under strict National Electrical and 
Plumbing Code regulations. ge ‘, 
For illustrated brochure and name UNDERWRITERS’ LABORATORIES LISTED NU 


6036 Of nearest distributor, write — 
COOK macuinery co. ine wi 


WASHERS EXTRACTORS * DRYE : 
RS .. eee 
4301 S. Fitzhugh Ave. Dallas 10, Texas, U.S.A. Telephorie HAmilton 1-2135 
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More on perc solvent operation 


Equipment manufacturer takes 
exception to article on perc 


AN ARTICLE DIRECTED to plants 
using perchlorethylene solvent ap- 
peared in the July issue of THE 
LaAuNDRY JOURNAL. It was intended as 
an objective report. It pointed up the 
many advantages of perc and how 
latest equipment can bring about cost 
savings and other advantages. 

For example, we stated that the use 
of the steam sweep, muck cookers and 
vapor adsorbers could boost mileage 
to better than 20,000 pounds of clean- 
ing per 55-gallon drum of solvent. We 
further pointed out that the absence 
of odors in the plant, thanks to vapor 
adsorbers, improved employee morale. 

We further advised that only new 
pere be purchased for plant usage, 
and this to be a product appearing on 
the approved list of the National In- 
stitute of Drycleaning. Reclaimed sol- 
vent purchased from any source was 
unreliable and very likely harmful to 
equipment. We also made suggestions 


on usage and maintenance of solvent. 


However, a manufacturer of syn- 
thetic equipment takes exception to 
this report in certain areas. In one 
case, after recommending only new 
solvent, we said that even new solvent 
with sound stabilizers does degenerate 
after repeated steam sweepings, re- 
distillations and other devices used to 
reclaim solvent fumes. 


Reclaimed solvent 

For this reason, we said, solvent 
manufacturers recommend that for 
every gallon reclaimed from cookers, 
etc., at least one to two gallons of new 
perce be added to the system to keep 
enough stabilizer in the system. 


With reference to this statement, 
the manufacturer writes, “The one 
short paragraph that really hits the 
jackpot in my estimation is the refer- 
ence to not using too much of your 


own reclaimed solvent. This in my 





| lov Pelew 


estimation infers that you should only 
use your own reclamation equipment 
to the extent of so many thousands of 
pounds of clothes per drum, and after 
that don't use the solvent that you get 
back from your reclamation equip- 
ment any more. This I disagree with 
100 percent. 

“Naturally, if one gallon of solvent 
is recovered with an excessive amount 
of heat and moisture and this moisture 
is carried over in the machine, this 
will cause harm to the equipment. 
However, no matter how many gallons 
of solvent are carried over in the 
proper way without the moisture, us- 
ing the proper condenser and all the 
other equipment necessary, there 
should be no danger whatsoever to 
using as much reclaimed solvent as 
you can get in this manner. 

“You may be interested in knowing 
one of the tests we conducted quite 
some time ago with reference to our 
vapor adsorber. We took samples from 
six different machines from our area. 
Three of these machines had been us- 
ing vapor adsorbers for a period of 
approximately one year, and three did 
not have adsorbers. 

“We kept a record of these samples, 
but did not identify them when we 


sent them to the laboratory. I cannot 


go into detail as to who the companies 
were that received these samples, but 
I can say that two of these manufac- 
ture perc and the other is a large 
chemical firm that doesn’t make perc. 

“The final conclusion of these three 
firms was that the condition of the 
solvent from all six machines was 
suitable for use in a cleaning machine 
for cleaning clothes. This indicated to 
us that the vapor adsorber had no ef- 
fect on the equipment, that there was 
no difference in the condition of the 


solvent whether or not a vapor ad- 


sorber was used. 


“1 would like to add that at least 


four of these plants tested were also 
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A SYMBOL OF QUALITY 

FOR OVER 150 YEARS 


Now Better Than Ever £ 


New — faster removal of oily soil or stains 
New — special brightener for whiter, brighter washes 
New — practically dust-free formula 

New — more effective removal of heavy soil 


As a result of extensive laboratory and “in-the-laundry” 
research, Colgate now introduces a new and significantly 
improved Colgate Kwiksolv. 

New Kwiksolv is a complete laundry compound in one 
product—no break compound or supplementary alkalies 
are needed. Saves you time, money, gives better rinsing and 
uniform high-quality results. 

For a better-than-ever washing job on family white work, 
white shirts, linen supply, diapers and towels, get better- 
than-ever Colgate Kwiksolv—the perfect “‘one-shot” laun- 
dry compound—today! 

Write for prices and literature today. 
ASSOCIATED PRODUCTS DIVISION 


Colgate-Palmolive Company 
300 Park Avenue, New York 22, New York 
Atlan?- , Ga. « Chicago 11, Ill. * Kansas City 11, Mo. * Oakland 12, Calif. 
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CLINTON 
\_S-L sTarcH 


brings in the 


bundle along with 
his shirts 


(Brings you eyACSMOOTH 


results at lower cost) 


Starch shirts right, and they 
stimulate extra business. “Right” 
means with Clinton 5-L .. . the 
thrifty all-purpose starch for shirts, 
linens, aprons, wash dresses and 
other family bundle work. Clinton 
5-L needs no costly additives. Just 
vary its concentration. This gives 
you a petal-smooth finish and correct 
body over a wide range of fabrics. 
Yet, Clinton 5-L costs less to buy— 
less to use. It’s so carefully 
formulated every batch is uniformly 
excellent, waste-free. Cooks in 10 
minutes after bringing to a rolling 
boil. Never builds up on presses or 
flatwork ironers, either. For fast, 
efficient family bundle production, 
nothing beats Clinton 5-L Starch. 
Try a sample on us. 


MAY WE HELP? Our Technical 
Service Division will gladly advise 
on specific problems. Just write. 


CLINTON CORN PROCESSING CO., CLINTON, IOWA 
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WHAT cc inert rouromen 


of a good identification system? 


The ideal laundry identification 
system must give maximum pro- 
duction efficiency, at minimum 
operating cost. Examine the fol- 
lowing basic requirements for 


good identification. How does 


your present system measure up 
to these standards? 

@ Good identification begins 
with clear, legible marks. Marks 
should be large for quick, easy 


finding, faster assorting. 





presents no problem. 


duction and efficiency. 


Ohio, U.S.A. 





NEW FANTOM-FAST 


New Features — Increased Efficiency 
Ordinary visible full permanent identification systems 
satisfy some of the requirements of the ideal system. 
But only new Fantom-Fast full permanent invisible 
identification satisfies all these requirements. 

Brand new Fantom-Fast Ink #103R has many impor- 
tant new features. It marks all articles—including dark 
colors. Ink marks maintain their legibility even in the 
presence of fluorescent brighteners. Optical bleach 


New Fantom-Fast marking machines, designed for code 
marking, make mark record unnecessary. Fantom-Fast 
marking units, complete with listing machines, are de- 


signed from time and motion studies for maximum pro- 


Plant-owners using the modern new Fantom-Fast in- 
visible identification system agree that it is the most 
complete, efficient and economical system available. 
Fantom-Fast is manufactured by the National Marking 
Machine Company, 4026 Cherry St., Cincinnati 23, 
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(Advertisement) 


@ Marks should be visible only 
to the laundry owner. Never to 
the customer. 

@ Every article should be per- 
manently identified as the own- 
er's property. 

@ Identification must be safe, 
and must not damage the article 


marked. 


B Identification should be me- 


chanically fast for maximum pro- 
duction. 

™@ There must be the ability to 
mark all colors and materials, in- 
cluding cottons, synthetics, and 
wash ’n wear. 

@ Once marked, articles should 
never require remarking. A mark 
record should not be required, 
but should be available if desired. 
@ To maintain complete accu- 
rate claim control, there must be 
no danger of losing the identify- 
ing mark, 

@ Machine operation and mark- 
ing should be easy for the opera- 
tor to learn and use. 

@ The ideal identification system 
must accomplish all of the above 
with a low operating supply cost, 


and a low initial investment. 





association activimes 


New Jersey Institute Appointment 


Richard V. Whalen, associate secre- 
tary of the New Jersey Laundry and 
Cleaning Institute since 1956, has 
been appointed to the position of 
secretary, succeeding retired secretary 
Harold C. Bucklew. 


Retiring Buckelew 
Awarded Silver Starch Bucket 

The Laundry and Cleaning Insti- 
tute of New Jersey has presented its 
Silver Starch Bucket award for 1960 
to Harold C. Buckelew, who is cele- 
brating his fortieth year in the indus- 
try and who is retiring as secretary of 
the New Jersey Institute. He will con- 
tinue as treasurer of the Institute and 
management trustee on welfare pro- 
grams in the industry. He is shown re- 
ceiving the award from toastmaster 
Hal M. Marx (right), president of 
Homestyle Laundry, Montclair. 

The Silver Starch Bucket, unani- 
mously voted to Mr. Buckelew, is 
awarded annually to the man who has 
rendered outstanding service to the 
industry, in the opinion of the Insti- 
tute. The award ceremony climaxed 
an outing at the Forsgate Country 
Club which featured a golf tourna- 


ment, business sessions and a banquet. 
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Linen Supply Association 
Aids MD Campaign 


Comedian Jerry Lewis, Ernest Lee 
Hicks of Saugus, Calif., and Louis 
Zipperman of Community Linen Rent- 
al Service, Los Angeles, a director of 
Linen Supply Association of America, 
are shown by a truck bearing the first 
MD poster in the LSAA’s public rela- 
tions truck poster program. During 
November, linen supply delivery 
trucks throughout the country are dis- 
playing the posters to help promote 
the Muscular Dystrophy Drive. 

Participating linen suppliers pay all 
costs of the poster program which is 
devoted to supporting six public causes 
and six customer groups each year. 


Industry Division of Philanthropic 
Group Holds Annual Dinner 

The Laundry and Linen Supply 
Division of the Federation of Jewish 
Philanthropies of New York recently 
held its annual dinner on behalf of the 
Federation. The dinner, held at the 
Sunningdale Country Club, Scarsdale, 
N. Y., was preceded by a golf party. 
Co-chairmen of the Laundry and 
Linen Supply Division are Robert 
Mandel, Arthur Maslow and William 
B. Troy. 


Diaper Services Cooperate With 
NBCC in “‘Sitter’’ Flood 

Almost 300 requests for the National 
Baby Care Council's film strip on baby 
sitting have flooded the Council's 
Philadelphia office, even before official 
advertising for the program had 


started. Among groups requesting the 
film strip are: the parochial schools of 
Washington, D. C., the Girl Scouts of 
Philadelphia, the schools in the entire 
state of South Carolina. 

In areas such as New York, Balti- 
more, Chicago, Gary, Phoenix, North 
Jersey and Pittsburgh, diaper service 
groups have been placing the film strip 
with the schools. When requests are 
received direct from interested schools, 
the diaper service member in the area 
is advised. Members then get in touch 
with the schoo] and advise the Indus- 
try Promotion Committee of the action 


taken. 


Laundry Legislation 

The National Labor Relations Board 
issued an advisory opinion on August 
17, 1960, stating the circumstances 
under which it would assert jurisdic- 
tion in the laundry, drycleaning and 
linen supply industry where groups of 
plant operators join together for the 
purpose of conducting collective bar- 
gaining negotiations with a union 
(American Linen Supply Co., et. al., 
and Laundry and Dry Cleaners Inter- 
national Union, Local 361, 128 NLRB 
No. 85.). This advisory opinion was 
issued in connection with groups in 
Duluth (including Cloquet), Minne- 
sota, and Superior, Wisconsin. 

The Board decided that each group 
constituted a single employer fer juris- 
dictional purposes, and that the com- 
bined operatiens of the multi-employer 
group constitute the basis for the 
Board’s decision on jurisdiction. 

The Board found that the members 
of each of these units engaged in the 
laundry and drycleaning business at 
retail, and that each unit included 
members who also engaged in those 
businesses at nonretail. The Board 
generally applies its nonretail jurisdic- 
tional standards in such cases, unless 
the nonretail operations are negligible 
(The basic nonretail jurisdictional 
standard is $50,000 in annual pur- 
chases or sales of goods and services 
across state lines.) 

The Board further found that the 
operations of some individual mem- 
bers in both units met its nonretail 
jurisdictional standards. 

The Board concluded, however, 
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Nothing 
brightens like 
Diamond:s 
new 

laundry alkali 


ORTHOBRITE. 


Easy to Use... Eliminates Waste ... Dustless . . . Noncaking 


A completely homogeneous flake of orthosilicate and complex phosphate with special brightener— 
produced by an exclusive Diamond process. Packed in 100-pound polyethylene-lined bags. « Recom- 
mended for institutional, family, diaper and linen-supply laundries. For technical bulletin, write 
Diamond ALKALI Company, Union Commerce Building, Cleveland 14, Ohio. 


¢ Uniform composition at all times! e Reduces or eliminates bluing! 
© White work is whiter — colors brighter! e Reduces bleach consumption! 
e Eliminates expensive brightener-sours! e Will not cause discoloration! 


¢ {deal for all classifications! 


a) Diamond Chemicals 
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NO PACKING... 
NO LEAKY JOINTS 


Your best assurance of 
continuous operation 


of every press 


AVAILABLE IN SIZES TO FIT 
ALL MAKES & MODELS OF DRY- 
CLEANING & LAUNDRY PRESSES 
Keep extra sets of hese on bend for every press 
&\ YOU WOULDN'T DRIVE 

Be, WITHOUT A SPARE TIRE 3 


=} h-3 2 1 @) 8 
FREEMAN CO 
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Association activities continued 


| that it would assert jurisdiction not 
_ only over those individual employers 
| whose operetions met its nonretail 


jurisdictional standards, but also over 
each of the two entire multi-employer 
units; provided the total inflow or out- 
flow of goods and services into or from 
the state, direct or indirect, of all 
members amounted to $50,000 or 
more, 


| Home Show Display 


The American Institute of Launder- 
ing has completed a new industry dis- 
play designed for home shows, fairs 
and similar gatherings. 

Central feature of the exhibit is 


| four 16-by-20-inch color transparen- 
cies showing different rooms in the 


home for the four seasons. A living 
room in spring is pictured, as is a 
patio in summer, a dining room in 
winter and a bedroom in autumn. 
Above the display is this legend: 
“Spring, Summer, Fall and Winter— 
the Professional Laundry Industry is 


LAUNDRY MAID 
LEADS THE WAY ...AGAIN! 


First in Personal Service to the Ameri- 
can Home.” The laundering processes 
involved in caring for the various fab- 
rics shown in the transparencies are 
illustrated in black-and-white photo- 
graphs on four slowly revolving 
drums. 

Near the bottom of the exhibit is 
a shelf where the sponsoring laundry 
or laundry group can display actual 
packages of laundry. The display is 
available on a first-come, first-served 
basis with bookings normally limited 
to one week, excluding travel time. 


South Dakota Meeting Report 

The South Dakota Laundry Own- 
ers Association recently met in Huron, 
S. D. Gene Hawk, president of the 
American Institute of Laundering, 
spoke on highlights of the AIL. Mil- 
dred Lux, executive secretary of the 
Rapid City Laundry and Dry Clean- 
ers, gave the keynote speech, on of- 
fice problems. Kenneth L. Roberts of 
Rapid City Laundry & Dry Cleaners, 
who is also AIL director for District 
#6, gave a talk on the progress of the 
South Dakota association. 

New officers elected for 1960-61 
are: Reginald Foreman, Sioux Falls; 
president; Godfrey Roberts, Pierre, 
vice-president; Mildred Lux, Rapid 
City, secretary-treasurer. 


Florida Safety Drive 

Broward (County, Fla.) Launderers 
and Cleaners Association is promoting 
a safety campaign for its drivers. 
Points of the campaign are aimed at 
school zone safety for the drivers, pro- 
moting public awareness of school 
zone safety and informing the drivers 
of new Florida traffic laws. Each 
driver will be presented with an ad- 
hesive sticker, “Drive Safely—School 
Days,” to be displayed on his vehicle. 
He also receives a copy of the state’s 
new traffic laws. 

Members of the association are: 
Bond Cleaners; Broward Laundry and 
Linen Supply; Dania Riverside Laun- 
dry and Linen Supply; Florida Laun- 
dry and Cleaners; Ft. Lauderdale 
Laundry and Cleaners; Seven-Hour 
Laundry and Cleaners; Hayworth 
Laundry and Cleaners; Peerless Laun- 
dry and Cleaners, and Warren Laun- 
dry and Cleaners. 
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ATTENTION 


DRY CLEANERS! 





7 years of development and engineering have produced a history- 
making new product—a coin-operated dry cleaning machine 


The new Norge coin-operated dry clean- 
ing machine, developed through years of 
planning and testing, is ready for order 
by dry cleaners so they may develop coin- 
operated plants. If you are a dry cleaner, 
now is the time to invest in Norge Laun- 
dry and Cleaning Villages. 


Now is the time to get a head start on 
competition. 


Americans spend 900 million dollars a year 
for laundering, according to Fortune Mag- 
azine. This has made a tremendous market 
for coin-operated laundries. But Amer- 
icans spend over twice as much on dry 
cleaning: 1.9 billion dollars! 


And the dry cleaning market has not even 
been developed! Most people don’t clean 
items such as blankets, sweaters and work 
clothes, which would be cleaned if an in- 
expensive process were available. 


1960 


But now Norge has made a major break- 
through that opens up the whole dry-cleaning 
field as an extra source of income for owners 
of Norge Laundry and Cleaning Villages! 


You can now have the most complete facil- 
ities in your area—by offering your cus- 
tomers the on-the-spot convenience of 
Norge Coin-Operated Dry Cleaning. 


But don’t get left behind. Don’t wait— 


and miss the boat on coin-operated dry 
cleaning. Norge (and only Norge) has the 


complete package for order now. A mini- 
mum of $15,000 is required. 

Write, Wire or Phone for full details — TODAY ! 
NORGE SALES CORPORATION 
(A Subsidiary of Borg-Warner) 

Commercial Sales Dept. L.J. 
Merchandise Mart Plaza 
Chicago 54, Illinois - Phone: WH 4-0700 
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EXTRACTOR SAFETY 

At a cost of $4 per extractor, Dick 
Heyes has come up with safety con- 
trols that readily meet the safety re- 
quirements outlined by the California 
authorities, Total outlay of cash was 
for two screw-eyes, a short piece of 
conduit, a spring-loaded toggle switch 
and about a foot of 3/16-inch rod. 
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A toggle switch is mounted on the 
extractor housing near the hinge of 
the extractor lid. A screw-eye in the 
lower part of the lid holds the length 
of 3/16-inch rod. Another screw-eye 
guides the rod past the toggle switch, 
and the end of the rod is curved. 
When the lid is closed, the curved 
end of the rod pulls the toggle switch 
forward to activate the magnetic 
switch, Raising the extractor lid re- 
moves the pressure of the curved end 
of the rod and allows the spring- 
loaded switch to break the circuit and 
shut off the extractor motor. 


SHEET-PACKED DIAPERS 
At County General Hospital the 
laundry handles 120,000 diapers each 
week. These are counted out at the 
flatwork ironer and stacked in piles of 
100, for returning to the nursery. To 
eliminate the cost of tying these stacks, 
and also to get them back dustfree 
without wrapping in paper, they are 
Diaper 
Stack of Pack 


joo 


Diapers 


wrapped in discarded draw-sheets. 
These draw-sheets are freshly laun- 
dered, of course, but no longer fit for 
use on beds because of holes, ragged 
edges or set stains. 
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TUMBLER COOLER 

Warning lights and buzzers do a 
good job alerting the tumbler opera- 
tors, but in case they can’t get there 
quickly enough there is still danger 
of browning a load. To prevent this at 
the Arrow Laundry, the buzzer-light 
warning device also activates an air 
piston on top of the tumbler. This 
opens the damper to admit cold air 
to the load and eliminates the problem 
of sustained high temperatures. 

An air-operated collar-clamp device 
from an old shirt unit is connected to 
the damper contro] lever of the 
tumbler. An air-contro] dial is set. 
When the alarm goes on, the solenoid 
lets air into the cylinder and the pis- 
ton pushes the damper lever over to 
the “cold” position to let coo) air in. 

In case the tumbler operator is 
unable to arrive promptly, as soon as 
the temperature gets below the setting 
on the temperature control the heat 
comes back on until the buzzer light 
comes on again, and the process of 
cooling the load goes on again. 

A spring is used to return the ham- 
per control lever to the “hot” position 
as soon as the air to the piston is cut 
off by the solenoid. 


STEAM CLEARS DRAIN 

Hydraulic extractors are used with 
great success at Los Angeles County 
General Hospital. The only problem is 
the mess of an occasional very wet 
washroom when the drain clogs up 
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and the sump overflows. For these 


emergencies the plant engineer rigged 
up a simple “siphon” using steam. A 
nearby steam source was tapped with 
a half-inch line on which a valve con- 
trol was mounted. A 3¢-inch copper 
tube connects to the bottom of a %- 
inch “T”, and a half-inch pipe out the 
top of the “T” leads to the nearby 
washer drain. Another half-inch line 
off the side of the “T” drops down into 
the extractor sump. 

At the first indication that this sump 
drain is clogged, the extractor man 
cracks the steam line, and the steam 
through the “T” fitting siphons off the 
water into the washer drain. 
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FIRE-EXTINGUISHER POINTER 

As in most big laundries, at Los 
Angeles County General Hospital 
there are a great number of fire ex- 
tinguishers at strategic points. LM 
Stacey Maust has seen to it that their 
positions are clearly indicated to all 
personnel. Above each extinguisher is 
a 24-by-12-inch board with a big ar- 
row beneath it pointing down to the 
extinguisher. The board and the arrow 
are painted a fire-truck red, while a 
white panel in the center has the 
word “FIRE” in big red letters. Also 
on each board is shown the type of ex- 
tinguisher at that station. 
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Using 


LUMAR 
is like having 
your own 
MONEY 

TREE 











If smoother, trouble-free production means 
more profit for you, then using Lumar is just 
like having your own money tree. Penny by 
penny your production savings will grow. Will 
you let Lumar do any or all of these time- 
saving, trouble-saving things for you? 


4 Make fabrics easy to pull, thus speeding up 
unloading of wash wheels. 


<4 Cut extraction time from 15 to 25 per cent. 

<4 Permit faster shake-out, faster “‘lays"’ on presses. 
<4 Prevent rolling on flat work ironer. 

4 He!p tumble work dry faster. 

<4 Eliminate static and minimize lint. 


These are just some of the benefits you can 
enjoy if you use Lumar, the original powdered 
fabric softener. Moreover, Lumar is inexpensive 
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(11% oz. per 100 lbs. dry weight of clothes) and 
clean and easy to use (simply add dry to the 
sour or starch cycle). 


Thousands of laundries use Lumar faithfully— 
wouldn’t operate without it. So certain is our 
belief in it that we offer this 


GUARANTEE 
If Lumar doesn’t do what we say it will do, return the 
unused portion to your laundry supply distributor 
and receive a refund for the full drum. 

* * * 
We also make Marlynbrite which whitens whites and 
brightens colors—beautifully! 


MARLYN CHEMICAL CO., INC. 


LAKEVIEW OHIO 





HAVE YOU HEARD the latest... 


Last year, 391 of Consolidated Laun- 
dries’ men racked up a total of 2,499 
years of safe driving experience. Al- 
fred Bock of the Gold Seal division 
led the group with 28 years behind the 
wheel without an accident. 
r 

Folks are still talking about Louis 
Zipperman, chairman of the last LSAA 


convention. Lou got special dispensa- 
tion from the Bishop of Los Angeles 
so that Catholic members and guests 
could enjoy roast beef at the Friday 
night banquet. 
A 

Unemployment insurance tax rates for 
New York employers average 2.30 
percent of taxable and 1.32 percent 


TO MEET YOUR 
DEMAND FOR LONGLIFE 
APRON DUCK AND 
COTTON PADDING 


.-.we enlarged our Atlanta mill 


Longlife Apron Duck is preferred 

because: 

1. It delivers a beautiful, smooth 
finish 


2. Woven to provide a minimum of 
stretch 
3. Costs less per day of operation 
One reason for its durability is 
that Longlife Apron Duck has 
more threads per inch — it’s 4x 5 
ply instead of the usual 4x 4, Long- 
life outwears duck of comparable 
weight by 20% and leaves less im- 
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TINGUE, 


pression on finished work because 
the weave is finer. Another fea- 
ture: The four contro] lines woven 
into the fabric make the apron run 
true. 

Because we have been supplying 
laundries direct for nearly 60 
years, we know the requirements 
of your operations and can satisfy 
all of your fabric needs. For fur- 
ther information about our line, 
ask any Tingue, Brown office to 
send a sales-serviceman to your 
plant. 


Cross-section diagram showing the knitted con- 
struction of our 5” cotton padding for presses 
and flatwork ironer rolls. Cotton gives you more 
absorbency and resiliency than any other material. 
Tingue, Brown cotton padding retains its resiliency 
because it is knitted uniformly with exclusive 
double-filled rovings. Non-burning warp yarn sub- 
stantially increases its useful life., 


1765 Carter Avenue « New York 57, N.Y. « CYpress 9-8800 
1227 Wabash Avenue * Chicago 5, Illinois * HArrison 7-0083 
723 E. Washington Bivd. « Los Angeles 21, Calif, ¢ Richmond 9- 6023 
507 Bishop St. N. W. e Atlanta 13, Ga. e TRinity 4-3864 


of total payrolls this year, according 
to the State Department of Labor. 
Last year, the average rate was 2.02 
percent of taxable and 1.19 percent of 
total payroll. 

A 
The Du Pont Company has announced 
a new process for turning out non- 
woven fabrics on paper-making ma- 
chines, Limited quantities of this ma- 
terial are presently being sold for use 
as interlinings in wash-and-wear suits. 

A 
New motel construction starts in the 
U. S. during the first nine months of 
1960 totaled 209, according to the 
American Motel magazine. They av- 
erage 110.2 units each and more 
than a third include restaurants and 


swimming pools. 


The Kline family got a nice three-page 
write-up and cover illustration in the 
October issue of Greater Philadelphia, 
the magazine for executives. Larry is 
the immediate past-president of the 
Linen Supply Association of America. 
And his mother, Reba, is one of the 
founders of Kline’s Coat, Apron and 
Towel Service. 

A 
Dy-Dee Wash, Inc., Chicago, Illinois, 
just received a citation from Fleet 
Owner magazine on its vehicle color 
design. “Simple design, but with 
flair of the dramatic in the choice 
of lettering makes Dy-Dee’s panel 
trucks a first-rate advertisement for 
the clean, sanitary conditions and 
products every mother seeks from a 
diaper service,” says FO. The same 
issue also carries an illustration of a 
Coyne Industrial Laundries (Syracuse, 
New York) truck being lettered. 

a 
There are only 17 states in the nation 
now that have no minimum wage !eg- 
islation. Twelve have rates of $1 an 
hour or better. 

A 
There were a lot of eyebrows raised 
recently when fines totaling $171,500 
on charges of antitrust violations were 
imposed on the Philadelphia Associa- 
tion of Linen Suppliers, its executive 
secretary, seven other persons and 12 
linen supply companies. 
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Using Salt Efficiently 


by INTERNATIONAL SALT COMPANY 


You Can Save Money on Water 


Today, a great many laundries using zeolite 
water softeners are faced with this problem: 
While the water softener (which needs peri- 
odic regeneration with brine) gives excellent 
performance—regeneration is often costly, 
time-consuming, and causes substantial 
waste of salt. This is generally the case when 
salt is dissolved to form brine without the 
proper controls. 

In most laundries, however, it is possible 

to reduce this high cost of water-sofiener 
regeneration. The method is simple and 
effective: Always regenerate with pure, fully 
saturated brine—the type of brine made in 
a Sterling Lixator. 
The Sterling Model Lixator is the most 
efficient and economical rock-salt dissolver 
ever developed. Wherever this fully auto- 
matic unit. is used in water softening, it 
reduces the amount of salt consumed . . . 
eliminates dry-salt spillage . . . and simpli- 
fies the entire brine-making process. De- 
veloped and patented by the International 
Salt Company, the Lixator combines rock- 
salt dissolving and brine filtration in one 
simple operation. It delivers fully saturated 
crystal-clear brine automatically to any point 
within a laundry. The Lixator is also re- 
markably easy to maintain, and has no 
moving parts to get out of order. (Today, 
Lixators are available in corrosion-proof 
plastic, as well as metal.) 

In operation, a Lixator need not replace 
the salt-dissolving tanks furnished by water- 
softener manufacturers. Instead, Lixate 
Brine is piped to these tanks—which then 
serve as the storage and measuring tanks 
from which brine is withdrawn for use. 
Salt handling reduced. Because Lixate 
Brine is piped to points of use, the work of 
hauling dry salt from storage piles to the 
location of the water softeners is eliminated. 
Also, because of this direct-piping feature, 
the Lixator (and the salt that feeds it) can be 
placed anywhere in the laundry, to make 
the most efficient use of available space. 
With a self-feeding hopper for salt, the 
Lixator operates automatically, without at- 
tention, and with little or no salt handling. 

Lixators are made in a variety of sizes—to 
meet the brine needs of individual laundries. 
The principle by which they operate can 
benefit the largest laundry, or even one of 
moderate size. 


Softening—With a “Lixator 


softener regeneration. A mechanical conveyor fills the Lixator hopper from a nearby rock-salt storage 
pile. In your laundry, a Lixator can also produce substantial savings on salt—and in salt handling. 





Complete regeneration. Since Lixate Brine 
is always 100% saturated, it provides com- 
plete water-softener regeneration each time. 
This means that extra regenerations—with 
the consequent use of more salt—are elimi- 
nated. Still another advantage results from 
using Lixate Brine: Water-softener opera- 
tors will not use any more of this brine than 
is needed for each regeneration. What often 
happens in the case of unsaturated brine is 
that excess amounts are used in an attempt 
at complete regeneration. In the long run, 
this always results in a costly waste of salt. 


Keeps water softeners clean. Besides be- 
ing fully saturated, Lixator Brine—produced 
in a Lixator from economical grades of 
Sterling Rock Salt—is also self-filtered, and 
free from insolubles or other foreign matter. 
As a result, it will not introduce dirt or other 
“clogging material” into the zeolite bed of 
the water softener. This has proved to be a 
particular advantage in water softening 
because the zeolite stays in good condition 
longer. Lixate Brine is also free from acids 
or alkalies. Thus, being neutral, it cannot 
adversely affect the performance of any 
zeolite water-softening system. 


District Offices: Boston, Buffalo, Charlotte, Chi- 
cago, Cincinnati, Detroit, Newark, New Orleans, 
New York, Philadelphia, Pittsburgh, St. Louis. 


INTERNATIONAL Sau SALT COMPANY 


“A STEP AHEAD IN 
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SALT TECHNOLOGY” 


» _ TECHNICAL SERVICE 
VX WITH YOUR SALT 
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[== 
Through skilled and experienced *‘Salt Spe- 
cialists,” International can help you get 
greater efficiency and economy from the 
salt you use. International produces both 
Sterling evaporated and Sterling Rock Salt 
in all types and sizes. And we also make 
automatic dissolvers in metal or plastic for 
both kinds of salt. So we can recommend 
the type and size of salt most perfectly 
suited to your needs. 

If you'd like the assistance of an Interna- 
tional “Salt Specialist’ on any problem con- 
cerning salt or brine—or further information 
on water-softener regeneration—just con- 
tact your nearest International sales office. 


International Salt Company 
Dep’t. LJ-1260 
Clarks Summit, Penna. 
[] Please have representative call 
—~ with further information. 
Please send free booklet, “Brine 
For Today’s Industries.” 


Name Company. 


Address 





State 
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Pe rc solvent continued from page 50 


using muck cookers. Since these tests 
were conducted we have run others 
more severe. In all of these tests our 
solvent has come up to the standard of 
new solvent acceptable by the manu- 
facturer. 

“IT would like to say that it is not 
how much solvent is reclaimed and be- 
ing reused, but how the solvent is 
reclaimed. It is possible that some 
equipment is not designed to properly 


separate the water -from the solvent, 
and if this is true excessive corrosion 
problems could result. 

“It may also be true that certain 
condensers on some equipment are not 
adequate for the water supply avail- 
able. For this reason in the summer 
time the condensers will not supply 
enough cooling effect to separate the 
water from the solvent. 

“I will say that our equipment is 


THERE’S MORE TO BLEACHING THAN 
JUST GETTING RID OF THE STAIN! 


Se SAFE: .. USE 


double-action | 
DRY BLEACH 


1. Bleaches safely, uniformly and 
completely. 

2. Dissolves many types of stains 
which other bleaches fail to 
remove, including mildew. 





HYCON is phosphated to dissolve lime soap 
left in the goods from previous washes. . . 
lets the bleaching action get right at the 


stains. Smaller amounts of Hycon are needed 


to do the job... and do it better. 


HYCON is highly concentrated and scienti- 
fically designed to remove stains yet pre- 


serve the strength of fabrics. 


HYCON is ready to use right from the drum 
and can be effectively used in any type of 


washing machine. 


Order a supply of 


HYCON 
from your distributor today ! 


on each washwheel. Write for this free illus- 


trated booklet, “A NEW WAY TO WASH”. 


KEEVER 


THE KEEVER STARCH CO. COLUMBUS 15, OHIO 


designed to handle this extreme con- 
dition. We feel that you should bring 
out your points. However, it is im- 
portant that you just don’t make a 
blank statement and say that all 
equipment will do this, but explain 
that these things may happen under 
certain conditions if not watched. 

“We come to the final conclusion 
concerning vapor adsorption equip- 
ment. You refer to the use of live 
steam, and again we use the same 
answer, that if the condenser is ade- 
quately large, there is no problem. As 
you know, a water wash system is 
quite often used in perc units to wash 
the acid out of the unit. Water itself 
for this purpose is quite helpful. But it 
is not helpful if it is allowed to stay 
in the machine in the storage tank. 
The water I refer to is carried out 
through the water separator and dis- 
posed of along with the acid it carries. 


Carbon usage 


“You refer to the possibility that a 
new charge of carbon may be neces- 


| sary if the carbon is not dried out. It 


is quite true that we do recommend a 
drying-out period. However, it never 
becomes so bad that the carbon has to 
he changed. We have had cases where 
we purposely flooded the carbon with 
water to see how effective it was and 
how long it took to get the unit to run 
correctly. 

“We have been able to dry out the 
carbon without taking it out of the 
system and the carbon was just as 
suitable as before it was wet. Again at 
this point, let me mention I am re- 
ferring to our system only and possibly 
this may have happened to competi- 
tive units. 

“I don’t want to make it sound as if 
everything in this article was wrong. 
Certain points are beneficial. How- 
ever, the rest of the article will cause 
people to be quite concerned. We 
can’t blame them for being concerned 
if the facts are actually correct. How- 
ever, we do not agree that they are 
correct and would appreciate your 
comments.” 

As we said in the beginning, the 
article was an objective report. It not 
only pointed up advantages certain 
equipment offered, but the importance 
of using and maintaining that equip- 
ment properly. We hope this manu- 
facturers comments shed additional 
light on an important subject. OO 
JOURNAL 
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How well ironer pads last 
depends on who makes them 


R/ M REV@ion Pats are designed to last as long as 
R/ M REVOUTE overs 


Together, they are designed to last a year! 


R/M, specialists in asbestos and pioneers in on flatwork ironers, reduce shutdowns, and 
blending asbestos with synthetics, developed increase output because of high heat capac- 
RevoLon for flatwork ironer pads. This ity. But remember, it takes both to bring 
padding, an exclusive blend of asbestos and _ you these benefits. 

Dacron,* maintains its resilience for its full Find out all about REVOLON-REVOLITE 
life, withstands higher operating tempera- service for flatwork ironers. One of our 
tures, and speeds dissipation of moisture. representatives will be glad to discuss your 


In combination with R/M_ RevoLiTE particular requirements with you. 


*A Du Pont trademark 





Covers, R/M REVOLON Pads give many 
times the service provided by other padding. Member ALL, L.S.A, NALLM., L.C.AT.A. 


They are nonstaining, turn out a better finish 


REVOLITE DIVISION 


OF RAYBESTOS-MANHATTAN, INC. 
500 Fifth Ave., New York 36, N.Y. Phone: BRyant 9-4390 


SPECIALISTS IN ASBESTOS, RUBBER, SINTERED METAL, ENGINEERED PLASTICS 
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ALLIED TRADE NEWS Continued from page 12 


& Company. The Ross warehouse in Jacksonville wii’ be 
transferred into the facilities which Amica recently com- 
pleted there. Amica offices and warehouses in Tampa and 
Miami will also be retained, giving F. H. Ross 15 ware- 
houses in the Southeast. 


The National Automatic Laundry and Cleaning Council, 
composed of manufacturers of coin-operated laundry and 
related equipment, has been formed. H. J. Mitchell, mana- 
ger of commercial laundry sales of Philco Corporation, has 
been named chairman of the executive committee. 

The Council will be concerned with maintaining high 
safety, health and other standards in automatic laundries, 
particularly with regard to machine design and installation. 


WILEY P. McGINTY JORDAN S. BAKER 


Southern Mills, Inc., has promoted Wiley P. McGinty to the 
post of vice-president and director of sales. Parker Cleveland 
of the company’s Los Angeles office has been promoted to 
sales manager. Succeeding him is another member of the 
Los Angeles office, Howard Sullivan. 

Southern Mills has a new Chicago address, 911 Busse 


Highway, Park Ridge, IIl. 


Jordan S. Baker has been appointed New England sales 
representative for The National Marking Machine Co., 


Cincinnati 





Laundry Dryer and Equipment Co., Inc., has moved to larger 
quarters at 3114 Washington Blvd., St. Louis 3, Mo. The 
company has also announced acquisition of the Sec-O-Matic 


parts inventory from Forse Corporation. 
Atlas Valve Company, Newark, N. J., has appointed 
Thompson Instrument Service, 6106 N. E. 18th Ave., Port- 


land, Ore., as a sales agent for the state of Oregon. 
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GENE FERM JOHN H. BOND 


The Speed Check Co. has appointed Gene Ferm Western 
sales representative. He joins the company with many years 
experience in the field of conveyors for laundries and dry- 


cleaning plants. 


Whitehouse Products, Inc., has appointed John H. Bond, 
Jr., Southern district manager. He has had many years ex- 
perience in the field, for the past eight years with another 
large company in the laundry industry. Mr. Bond’s head- 
quarters will be in Atlanta, Ga. 


Diamond Alkali Company has appointed Harry P. Wiseman 
supervisor public relations. He will be responsible for all of 
the company’s public relations program and general pub- 
licity and will also edit company publications. 


L. J. SINNOTT MONTE BASS 


Visking Company, Division of Union Carbide Corporation, 
has named L. J. Sinnott general manager of its new Special 
Products group, dealing with Visiqueen polyethylene films 
used in laundry and drycleaning fields. 


Monte Bass has been eiected president of Fluff ‘n Puff Pil- 
low Service of America, Inc., in a reorganization of the 
company s officers, ownership and operation. 

Robert L. Smitten has been named secretary and treas- 
urer of the company. Reorganization plans include realign- 
ment of territories and closer liaison with franchise holders 


Boyertown Auto Body Works is expanding its Boyertown, 
Pa., production plant with a 43,000-square-foot addition 
costing $350,000. A railroad spur and loading dock will be 
part of the new plant. The new plant will make possible 
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AWAY GOES YOUR APRON PROBLEM 
with the 


ZEIDLER APRON "SUR DRIVE" 


for Flatwork lroners 
@ No more wrinkling e@ No more slippage @ No continual tightening 


No matter how many ‘‘miles” of flatwork, your Zeidler FEED RIBBON ‘“‘SUR-DRIVE’’ FOR LONGER 
Sur-Drive”’ will avoid wrinkling and slipping . . . will RIBBON LIFE AT LOWER COST 

A special rubber material which is cemented to ribbon 
drive roll and prevents slippage of Feed Ribbons, there- 
‘a ne ‘ ‘ : by eliminating wrinkles that slipping ribbons cause. Used 
The “‘Sur-Drive” is a spiral wound material having a and endorsed by scores of leading laundries. Furnished 
special ‘‘pebble finish.’’ It is easily installed by your in complete kit, ready for easy installation by your engin- 
eers. Write for price. 


eliminate the re-tightening that shortens apron life! 


own engineer on both upper and lower drive rolls. The 
pebble finish assures true-tracking of both aprons—in GET FULL DETAILS ON THE ‘“‘ZEIDLER” LINE 
© “Duro” Spring Pads for Laundry Presses (including 
Cabinet Types) ® Stripping and Guide Device for lroners 
iS ne ® Steel Spring Cushions for Chest-Type Ironer Rolls @ 
Sur-Drive"’ is supplied in lengths to fit all standard Doffer Rolls ® “Perma” Spring Pads for Drycleaning 
apron drive rolls. Order enough for all your ironers now! Presses. 


fact, we guarantee both aprons will track together! 


Available from your distributor or write 
ZE i D L = e MANUFACTURING COMPANY 
633 CONCORD AVENUE, MAMARONECK, N. Y. 


coordination of all assembly-line production of the standard The Keyes-Davis Company, Battle Creek, Mich., has an- 
line of truck bodies into one continuous conveyor production nounced a plant expansion that is expected to triple its 
line. present plant space. The new addition will be completed in 


January 1961. 
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Prosperity Company, Syracuse, N. Y., has named Stovall 
Associates its distributor for’ the Indiana-Kentucky area. 
Stovall will act as a warehouse for Prosperity parts out of 
Prosperity’s main plant. 


Hercules Powder Company, Virginia Cellulose Department, 
has named Charles A. Grant director of sales and Arloe R. 
Olsen assistant director of sales. Mr. Grant had been sales 
manager of the Huron Milling Division of the department 
since 1956; Mr. Olsen sales manager of the department’s 
Cellulose and Chemicals Division since 1957. 


JAMES D. HOPKINS STUART D. ZENT 


lronrite, Inc., has appointed James D. Hopkins national field 
sales manager. He was formerly regional sales manager of 
National Presto Industries, Wisconsin. The company also 
has appointed Clay Armitage assistant advertising and sales 
promotion manager. He was formerly associated with a 
division of General Motors. 


Cowles Chemical Company, Cleveland, is celebrating its 
Norge Division of Borg-Warner Corp. has appointed Stuart 75th anniversary by building a new chemical plant in Joliet, 
D. Zent national sales manager of automatic washers. His Ill. The new plant, which will serve customers in the Mid- 
headquarters will be in the company’s Chicago offices. Mr. west, South and West, is designed to be enlarged to double 
Zent has over 13 years of experience in the appliance field. _its size when demand requires it. 
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je} Ul f i 4 ( Zs KOMB ® PRESSING UNIT 
The 1961 KOMBI—with the 


i 46 yi! Sensational NYLON-ASBESTOS * 


COVER CLOTH... developed and 
ow’ made for our EXCLUSIVE use by 
U, S. Rubber— 
* NO OTHER MANUFACTURER HAS THIS COVER! 





° Non-slip surface for top quality © Exclusive! Cover made specially for 
finishing us. Finest nylon and asbestos 


® Thicker foam rubber pad...virgin © Steel rings for attaching springs 


fiberglass insulation ® Priced lower than cotton pads and 


® Lasts 4 months... and longer cover 


Jobbers, Distributors —DON'T WAIT! 


Write, wire or phone...we will rush your samples of this NEW Bulldog KOMBI 


Va. , 
Booths > Cl way Re Pa Bo 
N.1.D. RED BANK © NEW JERSEY : 


a4 


NEW PRODUCTS— Continued from page 8 achieve 5 capacity of from 4 
million to 50 million B.t.u. 
DURABLE HAMPER Temperature range is 300°F. to 
Dura-Hamper of rigid fiber 450°F., pressure 70 to 425 
glass is said to be fireproof, P-S.i-g. 
shatterproof and mildewproof. Bros Incorporated, Power Di- 
The 13-pound hamper stacks vision, 1057 10th Ave. S. E., 
for easy storing, is available in Minneapolis 14, Minn. 
blue, green and gray. 
All Sales Company, P. O. Box RENTAL SIDELINE 
3584, Cleveland 18, Ohio. Glamorene Electric Rug 
Brush is being offered to laun- 
derers for rental and Clamorene 
Packettes and boxes of 20 Dry Cleaner carpet-cleaning 
Mule Team Borax have been compound for sale to customers 
added to the C. & C. line of on a do-it-yourself basis. The 
products for vendors. The pack- program is merchandised with 
ette is designed for 5-cent ven- in-store displays, advertising 
dors, the box fits columns in literature, and radio, TV and 
vending machines set up for 10 dealer listing advertising. 
cents. Glamorene, Inc., 175 Entin 
C. & C. Manufacturers & Dis- Rd., Clifton, N. J. 


tributors, Inc., 1207 Hord St., 
Dallas 2. Tex. GREASE-PAINT REMOVER 


NEW VENDOR PRODUCT 


G. & P. grease and paint re- 
GERMAN-DESIGN BOILER mover is recommended by the 
A patented high temperature manufacturer for removing 
water boiler, developed by Dr. paint and grease stains even 
I. H. Vorkhauf and Associates, from delicate textiles. It is said 
Berlin, Germany, has been li- to flush free on the spotting 
censed for sale and manufac- board with no reruns required. 
ture in the United States. The Warco Laboratories, _Inc., 
Comertube Boiler uses a new 13609 S. Normandie Ave., Gar- 
concept in forced circulation to dena, Calif. 
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TRAY DEAERATORS 
A new fine of tray deaerators, 


said to give maximum corrosion 


protection in boiler feedwater 
systems, is used to remove non- 
condersable corrosive Gases 
from the boiler feedwater. 

Permutit, 53 W. 43rd_ St., 
New York 36, N. Y. 


SIGHT FEED VALVES 

Heavy-duty sight feed valves 
in the redesigned Oil-Rite line 
have had the orifice enlarged, 
feature a larger sight for bet- 
ter viewing of the flow, Most 
models incorporate a new 
swivel arrangement for turning 
viewing windows. 

Oil-Rite Corporation, 2334 
Waldo Blvd., Manitowoc, Wis. 


SPRAY SPOTTER 

This new Hot Spray Spotter 
Gun mixes steam with new 
Nox-Spots for spotting with no 
fogging or unpleasant odor. The 
lightweight gun is said to re- 
main cool in use and has no 
moving parts. The gun is being 
introduced free with 8 gallons 
of Nox-Spots. 

Adco, Inc., 900 W. Main St., 
Sedalia, Mo. 











GETTING AROUND! 


Smart Girl! She saves time, gets a 


faster, whiter 


-dry extractors. After using 


by using our spin-cry ¢ 
he aden, bet \aundry 's 
ready for ironing. 


just damp enough, 


dryer only for the laundry items 


NEWS ABOUT people 


WEST 


Buis Laundry and Cleaners, 
Taft, Tex., has installed new 
drycleaning equipment. 


Jake Garvin has announced 
the purchase of Wayne (Okla.) 
Laundry from D, D, Tidwell, 
and plans a remodeling pro- 
gram. 


Carrol Smith, owner of the 
recently completed Smith 
Holiday Laundry, Pond Creek, 
Okla., held a grand opening 


celebration. 


Harold B. Gates, pre<ident 
of Sno-White Laundry and 
Cleaners, Colorado Springs, 
Colo., has announced the ad- 
dition of a new branch, Sno- 
White Linen Service, The new 
unit provides both industrial 
garment rental service and 


linen supply service. 


Pilgrim Launderers & 
Cleaners, Houston, Tex., has 
opened a branch at 1341 W. 


43rd St. The new unit is one 
of the firm’s 33 locations. 


Mrs. Viola McCaffery and 
Mrs, Goldie Denny have an- 
nounced plans to establish a 
laundry and drycleaning con- 
cern at 25 E. Sixth St., Tuc- 
son, Ariz. 

L. W. McCaskilly has pur- 
chased Laundry Supreme, 400 
W. Jefferson, Oak Cliff, Tex., 
and changed the name to Al- 
amo Laundry and Cleaners. 
The laundry has been com- 
modernized and all 
installed. 


pletely 
new equipment 


Robert Pounds, Valley In- 
dustrial Laundry, Hayward, 
Calif., was among the spon- 
sons of the Independent Busi- 
nessmen’s Night program of 
the Trade Club of the Hay-’ 


ward Chamber of Commerce. 


THIS NEWSPAPER ADVERTISEMENT 
IS PART OF A SALES PROMOTION 
KIT TO BUILD 


BIGGER 


VOLUME AND 


$ 
s §$ 
$ $ 


, 


PROFITS 


FOR BOCK 
EQUIPPED 
COIN-OPS 


n, she uses the 
Han do not need ironing. 


LOOK FOR OUR 
BOCK EXTRACTORS 


load from 


More and more coin-op cus- 
tomers are looking for the 
stores with Bock Extractors 


and Spin-Dry Service. 


Bock, the leading extractor 
manufacturer, now offers op- 
tional promotion kits to 
increase profits for Bock 
equipped stores. 


Simple to = at 
the washer to ; 

: i cause it uses no 

it, fabrics etme required in regular dryer 


NAME 


OF COIN-OP STORE 
ADDRESS 


e—2 columns x 5 


DON’T DELAY. WRITE FOR ALL THE DETAILS 


Mat Siz 


BOCK LAUNDRY MACHINE CO. - 3600 SUMMIT ST., TOLEDO, OHIO 


a 
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Liquidation 


SA 


Selling all 
laundry & dry cleaning machinery 
of large plant on Chicugo’s 
South Side at 
11234 FORRESTVILLE 


K 


_ 


— 


Cate or Wrée FOR APPOIRTMENT TO INSPECT 


WASHERS—AIll metal, motor driven 


3—60 x 126” AMERICAN Double Motor Driven Washers 


3—42 x 84” TROY Electromanual 4 Pocket 4 Door Slyde Out 
3—42 x 84” TROY Atlas 2 Pocket 2 Door 


2—42 x 96” SUPER Unloading 2 Pocket 2 Door 

1—42 x 36” TROY ATLAS 1 Pocket ’? Door 

5—25 \b. PROSPERITY Open End, Fully Automatic W Supply 
Injection 

EXTRACTORS 


3—48” TROY Open Top 
2—50" ELLIS Unloading 
1—BOCK 15” and 1—17” 


3—26” PELLERIN MILNOR— 
all Stainless 


1—54” HOFFMAN Unioader 
1—48” HOFFMAN 


FLATWORK IRONERS 


1—AMERICAN 120” Six Roll Chest Type W/Motor & Control 
\—WATTS 120” Six Roll Chest Type W Motor & Control 
1—AMERICAN 120” Eight Roll Chest Type W /Motor & Control 
\—WUVEBSCH 20” and 25” Napkin lroners 


MISCELLANEOUS LAUNDRY ITEMS 


HUEBSCH 364 x 30” Open End Tumblers 

UNIPRESS Two Girl Shirt Units 

3—UNIPRESS Cabinet One Lay Sleevers 

PROSPERITY Tapered, Square Buck and Mushroom Presses 
2—NATIONAL Marking Machines 


Key Tag Pins, Air Compressors, Wood Trucks, Canvas Baskets, 
Scales and other items. 


DRY CLEANING DEPARTMENT 


1—DETREX 30 Ib. Perchlorethlyne Strong Soap Unit 

2—DETREX Syntho-Savers 

1—PROSPERITY 6A Perk Unit 

2—NEW YORKER Air Operated Utility Presses 

1—NEW YORKER Air Operated Mushroom Press 
and all miscellaneous finishing equipment. 


direct all inguiries to: 


CHIGAGO USED & NEW LAUNDRY EQUIPMENT CO. 


3128 West Lake Street « Chicago 12, Illinois 
PHONE: NEvada 8-7763 


SOUTH 


Ocean Springs (Miss.) Home 
Laundry, located on Porter 
Ave., formerly owned by 
James Earl Varner, is now 
owned and operated by L. 


Entrekin. 


Kays Laundry and Clean- 
ing, 208 Greenup St., Coving- 
ton, Ky., has purchased Fame 
Laundry Co., 227 Court St. 


Cherokee Laundry and 
Cleaners, Inc., Louisville, Ky., 
has opened its third branch 
with drive-in facilities, at 
Preston Highway and Indian 


| Trail. 


Hyatt’s Laundry and Clean- 
ers, Purvis, Miss., owned by 
Emest Hyatt, was damaged 
by fire of undetermined origin. 


Larry Shriver has purchased 
Paris (Ky.) Laundry and Dry 
Cleaning Co. from Emil Rains 
and William Kenton. Mr. Shri- 
ver, who also operates Bond 
Cleaners, is maintaining his 
new business exclusively tor 


laundry work. 


Jack Scharff, president of 
Model Laundry-Cleaners, 
Memphis, Tenn., was elected 
to the board of directors of the 


Matco Drug Corp. 


Home Laundry and Dry 
Cleaning Co., College St., 
Morganton, N. C., has con- 
structed a plant addition and 
added new drycleaning equip- 
ment. Officers of the firm are 
C. D. Hamilton, president; J. 
Earl Abee, first vice-president; 
Carl T. Ramsey, second vice- 
Fox, 


president, and Jimmy 


secretary. 


Clarksville (Tenn.) Laundry, 
1017 Pettus St., was damaged 


by fire recently. 


Perfection Laundry has 
leased space in the Roebuck 
Shopping Center under con- 
struction on the Gadsden” 


Highway, Birmingham, Ala. 


Edwin Miller has been 
elected president of the newly 
organized Troy Laundry and 
Dry Cleaning Co., 59 E. Wash- 
ington St., Hagerstown, Md. 


Other officers are James Sny- 


THE 


der and George Snyder, vice- 
presidents; William Reynolds, 
Jr., secretary, and Merle El- 
liott, treasurer. 


Capitol City Laundry and 
Ala., 
recently offered free pompons 
in the school color of several 
local schools, in appreciation 
for public support of the local 
athletes. 


Cleaners, Montgomery, 


NORTHWEST 


Dean P. Warren has been 
issued a business license for 
the establishment of a laundry 
at 3709 S.E. Milwaukie Ave., 
Portland, Ore. 


Roger and Dennis Lange are 
the new proprietors of White 
Wash Laundry, McGregor, 
S. D., formerly owned by Mr. 
and Mrs. John Porter. 


Delbert Crowell, operator of 
Reedsport (Ore.) Launery and 
Thrifty Cleaners, has pur- 
chased new laundry equip- 


ment. 


Oregon Laundry Cleaners, 
Astoria, Ore., held an open 
house recently for the public 
to inspect $60,000 worth of 
new equipment installed dur- 
ing the past year. 


Mr. and Mrs. Vernon Leach 
held an open house at their 
recently completed laundry in 


Reedsport, Ore. 


Jack Orrell, operator of 
Gold Star Laundry, Eugene, 
Ore., has leased Springfield 
Cleaners from “Whitey” Sas- 
ser. The latter will continue 
to operate his towel and 
rough-dry laundry in connec- 
tion with his coin-operated 


laundry. 


Mr. and Mrs. Brandt Alli- 
son have purchased Newberg 
(Ore.) Laundry from Mr. and 
Mrs. Oscar E. Gross. 


Ralph and Clara R. Borrego 
have been issued a business 
license for establishment of a 
laundry at 1447 S. E. Powell 
Blvd., Portland, Ore 


Geyser Laundry, 500 W. 17th 
St., Cheyenne, Wyo., owned 
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by Al Fritz, was gutted by) 
fire recently. 


Lyle Soden is the new man- 
ager of Columbus (Neb.) 
Laundry Co. 


EAST 


Cascade Drive-In Laundry 
and Dry Cleaners of Wood- 
bury, N. J., has opened its 
third outlet, on Route 73 and 
Main St. in Marlton, A. R. 
Faber, owner, also operates a 
coin-operated laundry and 


plans to open another in the 
near future. 


Westminster (Pa.) Laundry, 
51 John St., was damaged by 
fire recently, destroying a 
considerable amount of equip- 
ment, 


George M. Rist has 


quested a permit for construc- 
tion of a one-story addition to 


his laundry and drycleaning 
establishment at 687 Wash- 


ington St., Stoughton, Mass. 


re- 


Sweet Kleen Launderers & 
Dry Cleaners, Inc., 760 Kens- 
ington Ave., Buffalo, N. Y., 
and Dates Laundry Service, 
Inc., 1517 Kenmore Ave., have 
taken over operation of 
Frank’s Improved Laundry, 
Inc., 280 Guilford St., Buffalo. 


Forrest I. Neal, Jr., presi- 
dent of Old Colony Laun- 
derers and 100 
Quincy Ave., Quincy, Mass., 
has announced that a 
name, Penny, has been chosen 
to identify the services offered 
by the 68-year-old firm. Mr. 
Neal also disclosed his com- 
pany recently installed new 
drycleaning equipment. 


Cleansers, 


new 


Ashland, Coaldale, Dan- 
ville, Hazelton, Locust Moun- 
tain and Shamokin Hospitals 
were among the 34 Pennsyl- 
vania state institutions cited 
recently for excellence of laun- 
dry methods and plant opera- 
tions. A certificate of meritori- 
ous achievement for outstand- 
ing accomplishments in laun- 
dry operations during 1959- 
1960 was presented to the in- 
stitutions at the Institutional 
Laundry Conference at Penn- 
sylvania State University. 


SECEMSBER, 1960 


Nunley B. Snedegar was 
elected president of Elkins 
(W. Va.) Laundry, succeeding 
his father, the late W. N. 
Snedegar. Other officers elect- 
ed are Dr, A. Spates Brady, 


vice-president, and Ronald D. 
Earle, secretary-treasurer. 


Frank H. Cataldo has been 
issued a building permit for 
construction of a $20,000 laun- 
dry center adjacent to the Food 
Mart, Fairview, Mass. 


Salem (Mass.) Laundry man- 
agement and employees re- 
cently presented Dennis Dug- 
gan with a plaque and several 
gifts in celebration of his sixty 
years of continuous service 
with the firm. 


Vassar Hospital, Pough- 
keepsie, N. Y., has started con- 
struction of a new laundry. 
The building housing the for- 
mer laundry was heavily dam- 
aged by fire recently. 


Pennsylvania Manufacturers 


Association Casualty Insurance | 


Co. recently presented 15 | 
routemen of Easton (Pa.) 
Laundries, Inc., with safe 
driver awards for completion 
of one year of driving without 
a chargeable accident. 


Morgan Laundry recently 
opened its forty-ninth plant, 
at Laidlaw and Oakland Aves., 
Jersey City, N. J., with Com- 
missioner Murray officiating at 
the grand opening ceremony. 


Murray Cohen, president of 
Consolidated Laundries Corp., 
New York, N. Y., has been 
named chairman of the Laun- | 
dry Division of the New York | 
Arthritis and Rheumatism 


Foundation for the 1960-1961 


drive. 


CANADA 


A-1 Laundry, St. Paul, Alta., 
was damaged by an explosion 
of a water boiler. 


Garner Laundry and Dry | 
Cleaners Ltd. w:!! be moved | 
to a modern 125-by-60-foot 
steel and concrete building in | 


St. John, Nfld. 


Toronto (Ont.) Launderers 
and Dry Cleaners is among the | 


* I 


MORE THAN 4,000 LAUNDRIES 


INVERSAND ZEOLITE 
WATER SOFTENERS! 


mime 7 


@ Over 200 sizes—one for every flow 
and capacity 


Manual or automatic operation 
Single or multiple units 


Your selection of six different 
zeolites 


Unequalled field service 
Prices and terms to suit most budgets 


* Suitable for both commercial and in- 
stitutional laundries. Send for Bulletins 
giving full details—or ask to have Rep- 
resentative call without obligation. Spe- 
cialists for 50 years in the economical 
over-hauling, rebuilding, and moderniz- 
ing of all makes of water softeners. 
ee 


HUNGERFORD & TERRY, INC. 
[CLAYTON 8. NJ. 





EXCLUSIVE ON C/L WASHERS 


YEAR 
GUARANTEE 


on the unique, vibration-free 


C/L HEAVYWEIGHT 
RIGID FRAME 


~ One of 6 exclusive C/L features, each patented 

or patent pending, and each guaranteed for 5 

years! At the critical spots where ordinary wash- 

ers customarily break down, C/L guarantees 5 
trouble-free years! 


WRITE, WIRE OR PHONE FOR FULL C/L STORY 


CUMMINGS - LANDAU 

Laundry Machinery Co., Inc. 

305-317 Ten Eyck St. Brooklyn 6, N. Y. 
HYacinth 7-1616 





The Mark Record Sheet 

is a great check against inaccurate marking. Re- 
cords the marks used in all bundles; permits 
location of lot for all marks 

Prevents duplication of marks; 

Avoids mixup of garments; 

Aids and simplifies sorting; 

Used in any marking system; 

Precludes thievery. 
Used for years by hundreds of laundries 

SAMPLES FREE 
(Payment must accompany all orders) 

Price, per thousand CeTpeiee 
5,000 or more, per thousand . . 


The Laundry Journal 
466 Lexington Avenue, New York 17, N.Y. 














Key to bigger 
family laundry sales 


You’ve read about it. 
It's the answer to 
today’s profit squeeze. 
Get the full story from 
The Key-Tag Checking 
System Co., 6509 Hough 
Ave., Cleveland 3, Ohio. 


% 1-DAY SERVICE 
% LOWER LABOR COST 
%* NO ERRORS 


THE KEY-TAG 
[LOT CONTROL | SYSTEM & 





firms that has taken space in 
the recently completed Mall. 


NORTH 
CENTRAL 


Chief Wash Co., 2050 Bal- 
moral, Chicago, Ill., was host 
to the Altar and Rosary Society 
of Our Lady of Mercy Church 


recently on a plant tour. 


Wash Bowl, 117 W. Sher- 
man Ave., Fort Atkinson, Wis., 
held a grand opening recently. 
The building, previously occu- 
pied by Fort Steam Laundry, 
has undergone extensive re- 
modeling. 


Model Star Laundry & Dry 
Cleaning Co., 208 E. Van 


| Buren St., Danville, Ill., head- 
| ed by J. W. Smalley, has been 
| awarded the Danville Cham- 


ber of Commerce Community 
Improvement Award. 


Joseph P. Sohn, owner of 


| Sohn Linen Service, has an- 


nounced plans for an open 
house in the firm’s new quar- 
ters at 2900 E, Grand River 
Ave., Lansing, Mich. 


Myrtle Lawler, supervisor of 
the Typing and Transcribing 
Department of the American 
Institute of Laundering, Joliet, 
Ill., retired on October 31, 


| culminating 31 years with the 


association. Miss Lawler’s long 
affiliation with the laundry in- 
dustry began with the old 
Laundryowners National Asso- 
ciation, forerunner of the AIL, 
which was then located in La 


Salle. 


Walter H. Montgomery, 
chairman of the board of 
Crown Laundry and Dry 
Cleaning Co., 2901 E. Wash- 
ington St., Indianapolis, Ind., 
has announced the appoint- 
ment of Robert F. Glass to the 


position of treasurer. Robert, 
son of company president F. E. 
Glass, has beén in the laundry 
and drycleaning field in San 
Mateo, Calif., for the past 
eight years. He will retain an 
interest in the California es- 
tablishment. 


William E. Kenney, presi- 
dent of Davis Laundry & 
Cleaning Co., 1516 E. 66th 
St., Cleveland, Ohio, was hon- 
ored by fellow workers with a 
party in celebration of his 50 
years with the firm. Mr. Ken- 
ney became first president of 
the Cleveland Laundry Insti- 
tute in 1943 and served in 
that post until 1949. 


J. R. Lenfestey, Linen Sup- 
ply Association of America, 
Chicago, Ill., has been named 
a member of the Uniform 
Traffic Laws and Ordinances 
Committee of the Private 
Truck Council of America. 


Empire Launderers & 
Cleaners, 190 W. Empire 
Ave., Benton Harbor, Mich., 
recently marked its fiftieth an- 
niversary. C. L. Blough, Jr., 
present owner, is the grandson 
of the founder of the firm. 
The company is also the par- 
ent organization for three es- 
tablishments that are operated 
independently, Plaza Cleaners 
and Julie’s Coin-Op Laundry, 
both at Fairplain Plaza, and 
Benton Harbor Dry Cleaners, 
140 N. Fair Ave. 


Lloyd’s Industrial Laundry 
Service, 738 N. Elizabeth, 
Chicago, IIl., suffered an esti- 
mated loss of $50,000 in a fire 
after the explosion of a wash- 
ing machine. 


Consolidated Laundry & 
Cleaners, 17 W. Kansas, Lib- 
erty, Mo., has added a stor- 
age vault. 


OBITUARIES 


Vieciu. ADRIAN, partner in a 
coin-operated laundry in War- 
road, Minnesota, was drowned 
in Pakwash Lake while moose 
hunting recently. 


FRANK WILKIE Brown, 74, 
former owner of a laundry in 
Lamesa, Texas, died recently 


THE 


after an illness of three years. 
Survivors include a son and a 
daughter. 


ABE EDELSTEIN, 69, retired 
owner of a laundry in Phila- 
delphia, Pennsylvania, died re- 
cently. He is survived by his 
wife and two daughters. 
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Hersert S. Lewis, 71, of the 
Union Garment and Towel 
Supply Company, Brookline, 
Massachusetts, died on No- 
vember 12. Mr. Lewis had 
served as president and di- 
rector of the New England 
Linen Supply Association, and 
as governor and secretary of 
the Boston Linen Club. Sur- 
viving are his wife, daughter 
and two sons. 


Wiu11aM T. PupDEPHATT, 
laundry operator of Memphis, 
Tennessee, died recently. Born 
in Pine Bluff, Mr. Puddephatt 
attended Southwestern Uni- 
versity, where he was a mem- 
ber of Kappa Alpha Fraternity. 
Surviving are his wife, son and 
two daughters. 


S. T. SATTERTHWAITE, sales 
manager of National Combus- 
tion Company, Corona, New 
York, died recently. Mr. Sat- 
terthwaite had been associated 
with the firm for the past 
thirty years. He had been one 
of the pioneers in the auto- 
matic laundry industry. Sur- 
viving is his wife. 

FRANK L. Woopnouse, 69, 
secretary of Blue White Laun- 
dry Company, Inc., Staten 
Island, New York, died of a 
heart attack October 24. He 
had been an officer of the firm 
since 1947 and prior to that 
he had been associated with 
the Little Falls (New Jersey) 
Laundry. Surviving are a 
niece and nephew. 
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MANUAL _ 


convention cacenpar 


Minnesota Institute of Laundering & Cleaning 
Hotel Nicollet, Minneapolis, Minnesota, January 14-15 


DARNELL 
CASTERS : WHEEL 


Here's a book that should be in your files. Describes 


National Institute of Rug Cleaning 


Chalfonte-Haddon Hall Hotel, Atlantic City, New Jersey, 
January 21-24. With exhibit 


Louisi t dry & Ci s Association 
Monteleone Hotel, New Orleans, Louisiana, January 27-29 





American Institute of Laundering 
Bellevue-Stratford Hotel, Philadelphia, Pennsylvania, Janu- 
ary 31-February 1 


| over 4000 types of Darnell precision engineered cast- 
ers and wheels. Its detailed completeness enables 
you to specify the exact model to fit your individual 


needs, to meet all floor, equipment and load condi- 


National Institute of Drycleaning 
Sheraton Hotel, Philadelphia, Pennsylvania, February 2-5. 


With Exhibit 


New Jersey Laundry & Cleaning Institute 


tions with various to lates, stems, special fittings 
Essex House, Newark, New Jersey, March 11 PP dies 9g 


and rubber or steel tread wheels. 192 pages of help- 
Maryland, District of Columbia & Virginia 
Laundryowners’ Association 
The Greenbrier Hotel, White Sulphur Springs, 
ginia, April 10-12 


Greater Detroit Area Association of 
Hospital Laundry Managers 
Henry Ford Hospital, Detroit, Michigan, April 13 


ful information that assures savings when you 


Demand Darne!! Dependability 


Look in the 
YELLOW PAGES 


West Vir- 


Diaper Service Industry Association 
Statler Hilton Hotel, New York, New York, April 16-19 


Texas Laundry & Dry Cleaning Association 
Rice Hotel, Houston, Texas, April 27-29 


Linen Supply Association of America 
Fontainebleau Hotel, Miami Beach, Florida, April 30-May 4 


National Association of Institutional Laundry Managers 
Deauville Hotel, Miami Beach, Florida, May 3-7 


| DARNELL CORPORATION, Lr. 


DOWNEY (Los Angeles County) CALIF. 
37-28 SIXTY-FIRST, WOODSIDE 77, L.I., N.Y. 
36 NORTH CLINTON ST., CHICAGO 6, ILL. 
1000 PEACHTREE N. E., ATLANTA, GA. 


eas 


Oregon State Laundry Owners’ Association 
Gearhart Hotel, Gearhart, Oregon, May 11-13 


California Laundry & Linen Supply Association 
Del Monte Lodge, Pebble Beach, California, May 14-18 





Idaho L ers & Cl s Association 


Shore Lodge Hotel, McCall, Idaho, May 25-27 
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classified 
department 


5¢ a word for the first insertion and 12¢ a word for each subsequent, 
consecutive insertion of the same ad. Advertisements set in capitals or 
bold face type 20¢ a word, first insertion, 15¢ a word for subsequent, 
consecutive insertions. Minimum charge—$2.60 (new or repeat). 

Help Wanted and Situations Wanted ads 10¢ a word for first insertion, 
8¢ a word for each subsequent, consecutive insertion of same ad. Min- 
imum charge $1.60 (new or repeat). Capitals or bold face type -double 
these rates. 

Ads including full payment must be in our hands by the first of the 
month. Payment must accompany all orders. Add cost of & words if 
answers are to come to a box number to be forwarded by us. Rates are 


net, not commissionable. 


Mail your box number replies to THE LAUNDRY JOURNAL, 466 Lexington Ave., New York 17, N. Y. 





LAUNDRIES AND CLEANING PLANTS FOR SALE 


PROFESSIONAL NOTICES 





Small compact steam laundry, established 5 years. Located in fastest- 
growing city in southwestern Michigan (75 miles from Chicago]. Will 
sell business or all real estate consisting of 6¢ x 80 corner building, 3 


lots and 6-room house. ADDRESS: Box 2446, THE LAUNDRY JOURNAL. 
2 


LEADING family and commercial laundry, long-established, growing 
Southern California city. Volume over $200,000. Other interests keep 
owner from devoting adequate time to this profitable operation, Demand 
exists for addition of cleaning plant and other services. Competent 
owner, Manager will generate over 20% return on sales. 25% down, 


total price $85,000 firm. ADDRESS: Box 2447, THE LAUNDRY JOURNAL. 
-2 


For sale—laundry and drycleaning plant located in a fast growing sec- 
tion of western Colorado. Grossed over $135,000 last year. Potential much 
greater with linen supply. Priced $125,000. ADDRESS: Box 2454, wa 
LAUNDRY JOURNAL 


WHOLESALE SHIRT LAUNDRY: Northern New Jersey, volume $050,000 


per year. Excellent equipment. Established 10 years. Principals have 


other interests. ADDRESS Box 2455, THE LAUNDRY JOURNAL “2 


Complete laundry and drycleaning plant for sale in New Hampshire 
includes building and real estate. Established 1914. Sales last year 
$65,000, one-third drycleaning. Growing area, sales have increased 


better than 50% last 5 years. ADDRESS: Box 2458, THE LAUNDRY 
JOURNAL. -2 


SITUATIONS WANTED 


LAUNDRY EXECUTIVE-PRODUCTION MANAGER. 30 years experience in 
laundry industry. Know all phases of plant operation. Expert on modern 
laundering techniques—wage incentives—cost control—labor relations— 
quality work, Desire position in metropolitan New York area. ADDRESS: 


Box 2389, THE LAUNDRY JOURNAL. 5 
Plant manager or superintendent. 20 years experience. All phases family, 


industrial or linen supply. 43 years old. Production, methods and analy- 
ADDRESS: Box 2426, THE LAUNDRY JOURNAL. 5 





sis specialist. 


aggressive 


PRODUCTION OR GENERAL MANAGER, keen, analytical, 
scheduling 


executive. Extensive experience in performance standards, 
production, cost controls, and creating efficient methods and procedures, 
Excellent work background. Interested in position in New York City 
area. ADDRESS: Box 2445, THE LAUNDRY JOURNAL. -5 


PRODUCTION SUPERINTENDENT—Desires position with modern, pro- 
gressive plant. Thoroughly experienced in all departments. Producer 
of quality and quantity economically. Location immaterial. Knowledge 
of drycleaning and linen supply. ADDRESS: Box 2453, THE LAUNDRY 


JOURNAL. 2453-5 
HELP WANTED 


A GOLDEN OPPORTUNITY: If you have the proper background, we will 
train you to become a plant manager. Write or cal] National Industrial 


Laundries, 1100 Sherman Avenue, Elizabeth, New Jersey. 8306-7 7 





LAUNDRY MACHINERY SALESMEN: To represent leading national con- 
cern manufacturing heavy washroom equipment. Midwest, Southeast and 
Southwest areas available. Excellent earnings—salary plus commission. 
Requests for distributorships in these areas will be considered. Please 
send complete resume in first reply. Our employees know of this ad. 
All replies will be confidential. ADDRESS: Box 2456, THE LAUNDRY 
JOURNAL 7 


CONSULTANTS 


Surveys of complete plants, single departments, or individual prob- 
lems. Any type laundry—commercial, linen supply, family, industrial, 
institutional. All phases including methods, insentives, layouts, produc- 
tion controls, mechanical, chemical, textile. HARRY COHEN, LAUN- 
DRY MANAGEMENT CONSULTANT, 745 Fifth Avenue, New York 29, 
N. Y. Tel.: ELdorado 5-1353. 1612-25 
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CARRUTHERS’ BULLETIN—the statistical Bulletin for the laundry and 
cleaning industries—weekly sales reports—monthly cost trends and 
articles of timely interest. 64 Bulletins—$15 Ity—check in advance 
1 yr. $13.50, 2 yrs. $25. John Carruthers & Co., Inc., 909 Little Building, 
Boston—a statistical organization affiliated with iin Carruthers & Com- 


pany, Accountants and Management Consultants, Boston, Hartford and 
201-27 





Washington. 


BUSINESS SERVICE 





Suits double-breasted made single. $9.95. Tailoring of any kind whole- 
sale. Also instructions by mail. Talis, 11 Pleasant St., 


Worcester, Mass. 
2163-10 


MISCELLANEOUS MERCHANDISE FOR SALE 


EQUIPMENT FOR SALE—Why make expensive repairs on obsolete dump 
valves when modern, leakproof, air-operated diaphragm valves cost so 
little? Write George W. Kriegh Laundry Machinery Co., 1786 No. Spring 
Street, Los Angeles 31, Calif. 2102-45 
NYLON LAUNDRY NETS 24x36” ONLY $13.50 PER DOZEN, HANKY 
NETS $3.95 PER DOZEN, 18”x30” NETS $8.95 PER DOZEN. WRITE L, S. 
SUPPLY COMPANY, 211-57 18th AVENUE, BAYSIDE 60,N. Y. 2241-45 


SUEDE AND LEATHER SERVICE 


Wholesale leather and suede cleaning, redyeing, refinishing. Hun- 
dreds of satisfied customers in every state. Open account. Try our 
exclusive DAVOTEX process. You will become a regular customer. 
C. O. D. CLEANING & DYEING CO., 1430 Harrison St., Davenport, 
Iowa. Se ‘ ; iin a ere pes. 654-13 
SUEDE and LEATHER—Cleaned, dyed, refinished. Guaranteed ‘"FRENCH- 
TEX" process. LaAFRANCE DYE HOUSE, 7606 Carnegie Ave., Cleveland 
3, Ohio. ‘‘Member of the S. L. R. A.”’ 2239-13 


REPAIRS — PARTS — SERVICE 
REPAIR PARTS FOR ASHER IRONERS; GEARS ALL SIZES. Expert service 


men. Full line of Asher ironers rebuilt by men who know how. BAEHR 


LAUNDRY MACHINE CO., 29 Calumet Street, Newark 5, N. J. 1228-37 
SALESMEN—DISTRIBUTORS WANTED 


ROCKY MOUNTAIN AREA EXPANDING .. . and we need additional 
salesmen. We need experienced representatives with drycleaning back 
ground especially . . . also, laundry background desirable. Traveling 
necessary occasionally, always home weekends. Want men experienced 
in demonstrating laundry and drycleaning supplies, with sufficient 
background to help small operators correct inefficiencies. Excellent 
starting salary, good future, insurance program and travel allowance. 
Write letter, giving complete detail and enclose snapshot, Attn: Jack 


Shapiro SCIENTIFIC SUPPLY CO. INC.—800 Water St., Denver 17, Colo- 
rado. 2460-14 

















MACHINERY FOR SALE 


AMERICAN and TROY 5-ROLL 100” IRONERS, ironing goods on both 
sides in single pass. Can be arranged for return feed. CUMMINGS-LAN- 


DAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N.Y. 

6766-4 
8-ROLL 120” AMERICAN and TROY IRONERS, REBUILT IN NEW MA- 
CHINE CONDITION. CUMMINGS-LANDAU Laundry Machinery Co., 313 
Ten Eyck Street, Brooklyn 6, N. Y. 6799-4 
CUMMINGS-LANDAU NOW MAKING QUICK DELIVERIES OF NEW 
ALL-WELDED STAINLESS-STEEL CYLINDERS. REPLACE YOUR WORN 
CYLINDERS WITH CUMMINGS-LANDAU STAINLESS-STEEL CYLINDERS 
WITH OUR PINCH- AND FOOL-PROOF DOORS AND ELIMINATE YOUR 
TEARING COMPLAINTS. CUMMINGS-LANDAU Laundry Machinery Co., 
305 Ten Eyck Street, Brooklyn 6, N. Y. 9706-4 
Abe Cohen blanket washer for sale. Three compartments. Contact: 
Crystal Laundry and Dry Cleaners, 213 Union Street, Manchester, New 
Telephone NAtional 4-4374. 2441-4 














Hampshire. 
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MACHINERY FOR SALE (Cont'd) 





40” AMERICAN OPEN TOP EXTRACTORS WITH AUTOMATIC BRAKE 
RELEASE. 40” HOFFMAN EXTRACTOR WITH EXPLOSION PROOF MO- 
TOR. CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck St., 
Brooklyn 6, N. Y. 598-4 
“# NEL METAL WASHERS. AMERICAN CASCADE, 1 COMPARTMENT, 
1 DOOR, MOTOR-DRIVEN, 30 x 48”, 30x30", 24x 36”, 24x 24”, RE- 
BUILT LI. NEW. CUMMINGS-LANDAU Laundry Machinery Co., 505 
Ten Eyck St., Brooklyn 6, N. Y. 693-4 
60” AMERICAN ZEPHYR, HOFFMAN AMICO AND TOLHURST CENTER 
SLUNG OPEN TOP EXTRACTORS WITH COPPER AND STAINLESS STEEL 
BASKETS. CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck 
St., Brooklyn 6, N. Y. 600-4 
HUEBSCH 25” COMBINATION HANDKERCHIEF AND NAPKIN IRONERS 
COMPLETE WITH FLUFFER AND TABLE, 4 CISSELL MASTER HOSIERY 
DRYERS, LIKE NEW. CUMMINGS-LANDAU Laundry Machinery Co., 
305 Ten Eyck Street, Brooklyn 6, N. Y. 9943-4 
AMERICAN 120’, 12-ROLL IRONER, THOROUGHLY REBUILT; IN NEW 
MACHINE CONDITION, READY FOR IMMEDIATE DELIVERY. CUM- 
MINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck St., Brooklyn 6, 
HX 647-4 
48” HOFFMAN AMICO, FLETCHER WHIRLWIND and AMERICAN OPEN- 
TOP MOTOR-DRIVEN EXTRACTORS. READY FOR PROMPT DELIVERY. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 
Brooklyn 6, N. Y. 6983-4 
Five 42x84” AMERICAN MASTER CASCADE DOUBLE END-DRIVEN 
MONEL WASHERS with 2-compartment, 2-door cylinders. IN EXCELLENT 
CONDITION. SOME EQUIPPED WITH NEW MOTORS and CONTROLS. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 
Brooklyn 6, N. Y. 6910-4 
2-ROLL 100”, 110’ and 120” AMERICAN AND CL RETURN-FEED IRON- 
ERS. MECHANICALLY EQUAL TO NEW. CUMMINGS-LANDAU Laundry 
Machinery Go., 305 Ten Eyck St., Brooklyn 6, N. Y. 735-4 
PROSPERITY POWER CIRCLE 2 GIRL SHIRT UNIT CONSISTING OF THE 
FOLLOWING PRESSES:—COLLAR AND CUFF, BOSOM, YOKE AND 
TWO LAY SLEEVE PRESS. CUMMINGS-LANDAU Laundry Machinery 
Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 9942-4 
PROSPERITY LATEST TYPE SPORT SHIRT UNIT, complete with TUMBLER 
AND DRYSET VACUUM UNIT. Used less than one year. Equal to new 
in every respect. Cummings-Landau Laundry Machinery Co., 305 Ten 
Eyck St., Brooklyn 6, N. Y. 1537-4 
AMERICAN MASTER CASCADE, DOUBLE-END-DRIVEN, CONVERTED 
TO SILENT CHAIN DRIVE AND “‘V"' BELT DRIVE AT MOTOR, 44 x 96”, 
44x 108”, 44x 120” MONEL METAL WASHERS with 3 and 4 pockets. 
CUMMINGS-LANDAU, 313 Ten Eyck St., Brooklyn 6, N. Y. 1726-4 
AMERICAN STREAMLINED 6-ROLL IRONER, WITH HAMILTON SPRING 
PADDED ROLLS AND VACUUM DEVICE, IN NEW MACHINE CONDI- 
TION. CUMMINGS-LANDAU, 313 Ten Eyck St., Brooklyn 6, N. ¥. 1729-4 
AMERICAN, TROY AND SMITH-DRUM MONEL METAL WASHERS. 
MOTOR-DRIVEN, 42x96” 2-POCKET and 3-POCKET; 42x72” 2- 


POCKET. CUMMINGS-LANDAY, 313 Ten Eyck St., Brooklyn 6, N. Y. 
1730-4 









































48 x 126” AMERICAN MAMMOTH CASCADE WASHERS WITH NEW 
ELECTRICAL EQUIPMENT AND NEW 3:-, 6-, or 9-COMPARTMENT 
STAINLESS STEEL CYLINDERS. CUMMINGS-LANDAU Laundry Machin- 
ery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 9368-4 


6—AMERICAN SUPER-ZARMO DUCK COAT PRESSES; 4 AMERICAN 
FOLDMASTERS, EITHER FOR 7” or 8” FOLD. CUMMINGS-LANDAU, 


313 Ten Eyck St., Brooklyn 6, N. Y. 1733-4 


ONE—AMERICAN FULLY AUTOMATIC WASHWHEEL FORMULA CON- 
TROL MODEL 00M. CUMMINGS-LANDAU Laundry Machinery Co., 305 
Ten Eyck Street, Brooklyn 6, N. Y. 1900-4 


PROSPERITY 51” wearing apparel presses. Power Circle, rebuilt. TAL- 
LEY LAUNDRY MACHINERY COMPANY, Greensboro, N. C. 1803-4 


16 x 100” AMERICAN 41210 RETURN-FEED FLATWORK IRONERS. 
MOTOR-DRIVEN. PROSPERITY POWER CIRCLE AND AMERICAN SUPER 
ZARMO 51” TAPERED PRESSES. VERY REASONABLY PRICED, CUM- 
MINGS-LANDAU, 305 Ten Eyck Street, Brooklyn 6, N. Y. 2109-4 


40” AMERICAN, TOLHURST, TROY DIRECT MOTOR-DRIVEN EXTRAC- 


TORS. CUMMINGS-LANDAU, 305 Ten Eyck Street, Brooklyn 6, N. Y. 
2110-4 


5 NATIONAL FANTOM FAST MARKING MACHINES AND 5 LISTING 
MACHINES. CUMMINGS-LANDAU, 305 Ten Eyck Street, Brooklyn 6, 
mt. 2116-4 




















CABINET SLEEVERS, PROSPERITY AND AMERICAN WITH MEASURING 
DEVICE. KEADY FOR PROMPT DELIVERY. CUMMINGS-LANDAU, 305 


Ten Eyck Street, Brooklyn 6, N. Y. 2112-4 
All metal bundle trucks, with rubber castings in A-1 condition. Size: 
63” long, 56” high, 16” deep. $35.00 each. ADDRESS: Box 2064 
THE LAUNDRY JOURNAL. -4 
PANTEX, HOFFMAN MODEL X AND PROSPERITY MODEL EZD AIR- 
OPERATED DRYCLEANING PRESSES. THOROUGHLY REBUILT. CUM- 
MINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck St., Brooklyn 
6, N. Y. 2178-4 
3—42 x 84” AMERICAN CASCADE UNLOADING WASHERS, two-com- 
partment, 2-door cylinders, 220 v. 3 HP. 60 cycle electrical equipment. 
Not rebuilt but in good operating condition. CUMMINGS-LANDAU, 
305 Ten Eyck {i., Brooklyn 6, N. Y. 2202-4 
20”, 26”, 28” and 30” EXTRA-DEEP AMERICAN, FLETCHER, PELLERIN, 


TROY EXTRACTORS. Motor-driven. Some with NEW electrical equip- 
ment. Copper or stainless-steel] baskets. READY FOR PROMPT DELIV- 


ERY. CUMMINGS-LANDAU, 305 Ten Eyck St., Brooklyn 6, N. Y. 2222-4 


20” HUEBSCH HANDKERCHIEF IRONERS with fluffers, like new. Talley 
Laundry Machinery Co., Greensboro, N. C. 1267-4 


UNIPRESS TWO-GIRL SHIRT UNIT, rebuilt. Talley Laundry Machinery 
Co., Greensboro, N. C. 1277-4 
30 x 30 AMERICAN STAINLESS-STEEL WASHERS, diti 


Talley Laundry Machinery Co., Greensboro, N. C, 1278-4 


AMERICAN IRONER, 2-roll 100”, rebuilt in A-1 condition. TALLEY 
LAUNDRY MACHINERY COMPANY, Greensboro, N. C. 1804-4 


Five TROY 48” open-top extractors at a bargain price. TALLEY LAUN- 
DRY MACHINERY COMPANY, Greensboro, N. C. 1806-4 


PROSPERITY and AJAX air-driven utility presses. TALLEY LAUNDRY 
MACHINERY COMPANY, Greensboro, N. C. 1808-4 
42 x 84 and 42 x 96 AMERICAN and HOFFMAN rebuilt washers—in ex- 


cellent shape. TALLEY LAUNDRY MACHINERY COMPANY, Greensboro, 
N. C. 1811-4 









































36 x 30 HUEBSCH GAS-FIRED TUMBLERS, like new. Talley Laundry Ma- 
chinery Co., Greensboro, N. C. 1279-4 


HOFFMAN X MODEL PRESSES, faciory rebuilt. Talley Laundry Machin- 
ery Co., Greensboro, N. C. 1280-4 


40” and 48” AMERICAN all stainless-steel open-top extractors—perfect 


shape. TALLEY LAUNDRY MACHINERY COMPANY, Greensboro, N. C. 
1802-4 











CALL! WRITE! WIRE! “‘DON’T DILLY-DALLY, CALL TALLEY.” We 
have a complete stock of late model rebuilt Jaundry and drycleaning 
machinery. Low terms to suit you! TALLEY LAUNDRY MACHINERY CO., 


GREENSBORO, N. C. 2052-4 


PROSPERITY CABINET SLEEVERS—late models. TALLEY LAUNDRY MA- 
CHINERY, GREENSBORO, N. C. 2053-4 





PROSPERITY 200 AUTOMATIC OPEN-END WASHERS—Just arrived. 
TALLEY LAUNDRY MACHINERY, GREENSBORO, N. C . 2054-4 








PROSPERITY 8-ROLL x 132” IRONER—excellent shape. TALLEY LAUN- 
DRY MACHINERY, GREENSBORO, N. C. 2057-4 





PROSPERITY TWO-GIRL SHIRT UNITS, rebuilt and guaranteed. TALLEY 


LAUNDRY MACHINERY, GREENSBORO, N. C. 2058-4 





20” HUEBSCH HANDKERCHIEF IRONERS with fluffers, like new. TAL- 
LEY LAUNDRY MACHINERY, GREENSBORO, N. C. 2059-4 
Six-roll 120” AMERICAN and TROY rebuilt ironers. TALLEY LAUNDRY 
MACHINERY, GREENSBORO, N. C. 2063-4 
PROSPERITY 51” wearing apparel presses. Power Circle, rebuilt. TALLEY 
LAUNDRY MACHINERY, GREENSBORO, N. C. 2065-4 
36 x 30 HUEBSCH GAS-FIRED TUMBLERS, like new. TALLEY LAUNDRY 
MACHINERY, GREENSBORO, N. C. 2066-4 
HOFFMAN X MODEL PRESSES, factory rebuilt. TALLEY LAUNDRY MA- 
CHINERY, GREENSBORO, N. C. 2067-4 
40” and 48” AMERICAN al! stainless-steel] open-top extractors—perfect 
shape. TALLEY LAUNDRY MACHINERY, GREENSBORO, N. C. 2068-4 


Unipress and Prosperity cabinet sleevers—late models. ADDRESS: Box 
2174, THE LAUNDRY JOURNAL. 4 























54x 120” C/L REBUILT MONEL METAL WASHER, NEW DOUBLE END 
ROLLER CHAIN DRIVE, NEW C/L EVERTITE DOORS, DIRECT MOTOR- 
DRIVEN THRU ‘'V"’ BELT. EQUAL TO NEW IN EVERY RESPECT. CUM- 
MINGS-LANDAU, 305 Ten Eyck Street, Brooklyn 6, N. Y. 2111-4 


DECEMBER, 1960 


Like new ‘’Prospertrol.’’ Fully automatic washwheel controls. Govern- 
ment cost $2,675—while they last $285 each. You can’t afford to let this 


bargain go. Call or write: Talley Laundry Machinery Co., Greensboro, 
N. C, 2175-4 
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MACHINERY FOR SALE (Cont'd) 





Just arrived! A number of 42 x 72 American and Hoffman washers in 
A-1 condition. Excellent buys! Talley Laundry Machinery Co., Greens- 


boro, N. C. 2176-4 


Air-driven New Yorker mushroom drycleaning presses. 
Cheap! Talley Laundry Machinery Co., Greensboro, N. C. 





Like new. 
2177-4 





ASHER ironers 48 x 120, 32 x 120. Rebuilt, big stock, terms. Baehr Laun- 
dry Machine Company, 29 Calumet Street, Newark 5, N. J. 2240-4 


Two—42 x 84” ELLIS two-pocket UNLOADING WASHERS; One—42 x 54” 
AMERICAN two-pocket UNLOADING WASHER. Two—50” ELLIS Notrux 
extractor. One—PURKETT 72” hot shake-out tumbler with conveyor. 
One—AMERICAN small-piece folder. CHICAGO USED & NEW LAUN- 
DRY EQUIPMENT CO., INC., 3128 West Lake Street, Chicago 12, Illinois. 
NEvada 8-7764. 2136-4 


One—SUPER 2-roll 120” chest-type steam-heated return ironer—factory 
rebuilt. One—Used 8-roll 120” chest-type ironer. SUPER LAUNDRY 
MACHINERY COMPANY, 1113 West Cornelia Avenue, Chicago 15, 
Dlinois. 2137-4 
STAINLESS STEEL CONTAINERS FOR 50”, 54” & 60’ UNLOADING EX- 
TRACTORS IN VERY GOOD CONDITION AND READY FOR IMMEDIATE 
DELIVERY. THESE CONTAINERS AVAILABLE BECAUSE EXTRACTORS 
CONVERTED TO C/L SLING RING OPERATION. CUMMINGS-LANDAU, 
305 Ten Eyck Street, Brooklyn 6, N. Y. 2365-4 


120” AMERICAN 2-LANE TYPE 102 FOLDERS. REBUILT EQUAL TO NEW 
IN EVERY RESPECT. IMMEDIATE DELIVERY. CUMMINGS-LANDAU, 305 


Ten Eyck St., Brooklyn 6, N. Y. 2371-4 
UNIPRESS BAS CABINET SHIRT BOSOM PRESS. REBUILT EQUAL TO 
NEW. CUMMINGS-LANDAU, 305 Ten Eyck St., Brooklyn 6, N. Y. 2372-4 
FOR SALE: REPLACEMENT STEAM CHESTS AND ROLLS FOR ALL MAKE 
CHEST-TYPE FLATWORK IRONERS. CHICAGO USED & NEW LAUNDRY 
EQUIPMENT CO., 3128 W. LAKE STREET, CHICAGO 12, ILLINOIS. 2385-4 























WESTERN EAGLE fully automatic 70H petroleum drycleaning unit. TAL- 
LEY LAUNDRY MACHINERY COMPANY, 1156 Battleground Avenue, 
Greensboro, North Carolina. Phone: BRoadway 4-1594. 2390-4 


PROSPERITY 7A drycleaning unit with Synth-O-Saver. TALLEY LAUN- 
DRY MACHINERY COMPANY, 1156 Battleground Avenue, Greensboro, 
North Carolina. Phone: BRoadway 4-1594. 2391-4 


UNIPRESS two-girl shirt unit, rebuilt. TALLEY LAUNDRY MACHINERY 
COMPANY, 1156 Battleground Aven, Greensboro, North Carolina. 
Phone: BRoadway 4-1594. 2392-4 


METAL WASHERS all sizes thoroughly rebuilt. TALLEY LAUNDRY MA- 
CHINERY COMPANY, 1156 Battleground Avenue, Greensboro, North 
Carolina. Phone: BRoadway 4-1594. 2393-4 


AMERICAN ironer, 2-roll, 100”, rebuilt, A-1 condition. TALLEY LAUN- 
DRY MACHINERY COMPANY, 1156 Battleground Avenue, Greensboro, 
North Carolina. Phone: BRoadway 4-1594, 2394-4 


5—TROY 48” open-top extractors at a bargain price. TALLEY LAUNDRY 
MACHINERY COMPANY, 1156 Battleground Avenue, Greensboro, North 
Carolina. Phone: BRoadway 4-1594. 2395-4 


HOFFMAN, PROSPERITY and AJAX air-driven utility drycleaning 
presses. TALLEY LAUNDRY MACHINERY COMPANY, 1156 Battleground 
Avenue, Greensboro, North Carolina. Phone: BRoadway 4-1594. 2396-4 


42 x 84 and 42 x 96 AMERICAN and HOFFMAN rebuilt washers, stain- 
less-steel, excellent shape. TALLEY LAUNDRY MACHINERY COMPANY, 
1156 a Avenue, Greensboro, North Carolina. Phone: BRoad- 
way 4-1 -1594. 2397-4 
PROSPERITY 51” & 54” wearing apparel presses, Power Circle and air- 
driven, rebuilt. TALLEY LAUNDRY MACHINERY COMPANY, 1156 
Battleground Avenue, Greensboro, North Carolina. Phone: BRoadway 
4-' 1594. 2398-4 


36 x 30 HUEBSCH gas-fired tumblers, like new. TALLEY LAUNDRY MA- 
CHINERY COMPANY, 1156 Battleground Avenue, Greensboro, North 
Carolina. Phone: BRoadway 4-1594. 2399-4 
HOFFMAN X Model presses, facto-y rebuilt. TALLEY LAUNDRY MA- 
CHINERY COMPANY, 1156 Battleground Avenue, Greensboro, North 
Carolina. Phone: BRoadway 4-1594, 2400-4 


AMERICAN cabinet sleever with measuring device, late model. TALLEY 
LAUNDRY MACHINERY COMPANY, 1156 Battleground Avenue, Greens- 
boro, North Carolina. Phone: BRoadway 4-1594. 2402-4 


6-roll, 120” AMERICAN and TROY rebuilt ironers. TALLEY LAUNDRY 
MACHINERY COMPANY, 1156 Battleground Avenue, Greensboro, North 
Carolina. Phone: BRoadway 4-1594. 2406-4 















































Ajax 2-girl automatic shirt unit. Cabinet bosom, body and yoke press. 
Cabinet sleever, collar and cuff press and folding table. American 100” 
2-roll chest-type ironer, motor driven. ADDRESS: Box 2423, THE LAUN- 
DRY JOURNAL. -4 
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PROSPERITY 200 automatic open-end washers. TALLEY LAUNDRY 
MACHINERY COMPANY, 1156 Battleground Avenue, Greensboro, North 
Carolina, Phone: BRoadway 4-1594. 2403-4 
PROSPERITY 8-roll, 132” ironer—excellent condition. TALLEY LAUNDRY 
MACHINERY COMPANY, 1156 Battleground Avenue, Greensboro, North 
Carolina. Phone: BRoadway 4-1594. 2404-4 
PROSPERITY 2-girl shirt unit, Power Circle, rebuilt and guaranteed. 
TALLEY LAUNDRY MACHINERY COMPANY, 1156 Battleground Avenue, 
Greensboro, North Carolina. Phone: BRoadway 4-1594. 2405-4 
8-roll, 120” AMERICAN SYLON streamlined ironer, rebuilt. TALLEY 
LAUNDRY MACHINERY COMPANY, 1156 Battleground Avenue, Greens- 
boro, North Carolina. Phone: BRoadway 4-1594. 2407-4 
42x84 TROY streamlined washer. TALLEY LAUNDRY MACHINERY 
COMPANY, 1156 Battleground Avenue, Greensboro, North Carolina. 
Phone: BRoadway 4-1594. 2408-4 
UNIPRESS wearing apparel presses—51” and mushroom presses. TALLEY 
LAUNDRY MACHINERY COMPANY, 1156 Battleground Avenue, Greens- 
boro, North Carolina. Phone: BRoadway 4-1594. 2410-4 
44 x 84 fully automatic ROBOT washers like new—with supply injection. 
TALLEY LAUNDRY MACHINERY COMPANY, 1156 Battleground Avenue, 
Greensboro, North Carolina. Phone: BRoadway 4-1594. 2411-4 
TROY and AMERICAN LATE-TYPE 6-ROLL 120” STREAMLINED FLAT- 
WORK IRONERS. READY FOR IMMEDIATE DELIVERY. CUMMINGS- 
LANDAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 

6618-4 
AMERICAN 4-ROLL 100” and 120” STANDARD FLATWORK IRONERS. 
COMPLETE WITH VARIABLE-SPEED MOTORS. NEW MACHINE GUAR- 


ANTEE. CUMMINGS-LANDAU Laundry Machinery Co., Brooklyn 6, N. Y. 
9318-4 





























Laundry equipment liquidation sale: One - 42x36 metal washer, $400; 
one - 42x84 metal washer, $1,000; two - extractors 1/40” 1/48”, $3,500 
each; 1-75 HP. boiler, includes pump, burner, controls and return 
system, $1,500, 1-two-girl Unipress shirt unit, $1,000; one complete 
drycleaning unit - includes 3 wool press, washer, extractor, filter, etc., 
$1,000; 1-cylinder-type ironer (needs some work), $200; 1 - 3-piece 
American wearing apparel unit; $450; 1-piece Pantex wearing apparel 
unit, $300; 2-50 Ib. tumblers, $150 each; 1 - Hammond 50 lb. open-end 
washer, $300, 1-46-roll American flatwork ironer, $2,500. Equipment 
located at 516 Harrison St., Monroe, La. Call: L. E. Everitt—FAirfax 
2-2664. 2443-4 


WILLIAMS LAUNDRY MACHINERY CO.—AlIl sizes and types of new 
and used laundry and drycleaning equipment; WASHERS, FLATWORK 
TRONERS, etc. Items available too numerous to mention. Also jobbers 
for Milnor, Cook, Super, Huebsch, etc. Can satisfy all machinery needs 
at BARGAIN PRICES. We are in a position to furnish parts for all makes 
and models of equipment available. For further information CALL 
STillwell 6-6666 or write WILLIAMS LAUNDRY MACHINERY CO., 
INC., 37-37 9th St., Long Island City a, Me Bs 2448-4 


FOR SALE: One S.P. 75 Natco water “heater—gas- fired—excellent condi- 
tion, $1,600. Three gas-fired 36 x 30 drying tumblers, A-1 condition, 
$40 each. One 15 HP. Mund gas-fired, high pressure boiler—$500. D & 
J Overall Laundry, 211 39th Street, Moline, Illinois. Moline 4-0611. 2449-4 


One Purkett Model 72C, 200 lb. shake-out tumbler, brand new, still in 
the crate, Government surplus, priced $1,475 F.O.B. Jackson, Miss. 
ADDRESS: Box 2450, THE LAUNDRY JOURNAL. bees 











1—100 HP. Clayton steam generator with all controls, in like-new con- 
dition. 1—50 HP. Clayton steam generator with all controls, completely 
rebuilt. Both units for natural gas firing. 100 HP. unit has standby for 
oil burning. Reply to P. O. Box 1174, Jackson, Miss. 2451-4 
OUT THEY GO—NAME YOUR PRICE, DRIERS: American, Challenge, 
Purketts, Roscoes. See in operation—Must move to make room for 
SMITH-GRANTHAM automatic speed merchants. GRANTHAM INDUS- 
TRIES, 1680 Vine Street, Hollywood 28, Calif. 2452-4 
24—60” No trux extractor baskets—3 years old. Best offer takes all or 
part. Replies mailed to R. Fried’s attention. ADDRESS: Box 2457, 
LAUNDRY JOURNAL 
42x 84 AND 36x36 AMERICAN MONEL METAL WASHERS... aa 
CABINET SLEEVER . . . PROSPERITY FOLDING TABLE . . . TUMBLERS 
. SCALES .. . EXTRACTORS . . . PRESSES AND VARIOUS MISCEL- 
LANEOUS ITEMS. BIEL'S MACHINERY CO., 25-27 WEST 23 STREET, 
BAYONNE, N. J. Hemlock 7-3034 2461-4 
AMERICAN CHALLENGE GAS AND OIL COMBINATION TUMBLER, 
APPROXIMATELY THREE YEARS OLD. IN FIRST CLASS OPERATING 
CONDITION. CAN BE SEEN IN OPERATION IN WASHINGTON, D. C. 
AREA. CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck 
St., Brooklyn 6, N. Y. 2463-4 
For sale: One 42 x 84, 2-pocket Norwood Cascade washer; one 36 x 54 
2-pocket Norwood Cascade; one 42 x 84 4-pocket Cascade; one 44 x 120 
4-pocket Master Cascade; two 50 inch Notrux Troy extractors. Four sets 
50-inch containers. All may be seen in operation at Crystal Laundry, 
213 Union Street, Manchester, New Hampshire. 2442-4 
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MR. MANUFACTURER: 


The December issue—like 
every one published throughout 
1960—continues to live up to 
our promise that the NEW 
LAUNDRY JOURNAL will 
provide top laundry manage- 
ment with the information they 
need in concise, easily digested 
form. 


For example in this issue, live 
articles on the following impor- 
tant subjects represent only a 
part of the editorial content: 


@ TRUCK SELECTION— 
guide for prospec- 
tive purchasers 


AIR COMPRESSORS 
—their proper 
installation 


BLANKETS—fabrics 
available and used 
by institutions here 
and abroad 


TEXTILES—new 
textiles coming 


The editors of THE LAUNDRY 
JOURNAL promise to maintain 
through 1961 the same _ high 
standard of editorial excellence 
which will guide and serve 
every phase of laundry man- 
agement. 


This editorial leadership assures 
you, Mr. Manufacturer, of the 


type of readership you want 
your advertising to share. 


THE 
LAUNDRY 
JOURNAL 


466 Lexington Ave. 
New York 17, N. Y. 
ORegon 9-4000 

















For Harvard Review 


To the Editor: 

I am a student at the Harvard Busi- 
ness School, and am currently en- 
gaged in an investigation of coin- 
operated conjunction 
with this, I am interested in obtaining 
a reprint of the article, “What Do 
You Think of Coin-Ops Now?” as 
published in THe LAuNpRY JOURNAL, 
February 1960 issue. I would be most 
appreciative if you could furnish me a 
copy of the article, and bill me for 
the appropriate amount. 

RICHARD P. CALHOUN 
Watertown, Mass. 


laundries. In 


LM’s Love Lou 


To the Editor: 

When a man is doing a great job 
I think his boss should be one of the 
first to know. When the boss is in the 
East and the employee is on the West 
Coast, the quickest way but of course 
not the only way for that news to 
reach the boss is for someone to tell 
him. That is why I am sending this 
letter on to you, so that you may 
know what a wonderful job your West 
Coast editor Mr. Lou Bellew is doing 
among the institutional laundry man- 
agers in Southern California. 

A year or so ago Lou was not too 
familiar with institutional plants. He 
did not know or realize the size and 
production of some of these plants, 
especially where they have six or 
seven thousand patients. 

But let me tell you he has sure 
learned a lot about institutional plants 
in the past year. He has visited the 
majority of them. He has attended the 
meetings of the Laundry Managers 
Association of Southern California. He 
made a talk about a year ago to us. 
He attends the conventions and clin- 
ics. This month by popular request he 
was invited to make another talk to 
our group. This he very willingly did 
and it was great. He is at the present 
time working on a group of cartoons 
suggested to him and which you will 
possibly be seeing soon. We expect 
him to play an active part in our big 
Clinic scheduled for December 6 and 
7, 1960. 

So we on the West Coast want to 
thank you for Lou, and to assure you 
that our association appreciates him 
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2. ga THE. wash 


Let’s Hear from You... 

We welcome your inquiries, your 
views about every phase of the laun- 
dry industry, your problems and your 

solutions to problems. 

Address letters to: 
The Editor 

The Laundry Journal 

466 Lexington Avenue 

New York 17, N. Y. 


and the nice things you have said 

about our organization and done for 
us. 

Roy F. MERCER 

Secretary-Treasurer 

The Institutional Laundry Managers’ 

Association, Inc., of Southern 

California 


We're glad you like our Lou. Of 
course, we've been aware of his many 
talents for a long time. Come to think 
of it, this is his fifteenth year with the 
company. “/ish we had a nickel for 
all the friends he’s made in that time. 

— “DITOR 


What About Paper? 


To the Editor: 

First things first, so I must tell you 
how happy we are here at our plant 
that there is such a publication as 
Tue LAunpry JourNAL. By far it is 
the best, even without the annual 
Guidebook issue, which I feel is a 
must for every plantowner, regardless 
of size. You will always find the Oc- 
tober issue on my desk for quick 
reference. 

As in the past when I write I am 
looking for information. I read your 
“Patterns for Success” with great in- 
terest. But could you give me more 
information on the use of paper as re- 
ferred to at the very end of the article? 
As to types of paper used, who the 
suppliers are, some idea as to cost and 
selling prices? Any information will 
be of great help. 

Grorce McCain 
Harrisonville Laundry and 
Linen Suppliers 
Harrisonville, Mo. 


Sorry to let you down. We haven't 
explored the marketing possibilities of 
paper products since there seems to 


be so much left undone on launder- 
ables. However, we are sure you will 
be interested in Mr. Johnson’s article 
on “Non-Woven Fabrics” which ap- 
pears in this issue —Ep1ror 


Patterns for Success 


To the Editor: 

We want to compliment you on the 
fine articles covering the laundry in- 
dustry which were published in the 
current issue of your Buyers Guide. 

If it is possible we would like to 
order 100 copies of each of the follow- 
ing “Patterns for Success” . 

W. B. AppLesy, Manager 
Laundry and Textile Department 
Wyandotte Chemicals Corporation 
Wyandotte, Mich. 


Button Problem 


To the Editor: 

Although we never experienced 
this difficulty in the past, all of a 
sudden we find that a great number 
of shirt buttons, all apparently the 
type we are sending you herewith, are 
breaking up. 

A few of them break up during 
the washing operation or, if not to- 
tally, they appear sort of cracked. 
Naturally, a number we have checked 
are received in this condition from 
the customer. Apparently, the real 
breaking up occurs during the press- 
ing operation . . . if not the first time, 
the second time the shirts are re- 
ceived and pressed. 

In other words, we believe that the 
direct contact with the bucks of the 
shirt unit is causing this trouble. 

We would like to know what is 
your opinion for we never had this 
difficulty before unless once in a 
while due to poor dressing of the 
machines. We can assure you that this 
is not the reason at present for we 
have redressed the machines in order 
to make sure, and the difficulty con- 
tinues. 

Rosperto HoMaR 
Principado Modern Dry Cleaning, Inc. 
Santurce, Puerto Rico 


The buttons in question are syn- 
thetic—not mother-of-pearl. Unfor- 
tunately, we do not have a ready an- 
swer to this problem.—Ep1ToR 
JOURNAL 
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You can go a long way in beating inflationary costs by taking ad- 


vantage of the full automatic operation of the ELLIS Unloading 
Type Washer. 


Each washer has a “mind of its own,” which is a single control 
station that governs a central supply system. All washing supplies 
are delivered direct to each unit, metered and timed to a scheduled 


formula. 


The entire washing cycle is completed automatically. No waste, no 
guesswork. You get a uniform wash, more loads per day, and with 


a minimum of man-hours. ‘ oe 


Ynit. 


Ete hn ad eR Lod, 
This proven time-saving method will quickly improve your profits, individval- contrat: 


and your production. Write for further information today. ELLIS Tracker rail: has: four 


and one-half hours of 
formula time and can 
be set for any fraction 
thereof. 


Write for Details 


Ae ELLES REER CG. 


244 4 NORTH CRAWFORD AVENUE 


CANA Thad CHICAGO ESD a rar 


Mr. George W. Kriegh, Pacific Coast Representative of The Ellis Drier Co., 1786 N. Spring St., Los Angeles 31, Calif. 


equipment is built for both large and small plants. 





to ensure success from 


START TO FINISH 


a bowls product for every washing operation 


sours 
NEUBRITE Successful laundry operators depend on consistent 


FeSOLV quality to build and maintain customer confidence. 
NEUSOL 


NEULIN Cowles helps you achieve this with ‘‘matched 
detergency,”’ a full line of compatible washroom products 
specially formulated to work well together. Continuing 
starches 

research and development, with competent field service 
ee ee b Cowles Technical Man, brings matched 
INSTANT FINISH a Frais 


FLEXI-FINISH detergency to bear on your toughest laundering problems. 
LINEN FINISH 
You get thorough washing with Cowles detergents 
er that meet your specific conditions of use; you get efficient 
ESCOLITE* neutralization with any of our special-purpose sours; 
ESCOLLOID* and you get superior finishing with our complete 
pov gg : a "ons line of high quality starches. And don’t forget — 
all Cowles products can be ordered in combination to 


give you the benefit of quantity price. 


aes a ose R Call your Cowles dealer today . . . place your order for 
at tae Ode a complete line of quality controlling laundry supplies for 
new success from START TO FINISH! 


sg ae 

ORAS 

ed Py, 
NE AS as 
“th, ao ae he 





synthetic 

detergents 

COLESCO* 

Sted* 

LAUNTEX* 

ee blue 

ESCOMO BLUE* 

(R, NE & A) 


*REGISTERED 


detergent 
silicates 
DRYMET* 
DRYSEQ* 


CRYSTAMET* » CHEMICAL COMPANY 





7016 Euclid Ave. + Cleveiand 3, Ohio 








